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Taylor Swrff has t-~n singing 

all her Me. motivated by her 
grandmomer who was a 
professional opera singer 
She began performing locally 
around her town and county 
at the age of ten. and at age 
11 sang the national anthem 
beta a e H " 



More* 

Categories 

- Today s Country 
■Sofl Country 

Dumb) 

Links 

Official Homepage 

Similar Artists 
i Kelhe PKkler 

- V. i Lambert 

in n M etna 1 i ■■■ l 

-Emerson Drive 

- Little Big Town 

- Jack Ingram 
■ Sara Evans 
•Jason Aioean 

• Rodney Atkum 

- Hig a Rich 



Of Taylor Swift Videos 


14of42vMm (Next » 




Law stuiy 

Tayloi Swift 


Our Song Picture to Burn 

Taylor Swift Tayhx Swift 




spin 


Tsaidiops On My GuKar 

Taylor Swift 


Change While Horee 

View All Taylor Swift Videos » 



Of Taylor Swift Photos 

1-8 of 1!M photos 






view All Taylor Swift Photos • 



Of lop laylor Swin Albums 


1-8 of 50 albums 


eprv. |Next r> 


K 








Taylor Swift 
[Bonus Tracks] 


Fearl*9s 


Taylor Switt [Deluxe 
Edition COJDVD] 

Men m 


4 





The Taylor Swift Teardrops on My Guitar Tim McGraw 

Holiday Collection Ok JOOo Jan J0O6 

View All Taylor Swift AJbums ■ 



V Pandora Radio 

(7] Play Taylor Swift artist radio 

Play radio station with songs similar to 

!►] Teardrops on My Guitar (Pop Version) 
0 Our Song 

\j>\ I'm Orvy Me When I m wen You 
0 Stay Beautiful 

fp] Tied Together with a Smle 



| + Add to tm Pag* 



Of Top Tiacks 

I7ef2ietfacks 

» Our Song 

► Teardrops on My GuKar 

► Love Story 

► The Best Day 
• Tell Me Why 

► Should ve Said No 

► Im sible 




uQuf MUSIC 

music.yahoo.com 



Copyf ght 2009 Yahoo' All r grits reserved Yahoo 1 , and the Yahoo! logos, are the trademarks and/or 
registered trademarks of Yahoo' Ine A. ; l other marks are the marks of their respective owner 




Copyrighted material 



CONTENTS 




UPFRONT 

MICHAEL JACKSON: 1958- 
2009 The King of Pop also 
changed R&B— and the 
music business. 

FEATURES 




10 Digital Entertainment 

12 On The Road 

13 Latin 

14 Global 



16 INDEPENDENT SPIRITS How Phish got its groove 
back— and started its own label. 

20 NINE LIVES Tech N9ne had a label deal-and loads of 
debt. Here's how he went indie— and built an $11 million empire. 

22 INDIES ROCK The latest efforts from U.K. acts Madness, 
the Prodigy and Placebo, as well as Brazilian artist Mallu 
Magalhaes and the Christian label Daywind. PLUS: Q&A 
with Merge's Mac McCaughan and Laura Ballance. 

STARS 

27 JUDAS PRIEST Masters of metal return 
to reignite landmark "British Steel" album. 

39 UNDER THE STARS 

The Montreal International Jazz Festival 
celebrates 30 years of music. 





MUSIC 




IX EVERY 


45 


ALL GROWN UP 




ISSUE 




Ashley Tisdale 


6 


Opinion 




proves she's no 


52 


Marketplace 




longer a Disney 


53 


Over The Counter 




princess. 


53 


Market Watch 


47 


6 Questions: 


54 


Charts 




Adam Goldberg 


69 


Executive Turntable 


48 


Reviews 




Backbeat. 


50 


Happening Now 




Inside Track 



ON THE COVER: Phish photograph by Danny Clinch. 
Michael Jackson by Eugene Adebari/Rex USA 



DEGREES OF BILLBOARD 



Events 

MOBILE 

ENTERTAINMENT LIVE 

At this conference, set for 
Oct. 6 at the Omni Hotel 
San Diego and presented by 
Logic Wireless, industry 
innovators will reveal how 
they're navigating this 
exciting landscape. More 
at billboardevents.com. 



FILM & TV MUSIC 

This conference offers the 
opportunity to learn from, 
network and share music 
with the best in the business. 
The 2008 event sold out, so 
don't miss this year's: Oct. 
29-30 at the Beverly Hilton 
in Los Angeles. Details: 
biflboardevcnts.com. 



TOURING 

Set for Nov. 4-5 at the 
Roosevelt Hotel in New 
York, this premier industry 
event gathers promoters, 
agents, managers, venue 
operators, merch 
companies and production 
professionals. For more, go 
to billboardcvonts.com. 



Online 

BIG PHISH 

After you finish this 
week's cover story with 
Phish, visit billboard 
.com/phish to read in- 
depth O&As with band 
members, plus watch the 
group play Bonnaroo 
and check out our Phish 
photo gallery. 







IBillltoard 




l 


ON THE CHARTS 


• ALBUMS 


PAGE 


ARTIST 


THE BILLBOARD 200 


54 


JONAS BROTHERS- 

IMS, i'l£5 AM) TRYING TIMES 


TOP POP CATALOG 


56 


TOBYMAC / 


tod nmiTAi 

1 Uf* U1UI 1 ML 


56 


JONAS BROTHERS / 

UK5. VICS AM) TYING TIMES 


TOP INTERNET 


56 


INCUBUS ! 

MONUMENTS »W> MClODIES 


TOP HEATSEEKERS 


57 


0 AVID GARRETT 


TASTEMAKERS 


57 


DAVE MATTHEWS BAND / 

BG WltStfv IlW TIC GftOCGBUX Ulj 


TOP COUNTRY 


61 


SOUNDTRACK : 

WMIN WOhTAm THt MOVE 


TOP BLUEGRASS 


61 


STIVE MARTIN / 

■.- :> i,lv, vim:; > r-t :n-".. ■■■ ■ 


TOP R&B/HIP-HOP 


62 


THE BLACK EYED PEAS/ 

TIE Eh D 


TOP CHRISTIAN 


64 


MARY MARY ,' 

THE SOUND 


TOP GOSPEL 


64 


MARY MARY / 

THE SOUM) 


TOP DANCE/ELECTRONIC 


65 


LADY GAGA 

THE >'UM 


TOP TRADITIONAL JAZZ 


65 


MICHAEL BUBLE / 

k.V:iL!U :Jlil: U\ i ^VJ-JU- J\ :;;..J,-:I IjtH 1.1 1, 


TOP CONTEMPORARY JAZZ 


65 


CHRIS 80TTI / 

CHRGBOTTI m BOSTON 


TOP CLASSICAL 


65 


THt PRIESTS 

Ml --I 


TOP CLASSICAL CROSSOVER 


65 


OAVID GARRETT / 


TOP WORLD 


65 


VARIOUS ARTISTS .' 

t'LAiNj ILH AXlA iJJHli.'; 4A.-JLIU "Mi HU-.A 


TOP LATIN 


66 


AVENTUHA 

THt LAST 


& SONGS 


PAGE 


ARTIST /TITLE 


THE BILLBOARD HOT 100 


58 


THE BLACK EYED PUS/ 


HOT 100 AIRPLAY 


59 


KERT HILSON FEAT KAN YE WEST 4 NE YO . 


HOT DIGITAL SONGS 


59 


THE BLACK EYED PEAS / 


MAINSTREAM TOP 40 


60 


THE BLACK EYED PEAS . 


ADULT CONTEMPORARY 


60 


TJtVUM SWIFT/ 


ADULT TOP 40 


60 


SHINEDOWN | 

'-■V W ■" *Mi.'- 


ROCK SONGS 


60 


mm p«hk 

),F/,' 'JTi'.H 


ALTERNATIVE 


60 


LIMKIK PARK 


TRIPLE A 


60 


DAVE MATTHEWS BAHO ■ 


HOT COUNTRY SONGS 


61 


KENNY CHESNEY / 

;.i_r \j,y nc,i~ 


MAINSTREAM R&B HIP-HOP 


62 


DRAKE/ 

M H IMEBI HO 


RHYTHMIC 


62 


JEREMIH . 

eu-htu,'- ;,e> 


ADULT R&B 


62 


MAXWELL 

PRETTY HH6S 


HOT RAP SONGS 


62 


DRAKE/ 

iEsr i E'.eh mj 


HOT R&B/HIP-HOP SONGS 


63 


ORAM 

BEST t Mil HAD 


CHRISTIAN SONGS 


64 


MATTHEW WEST / 

The mdtoms 


HOT CHRISTIAN AC SONGS 


64 


MATTHEW WEST / 

The MuTOKS 


CHRISTIAN CHR 


64 


MAT KEARNEY / 

CLOSER TO LOYi 


HOT GOSPEL SONGS 


64 


MAURETTE BROWN-CLARK / 

tr »m i rivffi nun. GOB K*-5 ii S oven . 


HOT DANCE CLUB SONGS 


65 


THE PERRY TWINS FEAT NIK1 HARIS / 

BAD. BAD BOY 


HOT DANCE AIRPLAY 


65 


DAVID GUETTA FEAT. KELLY ROWLAND / 

WHEN UM TAKES OVER 


SMOOTH JAZZ SONGS 


65 


JACKIEM JOYNER 

1 M WA>Tf« FOR VDU 


HOT LATIN SONGS 


66 


PAULINA RUBIO ,' 

v '_-[<-: 


THIS WEEK ON .biz 


ARTIST /TITU 


TOP INDEPENDENT ALBUMS 




CHKKENFOOT : 


HOT RINGMASTERS 


#1 


JEREMIH . 

bWltM A' 


TOP MUSIC VIDEO SALES 




TAYLOR SWIFT / DEF LEPPARO / 


HOT VIDEOCUPS 




KELLY CLARKSON 


TOP DVD SALES 




BjTMM romin 





4 I BILLBOARD ! JULY 4, 2009 



Billboard 



OPINION 



EDITORIALS COMMENTARY LETTERS 



Labels Are Here To Stay 



Acts Need The Support That Record Companies Can Give 



BY BRUCE IGLAUER 

"Labels are obsolete. " We've read this line 
a hundred times, and heard this "wis- 
dom" from bioggers. columnists and even 
artists whose successful careers have been 
bankrolled by well-established record la- 
bels. With the decline in recording costs, 
the rise of social networking sites for pro- 
motion and the "level playing field" cre- 
ated by retail downloaders. the DIY 
approach lias become die mantra of many 
aspiring recording artists. 

Don't believe the hype. 

It's true that musicians can now 
cheaply access the technology to record 
and attempt to market their own albums. 
According to Nielsen SoundSca.il. there 
were 105.000 new album releases last 
year in the United Stales, including dig- 
ital-only titles. But let's be clear: The abil- 
ity to make an album isn't the same as 
the ability to market and sell it. 

A few artists have made their own 
recordings, put videos on YouTube, cre- 
ated MySpace pages and went on to sell 
a significant amount of music. Out not 
many. Of those 105.000 albums from 
2008. only 6.000 sold more than 1,000 
copies in their first year of release. So, 
where's the disconnect? 

The media image of record labels — 
which many DlY-ers believe — is of 
gigantic, money-driven corporations com- 
mitted to turning pretty boys and girls 
into plastic "stars" with short but lucra- 
tive (for the labels) careers. Perhaps this 
description has become too true of the 
major labels. Their huge overhead ex- 
penses requite them to generate equally 
huge cash flow (though cash flow and 
profit aren't the same thing). 

And with the physical marketplace 
dominated by big-box retailers that won't 



FOR THE RECORD 

■ Spotify's European digital re- 
tail partner is 7digital. A June 
27 column was incorrect on 
this point. 

■ A June 20 story should have 
stated that in the film "This Is 
Spinal Tap," Christopher Guest 
played the role of guitarist Nigel 
Tufnel and Harry Shearer played 
bassist Derek Smalls. 




In this tough 
new music 
business, many 
smarl ari Ists 

continue 
to realize thai 

their besl 
opportunities 

won't come 
from working 
on their own. 

gamble on developing artists, the only 
way to generate that kind of money is 
with pop hits that will be stocked by the 
Wal-Marts of the world. But the majors 
are struggling because, as Ihe bioggers 
and columnists have said over and over. 
"The old way ain't working anymore." 
Hit songs are the ones most constantly 
shared online, and the remaining sales 
just aren't big enough to create the nec- 
essary cash. 

But the bust-up at the majors has pro- 
vided a big benefit for indies. As the ma- 



jors reduce their rosters, the indies have 
become the home for category-busting 
rock bands and developing hip-hop acts, 
as well as established artists in genres 
like jazz, blues, folk and classical. While 
some are best sellers, many genre artists 
aren't big enough to feed the majors' 
money machines, but they're big enough 
to be profitable for labels and retailers if 
they're marketed intelligently by dedi- 
cated labels. 

Aggressive, committed independents 
have done what individual DIY acts can't 
do on their own — build the media con- 
ne< hons and marketing sav\ \ that lead 
to music sales. Many artists don't realize 
that media outlets and radio stations won't 
pay much attention to music that doesn't 
come from an established source and is 
available to their readers or listeners. 
Though media continues to fragment, 
even bioggers simply don't have the time 
to listen to everything. And traditional 
and online retailers won't be motivated 
lo do busijiess with an artist-run label dial 
may never have another release. Plus, 
with the growth in importance of film. 
TV and videogame placements, many in- 
dies have devoted themselves to making 
connections with music supervisors. 

In this tough new music business, 
many smarl artists continue lo realize 
that their best opportunities won't come 
from working on their own or from the 
ever-shrinking world of the majors. In- 
stead, they're increasingly turning to 
enterprising and innovative indie labels 
as partners. 

In celebration of independent music 
labels, the American Assn. of Indepen- 
dent Music will be marking its fourth an- 
niversary by hosting its annual meeting 
June 29 in New York. We will be joined 
by visiting indie label colleagues from 
around the world. •••• 

Bruce Iglauer is founder/president of 
Alligator Records, a )8-year-old 
independent label, and a member of 
AAIM 's board of directors (a2im.org). 
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BY GAIL MITCHELL and CORTNEY HARDING 



1958-2009 

MICHAELJACKSON 



The King Of Pop Also 
Changed R&B— And 
The Music Business 

The death of Michael Jackson brings to 
a sudden end the life of a performer 
who captivated pop audiences with the 
Jackson 5 and matured into a performer 
of electric charisma and unprecedented 
crossover appeal, before living out his 
final years as a virtual recluse. 

Jackson died June 25 after reportedly 
being found unconscious in his Bel Air. 
Calif, home. Paramedics rushed the 50- 
year-old icon to UCLA Medical Center, 
where he was declared dead. Jackson was 
in Los Angeles rehearsing for a 50-date 
run of concerts at London's 02 Arena that 
was to begin July 1 3 (see story, page 8). 

Born Aug. 29, 1958, in Gary. Ind., 
Jackson was the seventh of nine chil- 
dren born to Katherine and Joseph Jack- 
son. Along with older siblings Jackie, 
Tito, Jermaine and Marlon, Jackson first 
rose to fame as the pint-sized lead singer 
of the Jackson 5. Formed in 1964 and 
signed to Motown in 1968, the group 
quickly scored four back-to-back No. 1 
pop and R&B hits, beginning with its 
1969 debut single. '1 Want You Back." 
That was followed by "A BC, " "The Love 
You Save" and " I '11 Be There. " 

Jackson's distinctive voice, electric 
dancing and natural charisma soon 
made him the group's popular focal 
point, so much so that he began moon- 
lighting as a solo artist early in the 
group's tenure at Motown. He recorded 
four solo albums for the label, scoring 
his first top five pop/R&B hit with "Got 
to Be There" in 1971. One measure of 
Jackson's unique talent was his ability 
to turn a song about a rat, "Ben," into 
another top five smash. 

In 1976, the Jackson 5 left Motown in 
a quest for more artistic freedom, sign- 



ing with Lpic Records and rechristen- 
ing themselves the Jacksons. The group 
remained with that label until 1989, scor- 
ing seven top 40 hits during that time, 
including "Shake Your Body (Down to 
the Ground)" and "State of Shock." 

It was during this time that Jackson 
began to come into his own as a creative 
force. He released five solo albums on 
Motown before teaming with legendary- 
producer Quincy Jones to release his 
first solo album for Epic, "OfTthe Wall," 
in 1979. It was a pivotal step in Jackson's 
evolution into "the King of Pop." But it 
was on his second solo album, the 1 983 
mega-hit "Thriller," when Jackson left 
his contemporaries in the dust. The 
album earned the singer a record-break- 



ing eightGrammy Awards in 1984. 1 lis 
1983 performance of "Billie Jean" on the 
"Motown 25" TV special became an 
iconic moment when he introduced his 
James Brown-inspired moonwalk to a 
national audience. 

Beyond music, Jackson showed his 
humanitarian side on the 1985 benefit 
song "We Are the World," which he co- 
wrote with Lionel Richie. Proceeds from 
the song were donated to the charity- 
USA for Africa. 

Although Jackson never again ap- 
proached the sales stratosphere of 
"Thriller," the follow-up albums "Bad" 
and "Dangerous" reached No. 1 on the 
pop c hart in 1987 and 1 991 . respectively. 
So did the 1 995 compilation of hits and 



new material, "HIStory: Past, Present 
and Future — Book 1." 

In the years since. Jackson's star lost 
some of its luster in the wake of child 
molestation charges (he was exonerated 
in a trial), two divorces and financial 
problems. Even so, there's no denying 
Jackson's enduring influence. He set a 
new standard for video aesthetics and 
stage productions, and his music con- 
tinues to be sampled by hip-hop artists. 

At the time of Jackson's death, he was 
reported to be working on a new alburn 
with contemporary songwriter/ produc- 
ers like Akon. RedOne and others anx- 
ious to work with the legendary talent. 

Jackson reportedly had numerous 
health woes, including severe back 
problems, which plagued him during 
his 2005 trial. His weight dropped to 
about 105 pounds in 2005. according to 
some sources. 

In late 2008. Jackson biographer lan 
Halperin claimed the pop star suffers 
from Alpha-1 antitrypsin deficiency, a 
potentially fatal genetic illness, as w r ell 
as emphysema and gastrointestinal 
bleeding. Halperin also told various 
sources that Jackson could barely speak 
and was 95% blind in his left eye. Jack- 
son and his representatives at the time 
vigorously denied these claims. 

In the run-up to his planned 2009 se- 
ries of conceits in London, rumors sur- 
faced that Jackson was suffering from 
skin cancer, a claim denied by the 
concert promoter AFG Live. "He's as 
healthy as he can be — no health prob- 
lems whatsoever." AEG Live CEO Randy- 
Phillips told CNN. Phillips also said that 
Jackson had passed a stringent physical 
exam before signing a deal to perform 
the concerts. •••• 

|_ ;_ For more itortes on Michael Jackion, 
.DIZ : : billboard. biz 
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»>REPORT: 
TWITTER USERS 
BUY MORE MUSIC 

A new NPD Group study 
finds that Twitter users 
buy 77% more digital 
music downloads on 
average than non-users. 
Additionally, 12% of 
those who have bought 
music in the last three 
months also report 
having used Twitter, 
versus 8% of overall 
Web users, One-third of 
all Twitter users 
reported buying a CD in 
the prior three months, 
and 34% reported 
buying music digitally, 
compared with 23% and 
16% for overall Web 
users. Another one-third 
of Twitter users listened 
to music on a social- 
networking site. 

»>COWELLTO 
LAUNCH NEW 
COMPANY 

Simon Cowell is set to 
partner with U.K. retail 
magnate Philip Green on 
a global entertainment 
company that will 
produce and own TV 
content in the United 
States and Britain. The 
venture, which doesn't 
yet have a name, will 
have Green's backing as 
a holding company for 
Cowell's entertainment 
Interests as well as a 
launch pad for new 
programming, according 
to the Financial Times. It 
would also provide 
Green with 
merchandising 
opportunities. 

»>EVETO 
GUEST ON 'GLEE' 

Eve will again display her 
acting prowess this fall 
with a two-episode 
guest-starring role on 
Fox's "Glee," playing the 
coach of a rival glee club 
that poses a threat to 
McKinley High. "Glee" is 
the story of a high school 
teacher who's eager to 
revive his school's glee 
club and features a 
soundtrack of past and 
present hits. "Glee" 
debuts Sept. 16. 

Compiled by Chris M. 
Walsh. Reporting by 
Nellie Andreeva, Caitlin 
Berens, Antony Bruno, 
Andre Paine and Scott 
Roxborough. 



BY RAY WADDELL 



Suddenly, Offstage 



What Happens For AEG 
Now That The Show 
Won't Go On 

Michael Jackson's planned 50-showrwi 
at the 02 Arena in London would have 
been the highest-grossing single con- 
cert engagement. Now it's a major prob- 
lem for the promoter AEG Live. 

More than $85 million worth of tick- 
ets have already been sold for the series 
of performances, which have the now 
sadly ironic title "This Is It." As much 
as $50 million has already been spent 
on production, according to sources 
close to the situation. So what's at stake 
for AEG. the world's second- largest con- 
cert promoter, can't be overstated. 

Concert business executives have es- 
timated that AEG paid Jackson an advance 
of as much as $ 1 0 million. That, plus the 
production costs, would mean AEG 
stands to lose as much as $40 million if 
nonappearance insurance isn't substan- 
tial enough to cover this contingency. For 
AEG. "it's either horrible or really horri- 



ble," a concert business executive says. 

The shows, which were to begin July 
1 3. would have been Jackson's first solo 
shows in 12years.AEG Live. which was 
producing and promoting them, footed 
the bill for what the company said was 
a S20 million production. Other sources 
say the costs before openingnight were 
closer to S30 million. 

The total gross from primary' ticket 
sales would've been about $90 million. 
Premium and VIP packages and sec- 
ondary-market sales would have boosted 
the gross to more than $100 million. 
Merchandise sales could have brought 
inanother $15 million. 

AEG's yearly financial results may 
now depend on Jackson's cause of death. 
One entertainment insurance industry 
insider says that if Jackson died from a 
drug overdose or a pre-existing condi- 
tion, the producer could be on the hook 
for any loss — which would include any 
money already sunk into the production, 
as well as the considerable cost of re- 
funding consumers lor the 750.000 tick- 




ets already purchased. If Jackson signed 
a contract saying he would return his ad- 
vance in the event he didn't perform , the 
company could end up in court with a 
long line of other Jackson creditors. 

AEG Live CEO Randy Phillips told 
billboard. biz May 12 that his company 
was well-insured. "We have one policy 
in place and we're negotiating for an 
even larger binder." said Phillips, who 
couldn't immediately be reached for 
comment regarding Jackson's death. 
"We have insured the production costs. 
In order to get the first part of the insur- 
ance in place, [Jackson] had to have a 
physical, and he passed it with flying 
colors." AEG CEO Tim Leiweke made 
similar comments in March at the Bill- 
l)oard Music & Money Symposium. 



But a source familiar with the 
situation says a traditional nonap- 
pearance policy was never writ- 
ten. Billboard couldn't confirm 
thai at press time. 

Even if AEG had a policy, that 
doesn't mean Jackson's death, and 
the losses incurred, would be cov- 
ered. "If it was a pre-existing con- 
dition or ding- or alcohol-related, 
a normal cancellation policy would 
not cover that, even ifhe had passed 
a medical exam." the source says. AEG 
could be on the hook "if death was from 
something that's excluded in the policy." 

Whatever happens, the S85 million 
taken in from ticket sales will need to be 
refunded to the public. It will be messy, 
as well as expensive, and it will need to 
happen quickly by law. Phillips told Bill- 
board in March that more than 90% of 
the tickets have been purchased by U.K. 
residents, but "the rest is France, Ger- 
many, Poland , every where in the world. 
People bought tickets from Botswana." 

Ultimately, AEG may have to file a 
claim against Jackson's estate. And since 
Jackson has hundreds of millions of dol- 
lars of debt, and a couple of multimillion- 
dollar lawsuits pending, the worth of that 
estate is very much in doubt. 
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KING OF THE POP CHARTS 

Thirteen No. 1 Solo Hits, Best-Selling Studio Album 

Michael Jackson's impact on pop music history is impossible to overstate. 
"Thriller," the singer's career -defining album, has gone platinum 28 times, ac- 
cording to the Ri A A . making it the top-selling studio album of all time in the 
United States. (Only the Eagles' "Their Greatest Hits 1971-1975" has sold more 
copies.) It also topped the Billboard 200 for 37 weeks, the second-longest 
run at No. 1 of any album in history. 

During his solo career, Jackson had 47 tracks on the Billboard Hot 100, 13 
of which went to No. 1. That's the most chart-toppers of the '70s and '80s 
combined, behind only the Beatles and Mariah Carey for the most No. Is in 
the rock era. Jackson was also the first artist to debut atop the Hot 100, with 
"You Are Not Alone" on the Sept. 2, 1995, chart. 

Though sales of Jackson's later albums were slow (his last studio project, 
2001's "Invincible." sold 2 million copies), his catalog continues to sell strongly. 
"Thriller" was reissued in February 2008 and sold 774,000 U.S. copies, ac- 
cording to Nielsen SoundScan. The album re-entered Billboard's Top Pop Cat- 
alog chart at No. 1 with 166,000 first-week copies. According to the IFPI, it 
was the 32nd-biggest-selling album in the world last year and the ninth best- 
selling record for Sony Music. —Monica Herrera 

Additional reporting by Keith Caulfield and Gary Trust. 
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BY LOUIS HAU 



[IXCLUSIVF 



Green Light 

John Legend, Cherry Lane Form 
Publishing Joint Venture 



John Legend has entered a joint venture with 
Cherry l.ane Music Publishing, part of a deal 
that will keep the R&B hitmaker with the indie 
publisher for another three years. 

Legend, who has been with Cherry Lane 
since 2004, is joining forces with the com- ^ 
pany to form HomeSchool Music, 
through which the two sides will sign a 
emerging songwriters. 

"We've had a really good work- , 
ing relationship," Legend says. | 
"They are competing with the ma- 
jors when it comes to what they're 
willing to put on the table." ^ 

Legend's partnership with Cherry 
Lane isn't his first business venture. In 2007 
he launched his Atlantic Records imprint 
HomeSchool Records, scoring an international 
hit last year with Estelle's album, "Shine." That 
album has sold 214.000 U.S. copies, according 
to Nielsen SoundScan. 

Cherry Lane CEO Peter Primont says the 
company has been pursuing a publishing joint 



venture with Legend for the last two years. 

"Each year we talked about it and this year 
he felt comfortable enough," Primont says. 
"His record company . . . is taking off and now 
it's time to get into publishing." 

HomeSchool Music hasn't yet signed 
any writers. "We're not looking to sign 
^ 10 songwriters this year; it has to 
make sense,™ Primontsays. "John 
is going to work with and tutor 
songwriters. He'll become a 
magnet for certain writers." 
HomeSchool Music is the lat- 
r estinaseriesofjointventuresthat 
Cherry Lane has launched with part- 
ners ranging from NASCAR and Hello 
Kitty parent Sanrio to Will.i.am of the 
Black Eyed Peas and most recently, for- 
mer Capitol Music Group chairman/CEO 
Jason Flom (Billboard, May 16). 

While Cherry Lane is open to form- 
ing joint ventures with other songwrit- 
ers, Primont says the company would do 
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When asked in April about the fate of the Virgin 
Mobile Festival, promoter Sclh Murwitz responded 
cryptically that "we're working on some very ex- 
citing stuff." 

Turns out he wasn't kidding. For 2009. the 
festh al is rebraudmg itself as the Virgin Mobile 
FreeFest. which will give away 35.000 tickets for 
a concert lineup that will include headliners 
Weezer and Blink-182, as well as Franz Ferdi- 
nand, the Hold Steady, Public Enemy and other 
acts. The FreeFest will be held Aug. 30 at the 
Merriweather Post Pavilion in Columbia, Md. 

Converting an existing festival brand into 
a free event is an unusual move, one that re- 
calls Ozzfest's temporary conversion to a free 
concert in 2007. But unlike Ozzfest '07, where 
only some of the more popular artists on the 
tour were said to be financially compensated, 
acts performing at FreeFest "are pretty much 
getting their going rate," says Hurwitz, chair- 
man of I.M.P. Productions, which operates 
the Merriweather. 

i lurwitz notes that some booking agents had 
inquired about higher-lhan-normal guarantees. 
"We had one act that actually said that if it were 
free, they'd want more money." he says. "Clas- 
sic music biz mentality." 

Last year's third annual Virgin Mobile Fes- 
tival, held Aug. 9-1 0 at Pimlico Race Course in 
Baltimore, attracted about 60,000 fans, featur- 
ing headliners Foo Fighters. Jack Johnson, 
Kanye West, Nine Inch Nails and Stone Tem- 
ple Pilots, among other acts. For this year's 
FreeFest, the Merriweather's usual capacity of 
1 9,000 is being expanded to 35,000 by includ- 
ing parking lot stages and other space config- 
urations not traditionally used at the venue, 
Hurwitz says. 

The concept of hosting a free festival came 
from executives at Virgin Mobile USA. "This 



BY MITCHELL PETERS and RAY WADDELL 

FREE RIDE 

Virgin Mobile Festival Rebrands, 
Gives Away Tickets 



seemed like a good thing to do in a down econ- 
omy and Virgin was willing to fit the bill," Hur- 
witz says. 

Ron Faris , senior director of brand marketing 
and innovation for Virgin Mobile U S A, declined 
to reveal specific details of the company's finan- 
cial commitment to FreeFest, although Billboard 
estimates that the talent budget is about 
S750.000. Kvocera Communications is another 



major sponsor of the event, with additional spon- 
sors to be announced in the coming weeks. 

"We definitely didn't make any sacrifices in 
the lineup that we wanted to book," Faris says. 
"We wanted to book something just as great as 
what people have come to expect from a Virgin 
Mobile Festival — except this year it's free." 

Virgin Mobile customers and previous ticket 
buyers to Virgin Mobile Festivals got first crack 




so sparingly and only with writers who are 
already on its roster. 

"We really want to limit ourselves in terms 
of the number of these JVs," he says. "We 
don't want to spread ourselves too thin. We 
want to make sure we maintain the quality." 

The partnership "seemed like the right 
thing to do." Legend says, adding that "I've 
always had an interest in working with 
new writers and artists." 

Legend says he expects that most of 
HomeSchool Music's signings will be 
writers with whom he collaborates. "I like 
people who are smart, with a lot of artis- 
tic integrity and a commercial sensibility," 
he says. "It's good to have a combination 
of both." 
Why the name "HomeSchool"? 
"I was home-schooled as a child for a few 
years," Legend says. "It's also to convey the 
idea that we're not just a factory. We like to take 
our time and make things right — like some 
good home cooking." •••• 



at the FreeFest tickets June 25-26 through e-mail 
alerts. The remaining tickets were to be made 
available to the general public June 27 through 
Ticketmaster.com. 

Ticketmaster has agreed to waive its conven- 
ience fees for concertgoers who pick up their 
tickets at the Merriweather or the l.M.P. -owned 
9:30 Club in Washington. D.C. Fans will also 
have the option to pay Ticketmaster to deliver 
the tickets. In light of recent controversies sur- 
rounding ticketing fees, "I'm pretty excited about 
seeing how many people really prefer to pay Tick- 
etmaster to deliver their ticket," I lurwitz says. 

FreeFest will benefit the sponsoring brands 
as well as fans, according to Marcic Allen, pres- 
ident of MAC Presents in Nashville, a tour spon- 
sorship facilitator and a presenter of free music 
events in the past. 

If the event is publicly touted as a success by 
sponsors. Allen believes other branded enter- 
tainment events on this scale could follow. 

"With all the clutter that is out there with ad- 
vertising and social networking," she says, "the 
brand is saying, 'Here's something I'm going to 
give you that has true value to you.' " 

Virgin Mobile hasn't decided whether it plans 
to back another free festival in the future, Faris 
says. "When it comes rime to think about what 
we'll do about 2010, we'll have that discussion 
then," he says. 

Free live events sometimes raise concerns 
among promoters and agents about the risk of 
devaluing talent and live entertainment in the 
eyes of fans. But Ozzfest returned in 2008 as a 
paid event with headliners Metallica and Ozzy 
Osboume, albeit as a one-off, single-day concert. 

Hurwitz says he's confident that the Virgin fes- 
tival could return as a paid event "The whole point 
is to do something different and surprise people," 
he says. "This is just this year's model." 
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Name That Tune 

Music Recognition Technology Could Improve Accounting Of Broadcast Royalties 



TV is already an important 
source of revenue for the 
music industry. And thanks to 
a number of new initiatives 
hitting the market this year, 
it's about to become even 
more so. 

ASCAP and BMI, the two 
largest performing rights so- 
cieties in the United States, 
collect about $1.8 billion in 
performance royalties per 
year, of which about $600 mil- 
lion stems from music played 
on broadcast, cable and satel- 
lite TV. 

In many cases, broadcast- 
ers pay the societies upfront 
for a blanket license on these 
tracks and submit cue sheets 
to detail what music was 
used and when so the soci- 
eties can divvy up the pay- 
ment lo the appropriate 
rights holders. Now. TuneSat 
and BMI subsidiary Land- 
mark Digital are using music 
recognition technology to au- 
tomate that process. 

Both companies have in- 
stalled listening stations to 
monitor the audio feeds of 
more than 100 broadcast and 
cable channels to recognize 
and record music played on 
these channels . Their systems 
are so sensitive that they can 
pick up two-second snippets 
of a musical work and identify 
songs played under dialogue 
or static. They then compile a 
report of all such usage into a 
database for clients, complete 
with an audio recording of 
each use. 

TuneSat and Landmark 
Digital have spent much of 
the year courting music pub- 
lishers and performing rights 
societies with this new prod- 
uct, pitching it as a more ef- 
fective system for tracking 
music performances. It can 




take up to eight months 
for broadcasters to provide 
societies and publishers with 
their cue sheets, while these 
new services can identif y per- 
formances in real time. 

What's more. TuneSat esti- 
mates thai the manual cue 
sheet method of measuring 
performances on TV results 
in up to 80% of the royalties 
paid being misallocated. 

"They're not getting the 
proper reports." TuneSat exec- 
utive VP Chris Woods says. 
"They're either incomplete, in- 
accurate or never filed at all." 

TuneSat is a New Yorkstart- 
up founded by Woods and 
Scott Schreer. both of whom 
are composers and technology 
veterans. {Schreer wrote the 
theme song for the NFL on 
Fox.) They initially pitched 
TuneSat's services to TV net- 
works as a way to automate 
their cue-sheet sub- 
mission process. To 
date, NBC and Fox 



TOUCH ME, I'M SLICK 

In the ongoing rush to release mobile hand- 
sets that can compete with the iPhone, Nokia 
has introduced an updated version of its 
touch-screen XpressMusic phone. It sports a 
3-inch wide-screen display and 4 GB of mem- 
ory and can surf the Web using either the 
Edge wireless phone network (which isn't as fast 
as third-generation networks) or a Wi-Fi network. The 
Wi-Fi aggregator Boingo is offering users three months 
of free Wi-Fi as well. 

The 5530 XpressMusic phone retails for $275 and 
is expected to ship in the third quarter. — AB 




have signed up. This spring. 
Woods and Schreer began 
reaching out to the music in- 
dustry, signing up Sony/ATV 
Music Publishing and a num- 
ber of independent publish- 
ers. Currently, the company 
only monitors U.S. TV. but il 
is planning lo launch moni- 
toring services in the United 
Kingdom, France, Germany. 
Italy and Spain in July. 

Landmark Digital, mean- 
while, was created after BMI 
acquired the technology assets 
of the popular music identifi- 
cation service Shazam in 2005. 
Since then, BMI has only used 
the service to monitor radio 
performances, but now Land- 
mark has added TV and Inter- 
net monitoring to its portfolio 
and is seeking additional 
clients. The company expects 
to announce several interna- 
tional customers this fall. 
"We feel this can go in 
a lot of different direc- 
tions and help other com- 
panies like BMI around 
the world, and we're pur- 
suing those very aggres- 
I sively," VP of business 
development David De- 
Busk says. 

According to Sony/ATV 
executive VP of business 
and legal affairs Peter Brod- 
sky, these services don't so 
much address a problem in 
need of a solution as they do 
bring efficiency to a compli- 
cated system. 

"It's not like we were sitting 
around going. Man. there's 



so many uses of our songs that 
we're not getting credit for.' * 
Brodsky says. "But when you 
see technology that can give 
you real-time data and reports 
of when songs are being used, 
and use that lo compare to 
what your performing rights 
statements say. you might be 
onto something. This is a real 
eye-opener." 

Yet broadcasters pay up- 
front for music usage. While 
data from TuneSat or Land- 
mark may help individual 
songwriters or publishers 
make a case for receiving 
more from that shared pile of 
cash, the data doesn't in- 
crease the overall amount 
that performing rights soci- 
eties gather. 

"One would hope it would 
tighten the net up a bit," says 
one source close to the soci- 
eties, "but it doesn't mean 
everybody is going to get paid 
what they think they will. It 
doesn't increase our fees. It 
just increases the amount of 
data we have to prove what was 
actually used." 

But for publishers like 
Sony/ATV, anything that helps 
them get more money is a 
good thing. "It just splits up 
the pie in a more accurate 
way," Brodsky says. "It may 
not grow the entire pie. But if 
we're not getting credit for all 
the uses, then we theoretically 
will increase our pie." 



BITS & 13 R I IE FS 



DADA SIGNS BILLING 
PACT 

The off-deck mobile content 
service Dada Entertainment, 
which sells ringtones and 
full-song downloads directly 
to consumers, has finalized 
a mobile billing deal with 
Billing Revolution. The part- 
nership lets Dada users buy 
music through the service 
and pay for each transaction 
using a one-click process. 
While many operators en- 
able Dada users to pay for 
content through their phone 
bill, not all do. Dada Enter- 
tainment is a joint venture of 
Data USA and Sony Music 
Entertainment. 

SINGTEL LAUNCHES 
MUSIC SUBSCRIPTION 
SERVICE 

The Singapore-based mo- 
bile operator SingTel has 
unveiled an unlimited music 
download service called 
AMPed. The two-year music 
subscription service is in- 
cluded in two of the opera- 



tor's broadband service 
plans, similar to how Nokia's 
Comes With Music is bun- 
dled with the price of certain 
handsets. Users can only 
keep 360 tracks at the end 
of the contract, all of them 
free of digital rights manage- 
ment. The service was devel- 
oped in partnership with 
Universal Music Group and 
provides access to about 
500,000 songs. 

U.S. DIGITAL MUSIC 
SPENDING TO GROW 
EMarketer expects U.S. 
spending on digital music 
to rise from $3 billion at the 
end of this year to $4.6 bil- 
lion by the end of 2013. The 
research firm also projects 
that digital music spending 
as a percent of total music 
spending will increase to 
82.6% (from 41%) by the 
end of this year, while total 
U.S. spending on recorded 
music will fall from $7.3 bil- 
lion this year to $5.5 billion 
at the end of 2013. 
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HOW TO: Wj 

GET ON A PUBLIC RADIO STATION PLAYLIST j ^^^BL& 



by BRUCE WARREN, EXECUTIVE PRODUCER OF 'WORLD CAFE,' WXPN PHILADELPHIA 



While commercial radio may be inacces- 
sible to many artists, there are scores of 
hip, noncommercial stations around the 
country that play a key role in exposing 
emerging acts. 

One such outlet is the University of Penn- 
sylvania's triple A station, WXPN, which pro- 
duces "World Cafe," a daily music show 
hosted by David Dye. "World Cafe" boasts a 
loyal following in its home market and is car- 
ried nationwide by NPR. 

Bruce Warren, executive producer of 
"World Cafe" and WXPN's assistant station 
manager for programming, says his job is not 
only to find exciting music for his listeners, 
but to "help musicians quit their day jobs" by 
exposing their music to the right audience. 

Warren shares advice on how to get music 
on the air at a tastemaking independent sta- 
tion like WXPN. 

0 SENDYOURMUSIC 
TO A REAL PERSON 

Whether you're a label, musician, manager, 
independent promoter, marketer, whoever, 
you have to know the radio station that you're 



trying to get your music played on. Usually 
there's a hierarchy of who should get music 
at a radio station, so find out what that hier- 
archy is. Call the station to find out what the 
policies are about music submissions and fol- 
low-up. For WXPN, because there's so much 
information about bands available on Web 
sites, we prefer not to get bombarded with 
press kits — just send your music and make 
sure we know your name. 

© NARROW YOUR FOCUS 

When possible, target specific shows. There 
maybe a blues show, a folk show, a jam-band 
show. On XPN we have a handful of specialty 
shows, and you should send music to the 
hosts of these shows, because that's another 
way in. For example, WXPN has an amazing 
blues show. We don't play a ton of blues on 
the regular 'XPN rotation, but the host of our 
show, |onny Meister, is a genius in the blues. 
And I'll say to him every once in a while. 
"Jonny, what are the five records I absolutely 
must be listening to to consider for XPN?" 
Same with local music; if there's a local music 
show, send music to them first. 



Q REMEMBER THAT RADIO IS 
ABOUT RECORDS 

My job is to play a record, not to sell tickets 
for live shows, so the strength or weakness of 
your live act is generally much less important 
than the music you send. For example, we 
were being worked really heavily on a major- 
label artist who shall remain nameless, and 
the record was OK. Of course, the promotion 
person w r as like. "Well, you've got to see this 
person live, it'll blow you away." And I said, 
"You know what? If they're not as good as Ra- 
diohead, or U2, or Justin Timberlake, no one's 
going to blow me away." There have been very 
few times where I was convinced to go see a 
band and I've come back and said. "These guys 
were amazing. We're adding this record." 



'My job is (o play a 
record, qoI to sell 

tickets for live 
shows . . . Your live 

act is generally 
much loss Important 
than the [ record].' 



© REACHOUTTOOTHER 
TASTEMAKERS 

Even if you don't have a team working your 
record, doing the grass-roots thing has mul- 
tiple parts, including radio, that feed off each 
other. I am obsessed with music blogs; 
there are probably a hundred blogs that I 
trust — they're tastemakers, they have their 
fans, they have their fingers on the pulse 
of what's happening. When I go into my 
music meeting every week, I don't even care 
what the priorities for labels are anymore. 
If I read about a record and hear a record 
online that I am interested in, I'm going to 
reach out to them and ask for a record to be 
sent to the station. 

© THINK MULTIPLATFORM 

These days radio isn't just radio as a single 
platform. So if you do get some interest from 
a station, find out what other platforms they 
might have to build awareness. Every day we 
offer a free download from an artist. If a band 
wants to give us a free song for our listeners, 
we play it on the radio and make it available 
on our blog. We're going to reach a lot of peo- 
ple. So find out what kinds of events, online 
programs or other platforms the station 
might have to build a creative promotion. 

— Interview by Evie Nagy 
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Concert Grosses 



Live From New York 



Sony Vet Harvey Leeds 
Books Unsigned Bands 
At The Gramercy Theatre 

Despite retiring from Sony Music in 2008 
after 35 years at the company, industry vet- 
eran Harvey Leeds is still in the artist de- 
velopment game. 

For nearly a year, he's been booking new 
and unsigned artists for his Monday Night 
Music Club series at Manhattan's Gramercy 
Theatre. He runs the series in conjunction 
Willi modern rockWRXP (101.9 FM) New York 
in his capacity as a consultant for booking and 
special events for Live Nation. 

Leeds, who also owns his own manage- 
ment agency. Headquarters, says agents and 
labels visit regularly lo check out — and oc- 
casionally showcase — undiscovered bands 
at the Gramercy. 

"We've had artists from Tina Parol to Al- 
bert Hammond Jr. to Jesus H Christ & the 
Four Hornsmen of the Apoc- 
alypse." Leeds says, citing sup- 
port from such companies as 
Primary Wave, InDeGoot Man- 
agement, Fox Home Video. Cre- 
ative Artists Agency. Sony Music 
and Urban Groove. 

As part of the series, VIU 
Classic hosted the April U.S. 
premiere of "Anvil! The Story of 
Anvil" at the Gramercy. 

"It is a testament to Harvey Leeds and 
Live Nation, who are making a commitment 
to artist development here in New York City," 
Paradigm agent Jonathan Adelman says. 
"Giving emerging artists an opportunity to 
showcase in a room where a major invest- 
ment was made in the sound and lighting 
is truly vital. Paradigm hopes to see this 
commitment continue on a broad level in 
other markets to showcase unsigned and 
emerging talent." 

On a national level, Live Nation says it sinks 
millions into promoting club-level shows, often 
at a loss. For his part, Leeds says Mondays at 
the Gramercy aren't completely limited to un- 
signed bands. "Occasionally we have charita- 
ble events on Monday nights as well," he says. 
"We created a series called Battle of the Badges, 
which is a battle of the bands with New York 
Fire Department bands and New York Police 
Department bands competing for the oppor- 
tunity to open shows at Irving Plaza, Roseland 
Ballroom and the Hammerstein." 

The 600-capacity Gramercy also hosts an 
eclectic roster of other live events. Noncom- 



On The 
Road 



£RAY 
WADDELL 



mercial WFUV (90.7 FM) Fordham Univer- 
sity presents private concerts at the venue for 
station supporters and a series hosted by pi- 
oneering New York free-form jodk Vin Scelsa. 
Relix magazine is starting a Jam Band series 
at the Gramercy July 20 with a show featur- 
ing the Nate Wilson Group, the Bridge. 
Scott Metzger and Future. The venue is also 
hosting three days ofevents during New York's 
Gay Pride Week (June 20-28). And Leeds says 
the Gramercy is in discussions with a well- 
known daytime talk show host for a branded 
live music series. 

WHERE HAVE ALL THE PHISHHEADS GONE? 
Nowhere, apparently. When the band recon- 
vened after some Five years (see story, page 
16}, Phish's fans resurfaced immediately and 
its tour quickly sold out. 

During the band's prolonged hiatus, there 
was speculation thai Phishheads might swim 
over to another similarly improvisalional band 
like Widespread Panic, String 
Cheese Incident, Umphrey's 
McGee or the scene's inspira- 
tion, the Dead. Perhaps they 
did, but now they're back. 

"Maybe they did the same 
thing I did: They got on with 
their lives and had jobs and fam- 
ilies and settled down." Phish 
keyboardist Page McConnell 
says. " It does a feel a little bit dif- 
ferent out here now. There's not so many ran- 
dom, transient people that lived on the road 
that maybe didn't even care about the music 
or the shows, but just lived in the parking lot, 
it seemed like, going from show to show, kind 
of existing that way. There are a lot of people 
that grew up a bit, and also there are a lot of 
younger fans that never had a chance to see us 
before that are coming to shows now." 

Phish guitarist Trey Anastasio has a sim- 
ilar view. "It's funny. I run into people on the 
streets in New York, and they kind of did the 
same thing we did — they got off the road, they 
got established, a lot of them got married and 
started families, and now they're back out with 
their kids." 

Indirectly, Phish's break from the road may 
have been as good for the fans as it apparently 
was for the band. 

"I definitely think we did some of these peo- 
ple a favor," McConnell quips. "And some of 
them said so." •••• 

|_:_ - : or 24/7 touring news and analysis, see 
.DIZ billboard. biz/touring 
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COACHELLA VALLEY MUSIC AND ARTS FESTIVAL 


MM » i 


Empire Polo Field. lr>dio, Calif., 152,962 
April 17-19 IBQuDOt three 


Goldenvolce/AEG Live 


5 $6,051,804 


STAGECOACH FESTIVAL 


Cfl $49 1 


Emplro Polo Field. Indio, C.-ilif., 79.528 

April 25-26 100,000 two days 


Goldenvolce/AEG Live 


Wk\ $5,755,492 


SIMON & GARFUNKEL 
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Acer Arena, Sydney. June 20-21. 23 ^;° 8a , .. 


Chugg Entertainment, Day 1 Entertainment 


Ml $5,340,005 


GEORGE STRAIT, REBA McENTIRE, BLAKE SHELTON, LEE ANN WOMACK 


513,":" 
I i SJ9SO 


Cowboys Stadtum, Arlington, 60,188 
Texas, June 6 sellout 


The Messina Group/AEG Live, Live Nation, 
Cowboys Stadium 


■■ $3,184,606 


KENNY CHESNEY, SUGARLAND. MONTGOMERY GENTRY & OTHERS 


| 183 


Soldier Field. Chicago, June 13 48 763 


The Messina Group/AEG Live 


M $2,576,723 


ELTON JOHN & BILLY JOEL 
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Scotiabank Place. Ottawa. June 1 19.440 


Live Nation 


■■ $2,447,218 


ROCK ON THE RANGE: MOTLEY CRUE, SLIPKNOT & OTHERS 


WM 564 
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Columbus Crew Stadium, 53.945 
Columbus. Ohio, May 16-17 55.000 two snows 


AEG Live, Right Arm Entertainment, Crew 
Productions 


$2,395,720 


ANDREA BOCELLI 




Madison Square Garden, 13,773 
New York. June IB 14.814 


AEG Live 


$2,394,576 


ELTON JOHN 8 BILLY JOEL 
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Bell Centre, Montreal, June 3 16.SS5 


Gillett Entertainment Group, Live Nation 


^ $1,750,334 


DAVE MATTHEWS BAND, FEM1 KUTI 
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Comcast Theatre, Hartford, 44,923 
Conn., June 5-6 . ::• - -, •.• . 


Live Nation 


hW- $1,694,150 


ERIC CLAPTON, STEVE WINWOOD 


United Center, Chicago, June 17 15 ' 012 


Jam Productions 


ffi $1,451,750 


ERIC CLAPTON, STEVE WINWOOD 


Jam Productions 


M $1,357,188 


IL DIVO 
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Auditor]© Nactonal. Mexico City, 20 251 
JunelO-11. 14 


Live Nation Global Touring. OCESA/C IE-Mexico 


IB $1,329,917 


BETTE MIDLER 
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The Colosseum at Caesars Palace, u 313 

Las Vegas. June 16-17. 20-21 13 463 four shorn 


Concerts West/AEG Live 


Pfflj $1,232,116 


PHISH 


mm 


Susquehanna Bank Center. 24,958 
Camden. N.J., June 7 


Live Nation 


Wf\ $1,219,375 
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LkJ ik 


Liberty Memorial Park. Kansas 50,000 
City. Mo., May 30 sellout 


AEG Ltve 


M $1,070,562 
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Bell Centre. Montreal, June 5-7, 9 23 - 814 


Gillett Entertainment Group. Productions J 
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Verizon Wireless Music Center. 19.825 
Noblesvlile, Ind., June 5 24.680 
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ATAT Center, San Antonio, June JO 13152 


Live Nation 


WM $773,798 


BOYZONE, EOGHAN OUIGG 
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Manchester Evening News Arena, 15.007 
Manchester, England. June 19-20 u; OOO two shows 


3A Entertainment 
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Live Nation 
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Brisbane. Australia. May 19 11.420 


Michael Coppel Presents 
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COLDPLAY, PETE YORN, HOWLING BELLS 
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Hersheypark Stadium, Hershey, 11,582 
Pa.. May 24 25 770 


Live Nation, in-houso 
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Cynthia Woods Mitchell Pavilion, 16,860 
The Woodlands. Texas. May 10 sellout 


Live Nation 


$751,599 


NO DOUBT, PARAMORE, THE SOUNDS 
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Crickot Wireless Amphiiheatro, 19,569 
Chute Vista, Calif., May 22 <*.lW 


Live Nation 


CW $737,260 


KEITH URBAN, SUGARLAND 


mm 87 


Scottrade Center, St. Louis, June 11 ! ° s ' 15 


Outback Concerts, Police Productions 


m $737,210 
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General Motors Place. 9,187 
Vancouver. May 30 12 410 


Live Nation Global Touring 


HH $734,824 


LEONARD COHEN 


1 122 


Southern Hall, Ottawa, May 25-26 4 ' 66 .^| luu , 1 


Concerts West/AEG Live 


WWi $729 545 


JOAN SEBASTIAN 
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Honda Center, Anaheim, Calif,, 7.944 

May 31 10.446 


Goldenvoice/AEG Live 


m $717,350 


DANE COOK 


fclJJ HOC | 

S3S 


Qwest Center. Omaha, Neb,, 10,731 
June 11 14,456 


Jam Productions 


M $713,972 
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Vector Arena, Auckland. New 11,556 
Zealand. May 16 12.216 


Michael Coppel Presents 


M S712 959 


DANE COOK 


m 1104 ' 


Staples Center, Los Angolas. 14,506 

May 30 sellout 


Goldenvolce/AEG Live 


Wf\ $710,935 


BOB DYLAN 


til (C526.I 


Le Palais des Congres, Paris, 7,113 
April 7-6 two sellouts 


Live Nation International 


rl $705,687 


COLDPLAY, PETE YORN, HOWLING BELLS 
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Comcast Theatre. Hartford, 13,877 
Conn., May 23 


Live Nation 


Wm $705,089 
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BringThe Noise 

Loss Of A Stand-Alone Latin Urban Grammy 
Deserves More Than Silence 



It is ironic thai less than a week after 
the trustees of the Recording Academy 
voted to fold the Latin urban album cat- 
egory' into the best Latin rock/alterna- 
tive category, three of the top four 
albums on Billboard's Top l atin Al- 
bums chart were urban. 

This is not a good thing, to put it mildly. 
Having two such disparate styles com- 
peting against one another in a sin- 
gle category is a disservice to artists 
of both genres. Is someone like Don 
Omar likely to boast that he bested 
JuNeta Venegas in an 
awards competition? 

And yet, the demise of 
the Latin urban category 
points to a much bigger 
problem: the lack 
of solidarity in 
the Latin music 
community in 
general. 

The Latin urban 
category, which 
had previously ex- 
isted in the same 
category as Latin 
rock and Latin al- 
ternative (as it 
does now), was 
broken out 
just two years 
ago in a tardy 
response to 
the reggaeton 



explosion. At the time of the split, the 
combined Latin rock/alternative/ 
urban category was a mishmash with 
78 entries, more than any other Latin 
category. Breaking it up was logical. 

This year, however, the entries for 
Latin urban dropped to 24, just below 
the 25-enrry threshold, and the category- 
went for review before the Recording 
Academy's Awards and Nominations 



Latin 
Notas 




Committee, which includes repre- 
sentatives from all genres. 

"There's a standing procedure that 
any time a category falls below a cer- 
tain number of entries it's discussed 
as far as viability goes," says Bill 
Frcimuth, VP of awards at the Record- 
ing Academy. "When there's 25 or 20 
entries, you have a one 
in four or one in five 
chance of getting a 
nomination, and w r e just 
don't feel that's appro- 
priate for [such a) pres- 
tigious award, especially 
when you compare it to 
other categories that get 
M)0 or 400 entries." 

Freimuth is 

right. It's demoralizing to 
see nominations by de- 
fault due to a lack of en- 
tries, as has been the case 
in the past with cate- 
gories like tejano for 
the Grammy Awards 
and the best rock solo 
vocal album for the 
Latin Grammys. 

Having said that. I 
would have pre- 
ferred to see the 
committee study 
the category for 
one more year, 
giving it the 
opportunity to 
mobilize 
forces and in- 
crease the 
number of en- 
tries, which it 




has done in other cases. 

Instead, the final decision went be- 
fore the Grammy board of trustees in 
May and they, too, agreed to fold urban 
back into the same category as rock 
and alternative. 

"This is a sore point for me." Na- 
cional Records president Tomas Cook- 
^^^^^ man says. "There seems 
to still be a learning curve 
for them in regards to 
'our space.' " 

Cookman. who con- 
tacted the academy to 
protest the decision, also 
questioned the makeup 
of the committees. 

" I feel they should mix 
up who they have in those 
meetings," he says, "and if a big deci- 
sion was going to be made on a genre, 
then the least they can do is to have the 
key players of that genre present" 

However, Cookman's voice has 
been one of the few raised to protest 
the decision publicly. It's a replay of 
several months ago. when the lack of 
Latin performers at the Grammy 
Awards show was met with almost 
deafening silence. 

According to Freimuth, categories 
have been reinstated when a genre has 
regained traction and the number of 
entries has increased. That means if 
artists, managers, executives and other 
interested parlies in Latin urban. Latin 
rock and Latin alternative want their, 
own separate categories, they need to 
rally and speak up. 
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Bebe's Back 

The Spanish Singer Returns With Her First Album 
Since 2004's 'Pafuera Telaranas' 



Spanish singer Bebe returns 
June 30 with her second 
album, "Y." (EMI), ending a 
five-year silence that at times 
looked like a premature 
retirement. 

"I'm bursting to get back," 
she says. "I feel really fresh 
and content after taking a 
long time out, alone, far away, 
thinking things out." 

Bebe sounds raring to go- 
but is she? The singer still 
seems somewhat wary of 
success after riding a wave of 
popularity generated by 
"Malo," the anti-domestic- 
violence first single from her 
2004 debut album, "Pafuera 
Telaranas." The song became 
a popular anthem when the 
Spanish government intro- 
duced unprecedented legisla- 
tion aimed at curbing domes- 



tic violence. 

"Pafuera Telaranas" sold 
more than 500,000 physical 
copies in Spain and went gold 
in Italy, Argentina and Colom- 
bia. In the United States, the 
album won her a Latin 
Grammy Award in 2005 for 
best new artist and has sold 
92,000 copies, according to 
Nielsen SoundScan. 

Does "Y." have a single as 
powerful as "Malo"? "Ab- 
solutely not at all," Bebe says. 
"That wasn't my idea in the 
slightest" 

She explains that her tem- 
porary retirement, which she 
announced in 2006, was an 
attempt to escape all the 
attention. 

"I was traveling in my truck 
for a year, all around, living, 
far away, under the pine trees. 



alone, calm," Bebe recalls. "I 
spent 40 days outside Spain 
so as not to find those looks 
of rebuke. ) needed to be 
where absolutely nobody 
knew who I was." 

"Y." has a staggered re- 
lease. The album is coming 
out June 30 in Spain. Mexico, 
Argentina, Colombia and 
Chile; July 14 in the United 
States; and from July to late 
August in much of Europe. 

Bebe will promote the al- 
bum in the United States and 
Latin America in July and Au- 
gust, including a July 11 per- 
formance at the Latin Alter- 
native Music Conference in 
New York. She is also planning 
showcases in Los Angeles, 
Mexico City and Buenos Aires. 

Bebe will start a theater 
tour in Spain in September 



If I were a belle: BEBE 



and a U.S./Latin American 
tour in early 2010, EMI Spain 
product manager Juan 
Bauluz says. 

"But it will be very selec- 
tive," he adds. "No way 
does she want to repeat the 
intensive, two-year non- 
stop gigging after 'Pafuera' 
was released." 

Bauluz says the marketing 
of "Y." will be in tune with 
Bebe's music and personality 
and include in-store appear- 
ances at FNAC locations in 



Madrid and Barcelona with 
fan Q&A sessions. 

"There'll also be selected 
TV programs, where she will 
play live in front of studio au- 
diences, and radio interviews," 
he says. "This will happen both 
in Spain and abroad." 

Bebe's last stateside gigs 
were in small bars in 2007. 
" It's taken me five years to get 
these lyrics and this music 
together," she says. "It'll be 
good this time." 

—Howell Llewellyn 



EN E SPAN o L: All the great Latin music coverage 
jOOlTl you've come to expect from Billboard— in Spanish! 
Billboardenespanol.com 
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TANON GOES DIY 
Olga Tanon is the latest Latin 
artist to launch her own label. 
The Puerto Rican singer, who 
was most recently signed to 
Universal Music Latino, has 
launched Mia Musa Music 
and has released two digital 
singles. The first single, 
which Tanon wrote herself, is 
titled "Amor Entre Tres." It is 
the theme of the Venezuelan 
soap opera "La Vtda Entera," 
and she has recorded it in 
both salsa and ballad ver- 
sions. The second single, 
"Pasion Morena," co-written 
with Jose Luis Morin, will be 
the theme of a TV drama se- 
ries that will air on TV Azteca 
in Mexico. —Leila Cobo 

EX-RBD MEMBER SIGNS 
WITH UNIVERSAL 
Former RBD member Dulce 
Maria has signed a solo re- 
cording deal with Universal 
Music Latin Entertainment. 
Her first album is slated for 
release in 2010. Dulce Maria, 
who signed her new deal 
June 16, most recently re- 
corded a duet version of 
"Beautiful" with Akon, which 
was included on the Mexican 
edition of Akon's album 
"Freedom." Aside from 
singing and dancing with 
RBD, Dulce Maria has also 
written songs for the group. 

-LC 

'LATIN ALTERNATIVE' 
COMES TO RADIO 
"The Latin Alternative," an 
hourlong weekly radio show 
devoted to highlighting such 
acts as Manu Chao, Cafe 
Tacvba and Los Fabulosos 
Cadillacs, will debut July 4 
on public radio station WEXT 
(97.7 FM) Albany, N.Y. Hosted 
by former Nacional Records 
VP Josh Norek and journal- 
ist/author Ernesto Lechner, 
the program will include 
rock, electronic and hip-hop 
acts on the Latin alternative 
scene and spotlight artists 
from abroad as well as U.5.- 
based Latin alternative acts. 
The show can be heard Sat- 
urdays at 8 p.m. EST on ter- 
restrial radio and live online 
at exit977.org. "The Latin Al- 
ternative" is also available 
for syndication. Interested 
parties can contact Norek at 
josha jnmediagroup.com. 

—Ayala Ben-Yehuda 
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BY GAVIN J. BLAIR 



NO. 1 RECORD 

Japan Now The World's Top Physical Music Market By Value 



TOKYO — Japan is the world's second-largest 
economy, the second-largest movie market and 
the second-largest recorded-mnsic ma rfcet But 
now it has finally hit No. 1 as the world's most 
valuable physical music market, according to 
the IFP1. 

More units are still sold in the United States. 
But in 2008. the trade value of Japan's physical 
sales was $3.2 billion, versus a U.S. figure of S3.1 
billion, despite the fact that Japan also has one 
of the most developed digital markets in the 
world, worth $821 million in 2008. 

While the value of the U.S. physical music 
market has more than halved since 200S, when 
it was worth $6.4 billion, Japan's has dropped 
only 1 2.7%, from $3.5 billion, based on the 2005 
exchange rate. 

Japan's ascent to the top spot is "more reflec- 
tive of how the market is declining in America," 
says Max Hole. London-based executive VP of 
Universal Music Group International and pres- 
ident of Universal Music Asia Pacific. "In terms 
of Japan holding up. it's a combination of price, 
hits, marketing and a healthy mobile business." 

According to the Recording Industry Assn. 
of Japan, 90% of digital sales last year were on 
mobile formats, mainly ringtones and full- 
track downloads. 

"Most downloads to phones are single tracks, 
and then people who like them go on to buy the 
single or album on CD," R1AJ spokesman Masaki 
Suenaga says. "So record company marketing is 
targeted at promoting that route." 

While singles are usually released in mobile 
formats before the physical single. CD albums 
often hit stores long before the album is avail- 
able for mobile download. 

"When you have a monster hit single in Japan, 
you're talking 6 million-8 million products being 



sold at a decent price," Hole says, citing hit Uni- 
versalacts like vocal groupGReeeeN and |-pop 
stai Thelma Aoyama. "But fans still want to buy 
the physical package because it's very attractive." 

Yoshikazu Takahashi, senior VP at Sony 
Music Entertainment Japan, agrees, noting that 
mobile downloads "play an essential role in 
generating hit singles and setting up subse- 
quent albums." 

"Physical and digital do not compete," he 
adds. "They complement each other in the form 
of promotion." 

Executives also note that while mobile music 
hits are driven by teenage consumers and (-pop 
acts, CD sales are driven by Japan s burgeoning 
older population. On the RIAJ's list of 2008 top 
sellers, only GReeeeN and veteran rock act Mr. 
Children appear on both the top 10 
singles and albums lists. 

' Japan is very good at target mar- 
keting the older demographic that 
still wants to buy a physical pack- 
age," Hole says. He says that Uni- 
versal singer/songwriter Hideaki 
Tokunaga, who "doesn't sell at all 
digitally," can sell "a million albums 
at a time" of his "Vocalist" series. 

Physical sales values are also protected by the 
Saihan Resale Price Maintenance system that 
sets prices for copyrighted material for up to 
two years. Sclsu Michiko. a publicist in HMV 
Japan's sales promotion division, says that while 
the rules aren't strictly enforced, the result is 
still an agreement "between record companies 
and retailers not to discount prices for six 
months to a year." 

This lets labels maintain value when an 
album is most in demand. It has also helped 
ensure that retailers specializing in recorded 




Trade value of Japan's 
physical music sales in 2008 



music and other entertain- 
ment media continue to 
flourish, while their leading 
counterparts in the United 
States have all but vanished. 

That in turn has buoyed demand for deluxe 
editions, as stores entice buyers with DVDs, 
limited-edition artwork and booklets. 

"Once you've got the fan interested, there's a 
good marketing strategy offering them deluxe 
physical products that they still want to buy," 
Hole says, while Takahashi cites Sony's recent 
success with the deluxe edition of" Ken's Bar 1 1 " 
by veteran R&B artist Ken Hirai. 

When labels release deluxe editions in West- 
ern markets. I lole says it's "much more diffi- 
cult" to sell such products without a specialist 



THELMA 
AOYAMA 



retail sector "interested in taking deluxe goods 
that aren't all the same shape and size." 

Although a vibrant domestic music scene 
helped Japan's total recorded-music sales grow 
by 0.9% in value during 2008. according to the 
1FPI. Hole warns there are "storm clouds on 
the horizon" in the form of increased mobile 
piracy and a drop in CD sales during the first 
ha I ( of 2009. 

"Culturally, Japan is a lot more conservative. 
SO change happens slower." Hole says. "Inevitably 
the future of the business will be digital, but the 
physical retail sector will carry on for some time. 
But in the U.S., life has moved on already." 

Additional reporting by Mark Sutherland 
in London. 
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>»NO POPKOMM IN 2009 

The annual German music trade fair/confer- 
ence Popkomm has called off its 2009 event. 
The event, which launched in 1989, was to take 
place Sept. 16-18 in Berlin. Organizer Popkomm 
GmbH said in a statement that it decided to 
cancel this year's conference due to "contin- 
uing difficulties within the industry and in 
agreement with [trade organizations] the 
Assn. of Independent Sound Media Cos. and 
the Assn. of the German Music Industry." How- 
ever, it emphasized that Popkomm will return 
in 2010. Last year the event attracted more 
than 14,000 trade visitors and 843 exhibitors 
from 52 countries. Popkomm GmbH says it 
hopes to receive federal government aid to 
stage the 2010 event. —Wolfgang Spahr 

>>>AUSSIE CAFES FACE 
HIGHER MUSIC FEES 

The collecting society Phonographic Perfor- 
mance Co. of Australia has proposed raising its 
performance right tariff for cafes and restau- 



rants Down Under. The society, which licenses 
the performance right in recordings on behalf 
of labels and performers, wants to replace its 
flat annual fee with a licensing system. It would 
use a sliding scale that takes into account a 
venue's seating capacity and other factors, 
such as the average price charged for a meal. 
The PPCA wants to launch the system Oct. 1 
and says it's consulting with licensees about 
the change. The Australian Hotels Assn. has 
already urged its members to boycott the 
raised tariff. —Lars Brandle 

>»SONY MUSIC JAPAN 
NAMES MORITA CHAIRMAN 

Masao Morita, the son of the late Sony co- 
founder Akio Morita, has been named chairman 
of Sony Music Entertainment Japan and repre- 
sentative director of Sony Pictures Entertain- 
ment Japan. Morita has been charged with help- 
ing SMEJ return to its longstanding position as 
Japan's market-leading record company. Ac- 
cording to SoundScan Japan, Sony lost its top 



market position in 2007. It had held the top spot 
since 1998, the year SoundScan Japan started 
releasing such market data. Morita, who is on 
the SMEJ board of directors, was previously 
CEO of SMEJ in 2003-04. -Rob Schwartz 

>>>NOKIA GOES WITH GEMA 

The mobile handset manufacturer Nokia has 
signed a Pan-European licensing agreement with 
the German authors group GEMA in Munich for 
its Comes With Music service. The agreement 
grants Comes With Music the right to use the en- 
tire GEMA repertoire. "The agreement shows 
that GEMA can offer licensing partners good so- 
lutions for innovative new business models from 
which both sides can profit" GEMA CEO Dr. Har- 
ald Heker said in a statement. Since launching 
Comes With Music in October in the United King- 
dom, Nokia has begun offering the service in Aus- 
tralia, Brazil, Germany, Mexico, Italy, Singapore, 
Switzerland and Sweden. — WS 

» >MORE BITS FROM SPOTIFY 

The international music streaming service Spo- 
tify has begun converting its catalog from a bit 
rate of 160 kilobits per second to 320 kbps, 
which it claims is "equivalent to CD quality and 



the highest streaming rate for any digital music 
service." The new bit rate only applies to Spo- 
tify's subscription service, which is available in 
such European countries as the United King- 
dom, Sweden, Norway, Finland, France and 
Spain. Prices vary, but U.K. users pay £9.99 
($16.40) per month for the subscription serv- 
ice. Spotify's most popular tracks are the first 
to be made available at the higher bit rate, with 
the remainder of its catalog following in the 
next few weeks. —Andre Paine 

» >NICKELBACK TAKES 
THREE MUCHMUSIC AWARDS 

The Canadian rock band Nickelback took home 
three awards at the MuchMusic Video Awards, 
held June 21 in Toronto. The Canadian music 
channel's 15-category ceremony was hosted by 
the Jonas Brothers, who won the international 
video of the year award for "Burnin' Up" (Hol- 
lywood). Nickelback earned honors for best 
video, best rock video and best postproduction, 
all for "Gotta Be Somebody" (EMI Canada). The 
show included a performance by Lady GaGa, 
who won the best international video award, 
while Canadian alt-rock band the Midway State 
took home two trophies. —Robert Thompson 
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BY ANDRE PAINE 



Immaculate 
Conception 

Virgin Media To Launch New Music 
Service With Anti-P2P Measures 



LONDON — The British recording industry 
is hailing Virgin Media's plans to embrace 
anti-piracy measures in conjunction with its 
launch of an unlimited music download sub- 
scription service. 

Universal Music Group, home to U.K. hit- 
makers like Duffy and James Morrison, is the 
first major label to sign up for the service, which 
would provide users with MP3 downloads free 
of digital rights management (DRM) restric- 
tions, as well as streaming music. 

As part of its fourth-quarter launch of the 
music service. Virgin Media has agreed to crack 
down on illegal peer-to-peerfilesharingacross 
its entire network. Steps would include the tem- 
porary suspension of Internet access if a cus- 
tomer fails lo heed warning letters. 

Virgin Media, which also provides telephone 
and cable TV services, has 4 million broadband 
subscribers in the United Kingdom and says 
its fiber optic service is accessible to 51% of 
U.K. households. 

The recording industry is embracing the com- 
pany's planned music subscription service with 
more enthusiasm than the U.K. government's 
recent "Digital Britain" report, which put the 
onus on educational warning letters and new 
services to deter piracy rather than on gradu- 
ated response programs (billboard.biz. June 16). 

GeofTTaylor. chief executive of trade organ- 
ization the BPI. dismissed the government's 
proposals as "digital dithering" but applauds 
the Virgin deal as proof "that graduated re- 
sponse is a workable way forward." 

Universal Music Group International sen- 
ior VP of digital Rob Wells describes the deal 




as a strategic move with the 
only Internet service provider 
(ISP) that offers 50 MB-pcr- 
second download speeds. 

"Virgin has the only fiber 
optic cable network in the 
U.K.," Wells says. 'They are a 
haven for some large abusers 
of intellectual property." 
Virgin Media broadband 
product director (on James says the company 
is in talks with other labels and publishers. FMI 
confirms it is in discussions. 

Unlike TDC Play in Denmark, which pro- 
vides unlimited DRM-protected music bundled 
at no additional charge to its broadband and mo- 
bile phone subscribers (Billboard. Nov. 15,2008). 
Virgin Media's service is focused on generating 
incremental revenue from "customers prepared 
to pay for a great music service." James says. 

The company will offer two versions of the 
service, one with unlimited downloads and an- 
other, less expensive plan offering a set num- 
ber of downloads per month. Both options will 
include unlimited music streams. 

While Virgin Media hasn't yet released spe- 
cific pricing information, the monthly subscrip- 
tion rale for the all-you-can-eat plan is expected 
to be about equivalent to the cost of two albums. 
The average price for a CD album in 2008 in 
the United Kingdom was £7.5? ($12.21), ac- 
cording to the BPI. 

Anecdotal evidence suggesting poor U.K. 
sales for Nokia's Comes With Music service has 
raised questions about the viability of services 
offering unlimited access to music. 

Madeleine Milne. cMusic managing direc- 
tor for liurope, questions the mechanics of the 
Virgin Media offer. 

"If it's truly unlimited, how will they pay the 
publishers?" she asks. "An unlimited model 
would be similar to the one eMusic had in 2000. 
which was unworkable from a revenue stand- 
point. " 

Nonetheless, the Internet Service Providers' 
Assn. says it hopes the Virgin deal "will encour- 
age other similar agreements. " 
Virgin's TV/ISP rival Sky con- 
firms it's still negotiating with 
labels on its own music service, 
which it first announced in July 
2008 but has yet to launch. 

Universal's Wells says he be- 
lieves Virgin's anti-piracy meas- 
ures will help its music service 
expand the overall legal music 
market. Steve Purdham.CEOof 
We7, which operates a download 
store and an ad-supported free 
streaming service, is similarly 
optimistic. "The models have to 
be coexistent and complemen- 
tary," he says. 

Virgin Media and Universal 
decline to discuss the revenue 

model in detail. 

PR S for Music CEO Steve Porter says the col- 
lecting society is in talks with Virgin Media. 
Porter says he welcomes the new service but 
stresses that the services should pay rights hold- 
ers a fair minimum rate per track, as well as a 
percentage of revenue. 

"Otherwise," he adds , "the value of the music 
gels lost in the nverall struc ture." •••• 
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HOW PHISH GOT ITS 

GROOVE BACK- 
AND STARTED ITS 
OWN LABEL 

BY RAY WADDELL 

PHOTOGRAPH 
BY DANNY CLINCH 



By the time Phish charged into a loose, swinging cover of 
AC/DC's "Highway to Hell" some two hours into its Friday 
night set in front of a rapturous crowd of 70,000 at Bonna- 
roo in Manchester, Tenn., it was clear that the band had its 
groove back. Phish's Bonnaroo-closing set two nights later 
on June 14 may have attracted more national attention, given 
that Bruce Springsteen sat in. But for Phish and its loyal fans, 
that opening show was a celebration and coronation all in 
one, in a setting the group had inspired with its own mega 
concert events, like Clifford Ball and the Great Went. Grin- 
ning widely, Phish guitarist Trey Anastasio seemed thrilled 
to be onstage, a sentiment he confirms a couple of days later. 
"We feel like we've been blessed with a very rare opportunity, 
if you look at music history," he says. "We've still got all four 
original members of this band playing together, and it's been 
26, 27 years. It shows up in the recording, in the playing. 
There's a lot of acknowledgement of how lucky we are to still 
have the opportunity to play music for people." Perhaps 
the vibe is better described as "joy," which is also the title of 
the band's new album that will come out in late August or 
early September on its own label, JEMP Records, which the 
Phish camp created in 2005 to specialize in archival record- 
ings of the band's concerts. It's Phish's first indie studio re- 
lease. Some of its early recordings were rereleased on Elektra 
and some archival concerts were released on JEMP or directly 
by the band, often as downloads. 



Phish's decision to go indie is another exam- 
pie of a veteran band taking charge of the 
business side of its music. But for Phish, the 
decision is particularly apropos: Today's on- 
line marketing opportunities are perfectly at- 
tuned to the band's long-held hear-and-share 
ethos. At a time when CD sales make up a 
smaller portion of a 
group's revenue. Phish 
still has a reputation as a 
top live act. And since its 
approach has always been 
off the beaten path, its 
choice to forge ahead on 
its own label seems to rep- 
resent little risk — for the 
potential of a big reward. 

"We're very, very excited 
to put this out on our own 
label," Anastasio says. 
"We're putting this album 
out with the same spirit that we did our big 
festivals and stuff. It's very home-grown, and 
that feels great for us." 

The four members of Phish — Anastasio. 
keyboardist Page McConnell. drummer Jon 
Fishman and bassist Mike Gordon — began 
playing together in the early '80s in the mu- 
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'ARE THERE 
MAJOR LABELS 
ANYMORE?' 

—MIKE GORDON 



sical hotbed of Burlington, Vt. They went 
on to leave an indelible mark on the musi- 
cal landscape as one of the most successful 
touring bands ever, although their album 
sales grosses never reached (he heights of 
their concert grosses. 

Between 1989 and the group's 2004 breakup. 

Phish racked up 
$175,541,923 in concert 
grosses, with 5.842,798 
tickets sold to 475 shows 
reported to Billboard 
Boxscore. Phish also sold 
7 million albums in the 
United States, according 
to Nielsen SoundScan, 
2.2 million of them live 
sets. I ts biggest seller is 
1994's "Hoist," at 663,000 
copies (see chart, page 
18). Its last studio album, 
2004's "Undermind," sold 139.000. 

In 2004, the band finished its contract on 
Elektra with "Undermind," then broke up in 
August of that year. The move dismayed fans, 
who had come to feel part of a Phish family. 
That devotion was manifested in a remark- 
able touring fan base known as "Phish heads." 



many of whom followed the band on tour, documented set 
lists and traded concert recordings with relish, interacting 
within a passionate community rivaled only by the Grateful 
Dead and Dave Matthews Band. 

The split also rocked the band members, "We basically 
spent every' breathing moment together for about 20 years." 
McConnell says. "We really just needed to grow up a little 
bit and spend a little time and get to know ourselves as 
adults, which is something you really can't do when you're 
in a rock band for 20 years straight. I think we all really 
benefited from it." 

Though talk of reuniting began well more than a year ago, 
and rampant rumors frequently flowed through the Pfaish 
community, the band officially reunited at a three-night sold- 
out stand in March at one of its favorite haunts, the Hamp- 
ton (Va.) Coliseum. After the band's summer tour rolled out 
and sold out, ittagan solidifying plans to record a new album. 
It decided to do so on JKMP Records, and with producer 
Steve Lillywhite. 

Going with an indie label now — even if it's their own — 
makes perfect sense for the band members, who have an es- 
tablished track record. "Are there major labels anymore?" 
Gordon asks. "Then* are a few ways of looking at it. Now we're 
with Goran Capshaw and working with Red Light Manage- 
ment [which also operates ATO Records]. We have a good 
team, not that we didn't before. But they're connected enough 
that we can have the distribution we want and the connec- 
tions we want to get the album out there." 

Capshaw desc ribes the "evolving" launch of the album — 
and its marketing — as a "hybrid strategy, a self-release with 
the services of an independent label [ATO]" (see story, page 
19). Asked if it would even take songs to radio, he says, "In a 
Here it is, if you're into it' " fashion. "We're not trying to force 
anything here," Capshaw says. "We just want to turn people 
on to what Phish is doing. They made a great record, we'd love 
people to hear it, they'd love to share it with people." 

Gordon says he's not even sure what a major label has to 
offer a veteran band like Phish at this point in terms of artist 
development, funding, finding a producer or breaking a hit. 
" For one thing, our fans arc probably going to buy it anyway, 
so to try to rise the arms of the Indus try Lo reach far away from 
our normal fan base . . .," he trails off. 

"Eleklra was a great label because they always let us do 
what we wanted creatively; they were great to workwith. But 
there was always someone there who would say. 'I'm going 
to be the one to break Phish and sell as many albums as they 
can sell concert tickets.' Over lime the catalog did well, but 
it never happened the way they imagined it could be. where 
they created this blockbuster hit, Not that we would have 
minded it. but that was not even our concern or direction." 

ODE TO 'JOY' 

So why pander to fickle consumer tastes in 2009 by releas- 
ing another album? Phish's direction, then and now, is unique. 
"The fact that the first thing we released is 1 3-and-a-half min- 
utes long and has a thousand chords to it or something, and 
is also very melodic at the same time, kind of represents that 
attitude we were trying to have." Gordon says. 

He's talking about "Time Turns Elastic," written by Anas- 
tasio as an orchestral arrangement and recorded by Phish for 
"Joy." "That song was learned as they played it, and it took 
four days and I think 270-280 takes," Lillywhite says. "It was 
recorded in separate pieces, chronologically. I think there are 
15 different sections. They would learn one section, and I 
would get them to play it again and again and again until 
everyone in the band was really confident of what they were 
playing. We plodded our way through it for four days, and 
then we went back and redid some of it again." 

Despite that methodology, the song flows seamlessly as it 
meanders through its various breaks in mood, tempo and 
melody. Put simply, it sounds like Phish at its most ambi- 
tious. But "Elastic" is just "one little side" of the album, lil- 
lywhite says. "What I wanted to do on this album was at least 
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have a song that was indicative of their progressive tunes, 
and they hadn't written one, really, since the early '90s that 
was so complicated. The rest of the album has some jazzy 
stuff, an almost reggae tune Mike sings, and Page does a sort 
of lounge song. It's completely across the board." 

like Phish itself, the album is hard to define. "What's in- 
dicative of a Phish song?" Lillywhite asks. "They can play so 
many different things that 1 really felt we had the chance with 
this to make the best record they've ever made. Not many 
bands their age can say they've got a chance at making their 
best-ever album." 

It's that shot at greatness that attracted lillywhite, who 
produced the band's 1996 album, 
" Billy Breathes." " I would love records 
to sell, and they don't, but all I can do 
in my career is to go through and try 
to do the best I tan do," he says. "I felt 
there was an opportunity here, and 
Trey agreed with me. that we amid 
make their best-ever record. I wanted 
to be in the history books as having 
produced the two best Phish albums." 

Of lillywhite, Anastasio says. "The 
one thing he did was he made us play; 
we always played together, all four of 
us. There's not one single overdubbed 
guitar solo on this record. They're all 
the original interplay between the 
band. 1 thought that was such a great 
production decision on his part." 

As far as the final result, "I'm not ever going to judge it as 
good or bad because that's not up to me." Anastasio says. 
"I'm supposed to make the music and that's for other people 
to judge. But I can say what I hear sounds like Phish to me. 
a lot more than previous records, just based on the fact that 
the drums and the piano arc clearly interacting, for real." 

When it comes to bringing the new songs to the masses, 
today's music landscape, with its lack of barriers between 
fans and artists, may be even better-suited for Phish than the 
'90s ever were. "While we were making the alburn for two 
months, there were some very interesting conversations about 
the music business and how it's changing and what we want 
to do with this album, ' Gordon says. "There's a lot of talk 
about wanting to make an album for our fans, not make an 
album that will somehow be acceptable for the masses and 
the people who never really cared about Phish in the first 



place. It's almost an indie kind of vibe in terms of intention 
with the album." 

Although Phish. hardly fits the indie-rock profile. McConnell 
points out that the group "did things our own way and wrote 
our own ticket. The business model we set up 25 years ago 
seem to be just about the only business model that works 
these days to make some money. We may not fall into the cat- 
egory of what's typically considered indie, but I challenge you 
to find another band that has done things their own way with 
as much success as we have." 

That philosophy hasn't changed. McConnell says. "We're 
still outside the mainstream of the business and happy to 
be existing there." he says. "And I 
hope we stay there. I don't see any 
reason why we should do things any 
differently." 

A PHISH CALLED WANDER 

Phish was always a dominant player 
in the live music scene. So when the 
band reunited after its August 2004 
breakup, hitting the road was the ob- 
vious way to get back on the public 
radar. The response at Bonnaroo was 
ecstatic — the hest Phish shows. Gor- 
don says, are about flow and adven- 
ture, and the band fed off the crowd's 
energy at its June 12 show. "That's 
the set 1 really liked, though I loved 
them both." Gordon says. "Friday for 
me was really . . . 'dialed in' is prubably a good description. 
I liked it because it was later and 1 had some alpha waves 
going, being closer to my sleep state, but a very high energy 
at the same time." 

Its a marked contrast Lo the rush of emotion after Phish 
broke up in 2004. But without the split. Gordon says, the band 
may not have been reinvigorated.The breakup "was difficult 
for meat first, not only because Phish was so successful, but 
because my identity since the age of 18 had been wrapped up 
in being part of this tiling, making decisions as a team for 21 
years," Gordon says. "As soon as a couple of months went by, 
I was really into the breakup. I thought it was a great thing, 
because it allowed me to think about some new musical di- 
rections I might not have otherwise." 

Gordon says a "combination of things'' led lo the breakup. 
"I think we just need to shake things up, people's personal 



SELLING 
SWIMMINGLY 

There's a perception of Phish 
that's taken as gospel: It sells 
more concert tickets than it does 
albums. In fact. Phish heads are 
perfectly willing to pony up for 
recordings. Of the band's five 
best-selling titles, except for its 
trek in support of "Billy 
Breathes" in 1996, Phish's album 
sales outnumber its concert 
ticket sales. 



Album Copies Sold 

Tickets Sold/Number of Shows 
in Year of Release 
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'WE'RE STILL OUTSIDE 
THE MAINSTREAM OF 
THE BUSINESS AND 

HAPPY TO BE 
EXISTING THERE.' 

-PAGE MCCONNELL 



habits, the group habits, the way that the or- 
ganization was run — which was awesome," 
he says. "But everything had to be looked at 
from a different angle and it had to be decon- 
structed before it could be reconstructed." 

Anastasio now sees the break as "neces- 
sary" in retrospect. "We were kind of just 
rolling and rolling and rolling, and 1 think 
people needed to stop and re-establish healthy 
lives as individuals and then regroup." he 
says. "It feels fantastic right now. We're just 
having such a good time on this tour. I missed 
these guys." 

After the split, the band's members remained 
prolific with solo projects, collaborations and 
live performances, but in retrospect a reunion 
seemed inevitable. "I guess I always hoped we 
would get back together. I never thought it was 
a permanent thing," McConnell says. "There 
were some conversations that just had to hap- 
pen between us, to just say, 'Hey, you know, 
when this was going on that was kind of a prob- 
lem for me and if we got back together. 1 would- 
n't want it to be like that again.' The 
communication between the four of us is just 
so much better now than it ever was." 

Given its longstanding live prowess. Phish 
surely could have reunited to lour without 
new material. But "it's always been impor- 
tant for us to work on new stuff and evolve 
and go in new directions," Gordon says. "If 
we got back together and just were rehash- 
ing what we had done before, then no one 
in the band would be happy. " 

When recording began, the legendary 
Phish alchemy was still very much in place. 
"As soon as we picked up our instruments, 
we were kind of back where we started," Mc- 
Connell says. "The chemistry really never 
went away." 

The hiatus "gave us a lot of perspective, and we came back 
really appreciating a lot of the older material." Anastasio says. 
"A lot of the songs feel weightier to me. A lot happened dur- 
ing that time off, a lot of living, and I can hear it in the way peo- 
ple are playing." 

ForCapshaw, it was about reconnecting with a music com- 
munity that seemed ready and wailing. " First and forcmosl, 
it's with the music and with them delivering, which they're 
doing, are focused on and will continue to do: rehearsing, prac- 
ticing, experimenting, trying different things but also digging 
deep in their repertoire, breaking out new songs, classic songs," 
says Caps haw. who managed Anastasio before Phish reunited. 

Chip Hooper, head of music at the Paradigm Agency and 
a key player in Phish's meteoric rise to the top of the touring 




world in the '90s. is clearly stoked to be back in the Phish 
business. "Obviously, when I got the word thai the band was 
getting back together again I was thrilled." Hooper says. "And 
I'm not surprised by the response from their fans. They've 
got the most devoled fan base I've ever seen." 

Phish spent 36 days practicing before the I lampion shows 
where the band re-emerged, and that gave the group lime 
to pei feci its sound. "Half of those were to work on older 
stuff that wc would be playing, and the other half were to 
work on some potential songs for the new album," Gordon 
says. "So much time had gone by, and Trey is always pro- 
lific, but Page and 1 ended up doing some more writing than 
usual in that time period, so there were probably 30 songs 
that had been brought to the table for the album before we 



ended up weeding il down to 10." 

The three Hampton shows helped Phish "gel our feel back 
on the ground, and most importantly, reconnect with all ofour 
friends." Anastasio says. "Phish has always been a commu- 
nity of people. There's us, and then there's a lot of people who 
have been interconnected w r ith the band, our friends . our fam- 
ilies. We wanled lo just get together and play for a few days, 
which we did at Hampton, and that was fantastic, so great." 

Hooper also believes that performing has rcinvigorated 
the band. "One of the most exciting things about them com- 
ing back together again is. in my almost 20 years of repre- 
senting them, I've never seen them more inspired and more 
excited to make music," he says. "This is clearly the start of 
a whole new r chapter of their career." •••• 



FALLING INTO PLACE 



ATO Records' 
Upcoming Releases 

According to Our (ATO) Records 
was founded in 1999 by Dave 
Matthews and Dave Matthews 
Band manager Coran Capshaw 
of Red Light Management. ATO's 
current GM is John Biondolillo. 

The label expanded into ATO 
Records Group in 2007, bring- 
ing TBD Records into the fold 
with Its acts Radiohead, White 
Rabbit, Other Lives and 



Hatcham Social. (TBD was ini- 
tially known as Side One 
Recordings, which released Ra- 
diohead's "In Rainbows.") 

Among ATO's biggest re- 
leases are David Gray's "White 
Ladder," which sold 2.4 million, 
according to Nielsen Sound- 
Scan; Rodrigo y Gabriela's self- 
titled debut, with 300,000; 
Jem's "Finally Woken," with 
332,000; and My Morning 
Jacket's "Z." with 243,000. 



YIM YAMES, "TRIBUTE TO" 
(AUG. 4): My Morning Jacket's 
Jim James fetes George 
Harrison on a six-song EP. 

BRENDAN BENSON, "MY OLD, 
FAMILIAR FRIEND" (AUG. 18): 

The singer/songwriter and 
member of the Raconteurs 
delivers a much-anticipated 
solo set, backed at times 
by the Features. 

RODRIGO Y GABRIELA, "11:11" 
(SEPT. 8): The third studio album 
from the Mexican guitar duo will 



be released by ATO/Ruby works. 

DAWES, "NORTH HILLS" 
(SEPT. 8): The debut album 
by the young Southern 
California band, currently on 
the road with Deer Tick. 

ALBERTA CROSS, "BROKEN 
SIDE OF TIME" (SEPT. 22): 

The English/Swedish act by way 
of New York rock will release its 
debut album on ATO. 

MIKE DOUGHTY, "HAPPY MAN, 
SAD MAN" (Sept 22): The former 



Soul Coughing frontman records 
his third solo album for ATO. 

THE WHIGS, TBA (OCT. 13): 

This Athens, Ga., trio follows up 
its acclaimed debut; will support 
Kings of Leon in August. 

THE MOTHER HIPS, TBA (OCT. 

27): Longtime Bay Area cult 
favorites the Mother Hips return 
with the follow-up to 2007's 
critically acclaimed "Kiss the 
Crystal Flake." The band also 
has a production/distribution 
arrangement with ATO. —RW 
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TECH N9NE HAD A 

LABEL DEAL-AND 
LOADS OF DEBT. 
HERE'S HOW HE WENT 
INDIE— AND BUILT AN 
$11 MILLION EMPIRE 
BY GAIL MITCHELL 



T 



Tech N9ne started his rap career with a simple dream: to bring his music to the world without com- 
promising his style or integrity. After 16 years — nearly half of it embroiled in false starts, unful- 
filled promises and contractual entanglements — he's closing in on his goal. ^| The fiery rapper and 
his business partner, Travis O'Guin — a self-made millionaire at 22 — have built a budding music 
empire in an unlikely location: Kansas City, Mo. Naysayers may have dismissed the odd pair at first, 
but they don't now. Earning slightly more than $11 million in 2008 from CD and digital sales, tour- 
ing and merchandise, according to O'Guin, the pair's Strange Music is being hailed by several in 
the music industry as the new independent business model. J Strange Music is housed in an 18,000- 
square-foot facility whose front double doors grandly display the company's logo: a snake for the S 
and bat wings for the M . The company includes a label, as well as publishing, merchandising, book- 
ing and touring. In fact, Strange Music handles everything on its own except distribution. 

ments stretching back eight years. "There was the deal with 
Qwest, a local label deal, one with publisher Windswept and a 
management deal with Sway [Tech N9ne was featured on the 
1999 h ack "The Anthem" with radio personalities Sway and King 
Tech]. It was the biggest mess I'd ever seen." he says. "I walked 
away and said. Good luck.' " 

As he listened to his music, O'Guin says, something kept 
telling him to come back. "He was good but he had sold only 
1 6, 185 records in the eight years of being entangled in those dif- 
ferent deaLs — and this was when the music business was really 
strong." he says. 

After sitting down together to determine what Tech N9ne truly 
wanted to accomplish, O'Guin agreed to partner with him, and 
he launched Strange in his 1 .400-square-foot basement. "We've 
always called it a 50-50 deal." O'Guin says. 



"Tve watched them build a true movement that's so lack- 
ing in our business," says Ron Spaulding. executive VP/GM 
of Strange Music's distributor, Universal Music Group Dis- 
tribution's Fontana. "It's easy to want things very fast in this 
business. But real movements are built over time. And they've 
never wavered." 

Chang Weisberg. owner/CEO of Guerilla Union and producer 
of the annual hip-hop concert festivals Paid Dues and Rock the 
Bells, agrees. "They don't follow the normal music industry 
model." he says. "They don't need radio, video or a lot of middle- 
men. They approach their business as a true business: Every dol- 
lar invested needs to make two dollars." 

Tech N9ne and O'Guin work with an 18-member full-time 
staff (including a booking agent) between their headquarters and 
a Los Angeles satellite office, which includes VP Dave Weiner, 
that doesn't include the company's touring staff. 

"We're Wal-Mart." Tech N9ne says with a laugh during a lay- 
over in Boise, Idaho, one of [he stops on his recently wrapped 
Sickology 101 tour. "There's no Warner Bros.. Def Jam or Sony 
in the Midwest, so we had to build our own." 

EBONY AND IVORY 

Tech N9ne's music and extensive touring (see story, page 21). 
paired with O'Guin's business acumen, laid the foundation for 
Strange Music. Both 37 years old, the two first met in lale 1998. 
At that time, Tech N9ne (born Aaron Dontez Yates) was signed 
to Quincy (ones' Qwest label. But his situation there mirrored 
his stint five years earlier with Jimmy Jam and Terry Lewis' Per- 
spective Records. 

"[Both labels| saw talent in me." says Tech N9ne, a self-de- 
scribed Doors fan. "But they didn't know what to do with me. 
Here's Perspective with contemporary gospel act Sounds of Black- 
ness and R&B group Mint Condition. Here I am, a weird rock 
alternative warlock with crazy hair, a painted face and rapping 
backwards. Where do you put that?" 

Enter O'Guin. Also from Kansas City, he was a young entre- 
preneur who established his own furniture services company — 
overseeing craftsmen who repair scratched or damaged goods — to 
service such retailers as Sears, Macy'sand Dillard's. By the time 
O'Guin was 22 he was operating out of 10 states, eventually ex- 
panding to 32 locations in 18 states. 

Learning business skills at an early age from his dad, who op- 
erated a sod company, O'Guin began investing in other businesses 
including a real estate company, Gold Cup Properties, and a fash- 
ion line. Paradise Originals. Players from local sports teams the 
Royals and Chiefs were wearing the clothes. To help promote the 
line's urban apparel, hip-hop fan O'Guin approached Tech N9ne. 

"He was the only one here with that kind of buzz," O'Guin 
says. "I'd always liked his message. He was crossing all differ- 
ent genres and making music for everyone — for the cats in the 
hood to the vatos to suburban rich kids." 

Told by a mutual acquaintance that Tech N9ne was in a bad 
business predicament and could use some friendly advice, O'Guin 
planned to offer just that. "I had an ulterior motive. The bigger 
he got, he would help my clothes," he says. 

But after digging deeper, he soon found the rapper was knee- 
deep in various label, management and publishing entangle- 



LEARNING CURVE 

O'Guin estimates he spent slightly more than $800,000 on at- 
torney fees extricating Tech N9nc from his earlier deals, the rap- 
per's living expenses and a budget for recording a new album. 

Atid the partnership soon found itself treading more murky 
waters. A 50-50 joint venture with Jcor Entertainment ( through 
lnterscope) led to the release of "AngheHic," which did well in 
Kansas City but nowhere else. The deal ended after Jcor's fallout 
with lnterscope — with the former owing Strange $400,000. ac- 
cording to O'Guin. (Attempts to reach Jcor founder Jay Faires for 
comment went unanswered by press time.) 

The situation led Tech N9ne and O'Guin to enter another joint 
venture with M.S.C. Entertainment. I leaded by Mark Cerami, 
co-founder of the iconic hip-hop label Priority Records, the label 
released Tech N9nc's second Strange album, 2002's "Absolute 
Power." and reissued "Anghcllic." Other projects, including the 
DVD title "T9X: The Tech N9ne Experience," were also released 
between 2002 and 2004. 

O'Guin remembers "chasing radio" like everyone else. But 
after nearly $1.6 million was spent on radio promotion, he de- 
cided enough was enough. "Half of every dollar being spent was 
mine and we still had to recoup," he says. "It wasn't making good 
business sense." 

Taking it "back into our hands doing stuffl believed in" — viral 
marketing, street teams, posters and touring — O'Guin negoti- 
ated Strange out of its deal with M.S.C. Strange filed a lawsuit 
in 2008 against M.S.C. over accounting discrepancies. The par- 
ties are close to reaching an out-of-court settlement, according 
to O'Guin. 

During the course of the failed joint ventures, however, O'Guin 
and Tech N9ne found they'd sold half a million records. Rather 
than an ending, it was a new beginning. Determined not to re- 
peat history, the pair signed with Fontana and RBC (Robert Brian 
Consulting), which acts as a management and sales liaison be- 
tween Fontana and Strange. Since then , Tech N9ne has released 
four more albums, including 2006 's "Everready (The Religion)." 
For O'Guin, that album was the turning point for Strange. 

"We had to prove to ourselves we could sink or swim," he says, 
"and that release told me we could do it. That's when we turned a 
profit — which would have happened sooner without those certain 
unpaid bills. But this company is now profitable across the hoard. 
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Dynamic duo: Rapper TECH 
N9NE (left) and business partner TRAVIS 
O'GUIN aim to build Strange Music into a multimillion-dollar 
entity. Below: One of the buses in the label's fleet. 



Everything, the building and everything in it. is 1 00% paid for." 

Tech N9ne's relentless touring also plays a major role in the 
company's profitability. Averaging more than 200 dates last year 
at an average ticket price of around $28.50, the rapper lias built 
a rabid fan base that slays in touch with him through his My- 
Space site, which lists 14 million page views. While he played 
shows to only seven people in the beginning, the rapper now 
sells out shows from Los Angeles to New York and points in be- 
tween like Denver and Seattle. 

"Using more of a rock model than a hip-hop model, Tech and 
Travis have built Strange one fan at a lime." Weisbergsays. "Tech 
started with small audiences and through wo rd-of- mouth; he's 
createda loyal army of fans. Anytime you can do that on the road, 
it can translate into record sales." 

Indeed, Tech N9ne hit the 1 million sales milestone for his 
collective catalog with his eighth release. 2008 s "Killer," accord- 
ing to Nielsen SoundScan. The rapper offers $99 VIP packages 
to fail faithful concertgoers in each market. The package perks 
include CDs. T-shirts, a DVD and a satin pass that gives fans a 
chance lo meet with him for an hour before the show. 

The same fans also double as the rapper's street teams in the 
markets he visits. There are 42 regional managers, each of whom 
oversee a team of five to eight people, O'Guin says. These teams 
blanket the markets with snipes, fliers and CD samplers featuring 
one fullsongand two snippets. Last year, O'Guin says they handed 
out 350,000 samplers. On the international front, INgrooves is han- 
dlingdigital distribution worldwide. O'Guin just signed with Steve 
Propas' Propas Management Corp., and the company will assist in 
finalizing negotiations for distribution in eight European territo- 
ries, including the United Kingdom, France, Spain and Italy. 

Merchandising is another revenue force for Strange Music. 
Among the 189 concert and high-end items for sale at the com- 
pany's online store are T-shirts, hats, necklace charms, bandanas, 
stickers, belts and leather jackets. Prices range from $5 for clear- 
ance items to SI 00 for jerseys and $350 for leather jackets. The 
store has even sold a couple of diamond-adorned charms for 
$20,000 apiece. A new bobblehead line is planned, as is the pos- 
sible spring 201 0 launch of additional high-end fashion lines tar- 
geting women and men. Among the possible partners discussed 
for the fashion venture: Affliction Clothing. 

Calling O'Guin "a detail freak" and Tech N9ne "the 2Pac of 
Kansas City," Trans World director of urban music Violet Brown 



says the partnership works because they are all about their fans: 
"Thai's the biggest asset for them and the key to their success. 
Everything is driven from the fans' point of view." 

MOVING FORWARD 

Tech N9ne's last studio album was the two-disc "Killer" set. It 
will be followed in October by "K.O.D." A contest will be staged 
later this year for fans to guess what the title means. In the mean- 
time, fans are whetting iheir appetites with Tech N9ne's second 
compilation album, "Sickology 101 ," released April 28. 

A" Presents" series introducing developing acts from die Strange 
roster launched in May (see story, right), featuring Krizz Kaliko, 
whose new solo album, "Genius," arrives July 14. A second "Pre- 
sents" introducing Big Scoob is due later this year. Other acts on 
the S trange roster include Kutt Calhoun, Prozakand Grave Plott. 

"Tech has a lol to say and we also want to lesl new talent," 
O'Guin says. "But we don't want lo pul out too many albums: 
ovcrsa titration will benchmark your artists." 

Willi his musk having been placed in such films as 2007's 
"Alpha Dog." the Fox TV show " Dark Angel" and the videogame 
"Madden NFL 2006," Tech N9ne is preparing to embark on an- 
other mainstream breakthrough, heading out on the upcoming 
international Rock the Bells festival tour. 

"We've been so focused on what we do that we weren't look- 
ing around us." O'Guin says. "We know what we do works pretty 
dang well but we're starling to reach out more." 

So where does Strange Music go from here? The company 
already has outgrown its space valued at $2,1 million since mov- 
ing there in January. Currently under construction is a 12,000- 
square-foot addition that will include three large bays to hold 
the company's fleet of 1 7 trucks and tour buses, one large re- 
hearsal area and five isolation rooms featuring state-of-the-art 
recording equipment. 

"I'll never be satisfied," O'Guin says, "and I don't know if that's 
a positive or negative thing. But my one goal is to create an indie 
music label that can generate in excess of $50 million a year. If 
we continue on the path we're on, it can happen." 

Tech N9ne — whose moniker symbolizes for him "the com- 
plete technique of rhyme" (citing as examples a cat with nine 
lives or the nine-month cycle of pregnancy) — declares he's not 
going to rest until he has "tred every piece of this globe. I cannot 
rest until the whole world knows my story." •••• 
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TECH SUPPORT 

Tech N9ne's album sales are bolstered by his constant touring. 



SALES 101 

Strange Music co-principal Travis O'Guin has instituted a 
three-tiered Tech N9ne product line at the label: the Tech 
N9ne studio album; the Tech N9ne collaborations, pair- 
ing the rapper with various guests (the April 28 second 
collabo "Sickology 101" features Chino XL, Crooked I and 
Krayzte Bone); and the "Presents" series in which Tech 
N9ne introduces developing artists on the Strange ros- 
ter before they release their own albums. 

O'Guin says his suggested list price on preorders of 
"Sickology 101" was $18.98; the Strange online store 
received 812 international orders and 3,000 preorders 
with $6 shipping and handling. 

Traditional retail, as it turns out, is selling the set for be- 
tween $9.99 and $12.99. "I have to price it high," O'Guin 
says. "I dont want retail coming back to me mad." —CM 

A 'ROLLER 
COASTER RIDE' 

He has recorded with 2Pac and Eminem, and his catalog 
has sold more than 1 million copies. Yet rapper Tech N9ne 
remains relatively invisible on the mainstream radar. That's 
about to change. 

For the first time, the Kansas City, Mo., native will play 
the main stage at this year's Rock the Bells international 
music festival. Now in its sixth year, Rock the Bells kicks off 
June 27 in Chicago with such headliners as Nas, Damian 
Marley, Ice Cube, Big Boi and Busta Rhymes. The festival 
made its European debut last fall, playing such cities as 
Amsterdam, Prague, Stockholm, Helsinki, Paris and Lon- 
don. The European visit arrived on the heels of Rock the 
Bells' 10-date 2008 summer run of U.S. amphitheaters, 
featuring A Tribe Called Quest, Nas, Mos Def, De La Soul, 
Rakim, Pharcyde and Kid Sister, among others. Eight of 
the 10 shows grossed $4 million and drew more than 
87,000 people, according to Billboard Boxscore. 

"The challenge will be for Tech to step up to an audi- 
ence who is less familiar with him against Busta and others 
on the lineup" says Chang Weisberg, owner/CEO of Guerilla 
Union, which organizes Rock the Bells and the annual inde- 
pendent hip-hop festival Paid Dues. "This year [in March] 
was also his first time at Paid Dues. There was a lot of hype 
around his set and he lived up to it, winning over a lot of 
new fans. His strength is his live performance." 

Tech N9ne, who just wrapped his own 52-date Sick- 
ology 101 tour, calls the Bells booking a "huge step. Paid 
Dues opened up other fans to my music, which is every- 
thing In one. It's rock energy, gangster, sensitive, sad, 
mad, happy. It's a roller coaster ride about my life. I don't 
care if people say I'm weird as long as they say, 'He can rap 
his butt off.' " —GM 
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LONDON — It turns out you can teach an old act new indie tricks — especially when it comes to 
attracting outside investment. ^ Madness and the Prodigy, U.K. bands steeped in sales success, 
have been enjoying returns to chart heights in 2009 thanks to innovative deals that encompass 
financial planning that vastly differs from traditional major-label backing. 








ACTS THAT 
DON'T NEED 
LABELS CAN 
NOW GO 
DIRECTLY 
TO OTHER 
SOURCES 
OF CASH 
BY PAUL SEXTON 



The chart fortunes of Madness, the fabled "Nutty Boys" who 
spent more time (268 weeks) on the U.K. singles charts than any 
other act in the '80s, now have produced a deal with Power Amp 
Music, which invests in heritage acts. And electronica pioneer 
the Prodigy recently returned to the top of the Official Charts Co. 
(OCC) album listing with backing from indie mainstay Cooking 
Vinyl and a venture capitalist, Ingenious Media. 

In both cases the investors helped raise the artists' profile, 
as well as their bottom line. "Financially. Madness are in a 
stronger position too," says band manager Carry Blackburn of 
Anglo Management. "They will make a profit on the album and 
retain the rights." 

Each band's plan was carefully mapped. The Anglo Manage- 
ment team of Blackburn and Hugh Gadsdon started managing 
Madness two years ago when Blackbum says they heard a "10- 
minute opus" that would form the framework of the album "The 
Liberty of Norton Folgate." 

Blackburn was realistic about the nostalgia that skewed the 
perception of the band in the media. "We knew that even if we 
were taking ['80s hits like] 'Baggy Trousers* or 'Embarrassment' 
into radio now. we'd be faced with breaking the Madness sound," 
he says. "We needed to build support for the new album from 
the ground up. so the core idea was to treat the new album as if 
it were from a new band." 

The Prodigy's "Invaders Must Die" album, released in Febru- 
ary on the band's own Takemctothchospilal imprint, is 25% 
funded by Ingenious Media and 75% by Cooking Vinyl, accord- 
ing to the label's managing director, Martin Goldschmidt. 

"We worked through what they wanted and offered it to them." 
he says. "They believed we could do the job and we IxOieved in 
them. The main benefit was that if things liad gone wrong, the 
last money out of the deal was theirs, so the company was never 
in danger of making a big loss. It's like an insurance policy." 

Ingenious declined to comment on the Prodigy deal, but it 
has said thai i I gets profit-sharing on all label revenue connected 
with an album. 

"Our contract with [the U.K. indie* XL Recordings came to an 
end. and XL are a great label." Prodigy fronlman Liam Howlett 
says. "We actually used some of the same people and set up our 
own label with Cooking Vinyl and a load of cash from [Ingenious]." 
He says the act never considered approaching a major label. 

"One of the reasons we went with Cooking Vinyl." 1 lowlett 
adds, "was that they're really ahead with new tech and the new 
ways that people get music- 
Cooking Vinyl "started working on the record a year before it 
was released, " Goldschmidt says . "with massive attention to de- 
tail in 40 countries. There was a great digital plan, including 
worldwide priority with people like iTunes, Amazon. My Space 
and unique digital promotions with partners like Xbox, Nokia, 
Tap Tap and so on." 

Before Power Amp's involvement, Mad- 
ness had already formed its own Lucky 7 
imprint, scoring top 40 U.K. singles with 
" Sorry" early in 2007 and " N W5 " a year later. 

"We liked doing it ourselves," Blackburn 
says. "We had complete control, and we 
could work at our own pace to our own 
agenda. We took our time recording the 
album, because we needed all seven origi- 
nal members back in the loop. As the album 
approached completion, we started talking 
to record companies. We were in a strong 
position, because the band's catalog rights 
came back to them in September 2008." 

None of those conversations bore fruit 
because, Blackburn says, potential part- 
ners w r ere more excited about the Madness 
catalog and regarded the new album as a 



More fun than investing in the stock 
market: PRODIGY (left) and MADNESS 



mere "add-on." 

Enter Power Amp Music, which targets "established, heritage 
and superstar artists with quantifiable fan bases " founder/CEO 
Tom Bywatersays. 

"Madness fitted our model perfectly." Bywatersays. "The band 
and their management team quickly understood [it] and found 
it compatible with their own aims." 

For his part, Blackburn says, "We particularly liked Bywater's 
philosophy of 'convergence of interest' between the parties. We 
quickly put together a deal that empowered us with the control 
we wanted and a healthy marketing budget." 

The management team set up a digital "Madspace" to build its 
online fan base and started to place the band in some unusual set- 
tings. Those ranged from the Glastonbury festival's late-night Lost 
Vagueness vaudeville/burlesque event in 2007 to the Austrian 
snowboarding/music event Snowbombing and Spain's Sonar 
dance festival in 2008. "The effect of Madness appearing in these 
circumstances was incredible," Blackburn says. "The final ele- 
ment was that as a management company, we already had a label 
setup in place, with strong marketing and promotion experience." 

Critically hailed and bolstered by a typically amusing TV com- 
mercial devised by the band. "Folgate" was released May 18 in 
the United Kingdom and debuted on the OCX' albums chart at 
No. 5. picking up a silver certification (80.000 copies shipped). 
It was the septet's highest debut for a studio release since "Mad- 
ness T in 1981. 

The Prodigy album "Invaders Must Die" was an instant U.K. 
No. 1 . selling 97.000 in iLs first week in late February, according 
to the OCC. The total bested the initial 79.000 copies sold for the 
act's final XL release, the 2005 compilation "Their Law — The 
Singles 1990-2005. "The new set aLso opened at No. 1 in Switzer- 
land* No. 3 in Germany, Holland and Ireland and No. 5 in Aus- 
tria. Goldschmidt says U.K. sales are now 450.000. from a 
worldwide total of slightly less than 1 million. 

Last December, Madness also landed itself a new catalog deal — 
again taking the indie route — with Union Square Music, distrib- 
uted in the United Kingdom by Sony DADC. Blackburn says that 
label managing director Peter Stack "presented us with a real 
fans' perspective, as well as commercial terms thai the traditional 
options couldn't imagine." 

Union Square's initial marketing activity focuses on the 30th 
anniversary of Madness' debut album, "One Step Beyond." It 
also covers synch and sublicensing of the band's repertoire, orig- 
inally released on the indie label Stiffand Virgin/EMI. 

"Madness arc a national treasure," Slack says. With a catalog 
that resonates strongly with a wide demographic, he says there 
are "great opportunities for synchronization in ads and films, 
and Madness have a packed itinerary of live dates. We're thrilled 
to be representing the catalog." 

The deal went smoothly enough to be a case study, according 
to Bywater. "We believe the Madness deal proves that a well 
thought-out and executed third-party investment model can work 
extremely well in the contemporary industry." •••• 

Additional reportingby Richard Smirke in Manchester, England. 
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CAN YOU HEAR HER NOW? 

INDIE ARTISTS ALIGN WITH BRANDS, 
MOBILE PROVIDERS IN BRAZIL 



BY AYALA BEN-YEHUDA 

Like many Brazilian 16-year-olds, Mallu Mag- 
alhaes has made her mother cry. In the 
singer/songwriter's case, however, she moved 
her mom to tears as she serenaded her with 
Johnny Cash. 

It's just one way that Magalhaes. a social net- 
working phenomenon in Brazil, does things 
differently. She recorded her self-tilled folk* 
rock-jazz debut mostly in English and released 
it independently online and in 400,000 pre- 
loaded Motorola phones provided by the wire- 



less carrier Vivo. The release was accompanied 
by a TV campaign that featured her music, and 
her manager Rafael Rossatto's company then 
sold 20,000 physical copies of the album. 

Rossatto, who previously worked in adver- 
tisingand artist management (and once had a 
well-known band of his own. Bide ou Balde). 
decided to combine his experiences in Agen- 
da de Musica. which he founded in March 2007. 

" Sometimes when brands want to work with 
music, they think it's hard or expensive or im- 



possible," Rossatto says. "People from the ad 
agencies see us as a music company, and music 
companies see us as a link with advertisers. 
We're right in the middle of both." 

Though Magalhaes is the only artist the firm 
directly manages, Agenda has been behind 
several branded music campaigns already, serv- 
ing as an A&R source for companies looking 
to align with indie acts. 

Vivo s ad agency first used a song from Ma- 
galhaes for a commercial advertising its pre- 
paid cards. But as the buzz around her online 
following grew (Magalhaes' MySpace has 
nearly 4 million views) , Vivo and Rossatto came 
up with a bigger concept around the release 
of her debut album. " We have a big focus on 
youth and we see music as one of the most im- 
portant tools to reach this target," says lose 
Guilherme Novaes. Vivo executive VP of mar- 
keting and innovation. 

According to an IFPI report. Brazil is Latin 
America's largest digital music market, with 
1 0% of labels' income there derived from dig- 
ital sales, the vast majority of it mobile. The 
number of mobile phone users has grown by 
60% in the last three years, as carriers aggres- 
sively promote their services and look to dif- 
ferentiate their products. 

So Vivo took the unusual step (for a new 
artist) of loading five different Motorola phones 
with the album, as well as two bonus tracks — 
one of which could only be downloaded from 
Vivo's digital music store. Vivo also built a rich 
multimedia site for Magalhaes. with audio 
downloads. "The impact on publicity was just 
huge." says Novaes, whose company also spon- 
sored shows by the artist. 

Magalhaes was also involved in another 
Agencia-brokered project, Levi's Music. Now 



in its second year, Levi's pays for five bands to 
record a CD and film a music video. The cloth- 
ing company also hosts profiles on a Levi's 
Music Web site and online radio station and 
brings the groups to perform at fashion shows 
and other events. "When you sponsor a well- 
known artist, I don't think it brings the same 
opportunity." Levi's brand manager Mauricio 
Busin says, adding that the company's research 
has shown improvements in brand awareness 
among Brazilian consumers since the cam- 
paign began. On top of that, "we use tools, in- 
cluding Facebook and Twitter, to expand this 
relationship between the bands, the brands 
and the customers." 

So far, two bands that were involved in Levf s 
Music, Cine and Vanguart, have signed to Uni- 
versal. A third, Carotas Suecas, is returning to 
the United States for its second stateside tour 
this fall. 

Other brands that have supported indie acts 
with Agenda's help include the chocolate drink 
maker Toddy, w r hich sponsored "Produtores 
Toddy," a six-month online program in which 
indie bands submitted their videos and received 
consultation from accomplished music pro- 
ducers. The program also ran as a weekly seg- 
ment on MTV Brazil. 

As she tours Brazil. Magalhaes remains 
open-minded about how she'll approach her 
follow-up album. "It was really good to join 
Vivo and Motorola in such a creative project 
because we got a lot of visibility and experi- 
mented w ith an almost unknown way of re- 
leasing albums here in Brazil." Magalhaes 
wrote in an e-mail. "We still believe it s really 
important to offer the public our art physically: 
by CDs. DVDs and our LPs. But there are many- 
other tools and projects we can imagine." •••• 



BRAND-NEW 
DAYWIND 

A CHRISTIAN INDIE BUSINESS 
BRANCHES OUT 

BY DEBORAH EVANS PRICE 



Dottie Leonard Miller has never been one to do business as 
usual. She started her distribution company. New Day Chris- 
tian Distributors, in her garage in 1981. Two years later she 
launched the label Daywind. which has become one of the most 
successful companies in the Christian market. She later added 
Daywind Music Publishing and Daywind Soundtracks, winch 
sells backing tracks for more than 4,000 songs to church choirs. 

But Miller isn't content to just focus on her core business 
in the Southern gospel genre, and she's diversifying the type 
of products handled by her company's distribution arm, ex- 
panding the stylistic range of music she distributes and in- 
troducing a new series of DVDs aimed at a younger audience. 
Realizing that her market was underserved, Miller decided to 
look for opportunities that secular companies might ignore. 

In characteristic fashion. Miller's "ah-ha" moment about the 
need to expand her offering came from an unlikely place. "About 
three years ago, I came across a solar-powered lighted cross 
that could be placed outside as a memorial or just as decora- 
tion. I thought this was a great piece that should be available 
to Christian bookstores," she says. "Everything went from there. " 

At the International Christian Retail Show July 12-15 in 
Denver. New Day will roll out its plan to take Fisher-Price. 




Conquering the market: Daywind founder DOTTIE 
LEONARD MILLER and New Day director of special 
projects and marketing MICHAEL TURNER 

Lego and other major toy brands into Christian bookstores, 
"Dottie sent me to Toy Fair two years ago and asked me to 
start looking for some different things." says Michael Turner, 
New Day director of special projects and marketing. "Now 
we're distributing the Fisher-Price Little People set. We just 
signed an agreement with Lego to take them to Christian re- 
tail. We've got the 'Find It' game, which is doing very well for 
us, and we're doing the Veggie Tales Jibbitz and Croc shoes 
that are coming out in September. We're finding out that a 
lot of these companies wanted to get into Christian retail and 
they just didn't know how. It's smart to give the stores some- 
thing that's family-friendly." 

Daywind president Ed Leonard sees these new relation- 
ships as beneficial for both sides. "Stores will look to us as 
more of a complete one-stop than they did when we were 
only carrying music," he says. "Now we're also carrying books 
and gifts and bringing in mainstream product that meets 
the criteria of the Christian marketplace. It's exciting for the 
retailers and their customers, and it will help drive traffic 



into those retailers." 

New Day recently began acting as a conduit for mainstream 
country acts looking to tap into the Christian market, dislrib- 
utingTracy Lawrence's new country gospel CD, "The Rock," 
which was released )une9 (see story, page 51). Veteran coun- 
try singer/comedian Ray Stevens will release a project on 
New Day Aug. 25. The company recently partnered with Port- 
land, Ore. -based Allegro Music to take its classical titles to 
Christian consumers. 

On the Daywind Records side, the company is going to pro- 
mote its roster with a new series of DVDs titled "Live at Oak 
Tree." The first three releases spotlighted Crabb Revival, 
Austin's Bridge and Aaron and Amanda Crabb. The next three 
installments, shot at Oak Tree Studios in Hendersonville, 
Tenn., added Legacy V. the Booth Brothers and Greater Vi- 
sion to the series lineup. The DVDs capture performances, 
interviews and behind-the-scenes footage. 

"Oak Tree was started because we needed video footage of 
our artists and 1 didn't want the typical 'artist in front of an 
empty choir loft,' ' Turner says, "So beinga fan of VI 1 1 . MTV, 
CMT and Live at Abbey Road,' we developed 'Live at Oak 
Tree.' It's something different. Now Gospel Music Channel 
is going to start airing it in |uly. Family Net is starting to air 
it in July and Inspo Network is going to start airing it in Au- 
gust or September." 

Turner says the company plans to tape the next round of 
releases (une 30 with Jeff & Sheri Easter, Karen Peck & New 
River and the Sisters (formerly known as the Ruppes), The 
tapings are shot three acts at a time. Each has its own DVD, 
but the groups also interact. 

The DVDs are being heavily promoted at the major Chris- 
tian retail chains, such as Family Christian and Lifeway. "Some 
of the stores are playing a video loop of the shows," Turner 
says. "We're also doing endcaps with them." •••• 
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PLACEBO 

DISCOVERS 
A CURE FOR 
THE MAJOR- 
LABEL BLUES 

BY RICHARD 
SMIRKE 



'WE JUST HAVE THAT SENSE 
OF COMPLETE FREEDOM.' 

—BRIAN MOLKO 



Placebo's "Sun" is rising in the east — and continuing to rise in the west. ^[ 'The London-based all- 
rock band opted to go out on its own when its Virgin/EMI deal ended last year after five albums. It 
sold nearly 12 million albums, according to its management company, Riverman Management. ^| 
"We felt the corporate suits who took over EMI were not really our kindred spirits anymore," the 
band's lead singer Brian Molko says. "I would go to industry parties and would meet people who 
wouldn't even know who I was — and this was the head of the record label. So it was just: 'No, for- 
get it. We've got to try something else this time.' " ^| That something else seems to be working. The 
band's debut on its own Dreambrother label, "Battle for the Sun," simultaneously topped Billboard's 
European Top 100 chart and dented last issue's Billboard 200. It's only the fifth indie release to top 
the European chart in the past 24 months. ^| The key to this success has been a focus on finding in- 
ternational partners for exclusive license and distribution deals, according to Riverman Manage- 
ment. That was "a massive undertaking." Riverman director Alex Weston says, but it is paying off. 



The chart results have been immediate across Europe — 
where the three-piece has long enjoyed a huge following — and, 
less predic tably, in the United States. 

Licensed to Vagrant Records, "Battle for the Sun" hit U.S. 
stores June 9, entering the Billboard 200 at No. 51. Placebo's 
only previous showing was the 2006 set "Meds" (Astralwerks/ 
EMI), which peaked aL No. 180. Nielsen SoundScan puts the 
tu v\ album's first- week U.S. sales at 10,000: Riverman sa) * it 
has shipped 500,000 copies. 

That breakthrough was aided by a prerelease radio cam- 
paign thai took off when modern rock stations XETRA-FM 
San Diego and KROQ Los Angeles picked up on the lead sin- 
gle, "For What It's Worth." according to Vagrant co-founder 
Jon Cohen. "Thai's really initiated what's shaping up to be a 
successful radio campaign here. We also had a massive pro- 
motion oti i Tunes — we're really hammering Ihc online side 
and word-of-moLith has really spread." 

Cohen adds that Vagrant is looking for "a lot of toeholds to 
keep moving this record into the eight- to 12-month market- 
ing time zone." those include servicing a continuous feed of 
updates, videos and live foolage online alongside ihe ongoing 
radio push. He cites "Ashtray Heart" as a potential big track for 
modern rock and specialist formats. 

Vagrant's campaign is "going to be focused- — that's what a 
lot of labels lose," Cohen says. "A band of this stature is a major 
priority at a label like us." 

"Battle for the Sun" had a June 8 Europe-wide release through 
Relgium-based PI AS Entertainment Group. It hit No. 1 in France, 
Germany, Wallonie, Flanders, Switzerland and Austria while 
showing strongly in the Netherlands (No. 5), Italy (No. 5), the 
United Kingdom (No. 8) and Sweden (No. 9). "Meds" had also 
been No. 1 on Billboard's European chart and in six territories. 

Inroads are now being made in Japan, where Weston claims 
Placebo historically received little label support. Licensed to 
Japanese indie NTVM, Placebo has landed major TV synch 
spots for "Ashtray Heart" and received widespread Japanese 
music press coverage ahead of the album's June 5 release. 

Until now, Molko says, "in total. I don't think we've sold more 
than 5,000 albums in Japan. Bui within a month or two of our 
working relationship [with NTVM], they got us [synchs on] two 
prime-time Japanese current affairs shows. They're building a 
massive story for us in Japan." 

Elsewhere, "Battle for the Sun" debuted at No. 8 in Australia 
and No. 2 in Mexico. 

Placebo and Riverman coordinated plans with their interna- 
tional label/distribution partners for an 18-month campaign 
well in advance of the album's June debut. Weston says. The 



campaign budget is funded entirely by Placebo with approved 
costs fronted by local dislributors, then deducted from sales. 

Online, a campaign rolled out immediately after the PIAS 
deal was announced at MI DEM (billboard.biz. Jan. 18). with the 
revamped Web site PlaceboWorld.co.uk acting as the center- 
piece. The band w as able to re-engage with its existing fan base 
by offering exclusive album news and free downloads. PIAS 
say.v the site now has more than 1 50,000 unique members, up 
from the 20.000-name database that EM I handed over when 
the major deal ended. 

Those w r cre constantly worked prior to release, culminating 
in a May 29 invite-only online album playback, which P IAS says 
was generated 150.000 times during three days' time. 

The band also made its first single. "For What It's Worth." 
available lor digital purchase moments after its April 20 world 
premiere on U.K. top 40 network BBC Radio 1 , then repeated 
the strategy in other markets across Europe. 

* From the beginning, we wanted to make sure we keep 
Placebo's fans as the champions of the band, get everything 
out to Ihem first, then build from there to a broader audience." 
says PIAS' Brussels-based international director Edwin 
Schroter. PIAS' European network of offices and marketing 
teams gives il the ability lo "localize the campaign," another 
key element in a successful launch. A major mobile-based 
promotion is being finalized to drive the second single, due 
in Seplember. 

Weston adds that Placebo, which owns the copyright on " Bat- 
tle for the Sun," has negotiated deals promising far greater fi- 
nancial benefits than a major could have offered. Molko claims 
its per-album royalty will be more than twice what the band 
earned with Virgin/EMI. 

Touring remains a cornerstone of Placebo's business plan. 
This summer it will play some 25 international festivals, booked 
by London-based ITB. A September U.S. tour booked through 
New York-based Artist Group precedes U.K./European arena 
shows, and the band will remain on tour until fall 2010, with 
three further North American visits included in the routing. 

"We're going to commit to lots of touring there/' Weston 
says, "We'll always go back and strive to have that jU.S.) break- 
through. We don't need it, but of course we'd like it." 

Cohen is confident about Placebo's U.S. prospects. "If they 
put the time in over here, given the tenacity and perseverance 
that they have, they can break out." he says. 

"We feel we can really do anything right now artistically and 
really push the limits of our sound and our identity." Molko 
adds. "That's the gas in the tank for a band like us. We just have 
that sense of complete freedom, and it feels wonderful." 
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MERGE'S 

FOUNDERS 

LOOK BACK ON 

20 YEARS OF 

INDIE ROCK 

BY CORTNEY 
HARDING 



MAC McCAUGHAN 
ft LAURA BALLANGE 



Mac McCnughnnand Laura Ballance have now spent half of their lives running Merge Records, 
the label they founded in 1989 as 20-year-old musicians in Chapel Hill, N.C. The label started 
as a vehicle for music from McCaughan and Ballance's band, Superchunk, and their friends. 
Now, with top-selling critical favorites like Arcade Fire and Spoon, it has become an estab- 
lished force in the indie business, as well as the wider world of alternative rock. 

Through it all, McCaughan and Ballance remained resolutely Dl Y, despite entreaties from major 
labels during the great indie- rock gold rush of the '90s. Distributed by the now-defunct Touch 
and Go until 2006, Merge recently moved to the Warner-owned Alternative Distribution Al- 
liance. And while it lost plenty of bands to bigger labels—. . . And You Will Know Us by the 
Trail of Dead left for Interscope but ended up regretting the decision— McCaughan and Ballance 
kept plenty of others. Arcade Fire and Spoon were among the acts that stayed on Merge, and 
neither seems to have suffered as a result: Arcade Fire's second album, "Neon Bible," entered 
the Billboard 200 at No. 2, with 409,000 copies sold (according to Nielsen Sound Scan), and 
Spoon's 2007 "Ga Ga Ga Ga Ga" has sold 305,000. 

Merge seems to thrive on counterintuitive moves. Neither McCaughan nor Ballance are 
champion networkers. (In a forthcoming book about the label, Ballance is described as "not 
one for small talk.") Merge never aligned with a major and remains headquartered in Chapel 
Hill. If anything, Merge's longevity proves that by doing everything wrong, you can some- 
times get everything right. 



You're about to celebrate 
your 20th anniversary. 
What's the secret to your 
longevity? 

Laura Ballance: Secret? There 
isn't even a business plan. 
Mac McCaughan: Ifavinga 
"secret" toyoursuccess is such 
a weird idea. I hale to say it. but 
the idea that there is an answer 
to that question is so dumb. It's 
a mistake to go through life 
thinking. "Well, there has to be 
that one thing, and if 1 do it. it's 
going to work out." In most 
things there is no answer like 
tliat. and 1 don't think the music 
industry- is any different. 

But you are known for 
being conservative finan- 
cially, right? 

Ballance: I guess that's the 
business plan, but it doesn't 
sound like that exciting a way 
to run a record company. Our 
staffisn't that big; w f e have 1 2 
people working for the label, 
along with the two of us. 
McCaughan: But the business 
plan is also to put out music 
that you love, even if you aren't 
throwing money around. 

Merge has released com- 
mercially successful albums 
as well as some that never 
sold. How do you balance 
putting out releases you 
love with the ones that 
might bring in more money? 
McCaughan: The worst thing 
you can do is have success with 
something and say, "Oh, let's 



drop all this other stuff and put 
out these records that sell re- 
ally well," because there was 
no predicting those, either. It 
wouldn't make sense for us to 
put out 10 Neutral Milk Hotel 
records every year. We don't 
want to say. "The Magnetic 
Fields boxed set did really well, 
so let's only put out boxed sets." 

You've never left Chapel 
Hill. How has being so in- 
volved with the local scene 
affected the label? 
McCaughan: I'm not really 
interested in putting out 
things just because they're 



local. At a certain level, a 
"scene" in a city is kind of a 
construct, because the press 
tends to notice a lot of bands 
happen to be from a city and 
then write a story about it. 

What's the biggest change 
you've seen in the music in- 
dustry since you started 
Merge? 

Ballance: Digital and online 
sales. 1 guess. It is pretty 
seismic. 

How has that affected 
Merge? Do you get the 
sense that people are steal- 



ing your albums instead of 
buying them? 
Ballance: 1 m sure a lot of peo- 
ple are, but a lot of them may 
also be buying them as a result. 
I 'm sure a lot of them aren't. 
McCaughan: When there is a 
release as big as an Arcade Fire 
record or a Spoon record, then 
the number of people stealing 
the record goes up exponen- 
tially. I think that the point is 
you have to put yourself in a po- 
sition as a label that you are not 
relying on those people, mean- 
ing the casual music fans. They 
lend to think. "I keep reading 
about this band Arcade Fire, 
but 1 donT know anything about 
them, so I'm just going to get 
the record for free." 

Merge survives by selling 
music to people who care about 
the bands and the music and 
supporting artists. All we can 
really do is do our job lbr those 
people and not count on that 
last 100.000 people that be- 
came fans of the Arcade Fire 
because the band got so big tliat 
they're finally on their radar. 

How has the Internet af- 
fected the way you pro- 
mote your bands? 
McCaughan: The positive 
side is that it gives you a way 
to promote your bands and 
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your music to a very wide au- 
dience. But the reason you 
have to do that using the In- 
ternet is because there are no 
magazines anymore. There 
are hardly any record stores. 
And the real downside is that 
there are so many bands and 
so much information out 
there that all of a sudden it's 
like you are swimming 
against the tide in terms of 
just trying to get someone's 
attention. Unless you're talk- 
ing about She & Him or 
Conor Oberst or Arcade Fire 
or Spoon — someone that lias 
elevated themselves above 
the fray — it's hard to keep 
people's attention. 

What are Spoon and Ar- 
cade Fire up to right now? 
Ballance: Both of them are 
working on new records. We're 
hoping for releases next year. 

What does your late-sum- 
mer and fall release sched- 
ules look like? 
McCaughan: There is a Super- 
chunk 7-inch coming out in 
July, along with an album from 
Wye Oak. Then we have a De- 
stroyer 1 2-inch in August, and 
in September there is a new 
album by the Clean and a new- 
album by Polvo. which is awe- 
some. Those records are really 
great. And new Lou Barlow and 
the Clientele later in the fall. 

You also have a festival 
coming up in July, right? 
McCaughan: Yes. XX Merge, 
the 20th-anniversary festival, 
is occupying everyone's time 
right now. And the other crazy 
thing about this year is that 
addition to the regular relea 
schedule, every two mont 1 
we are putting out two CDs 
the subscription-only boxed 
set for the 20th anniversary. So 
the production is double this 
year from a regular year, even 
though most of those boxed- 
set CDs aren't in stores. 
There's also the Merge covers 
compilation of other bands 
doing songs that came out on 
Merge that's availableat retail 
called 'Score: The Covers." It's 
a crazier year than usual. 
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INDEPENDENTS 
MEAN BUSINESS! 

A® I M- working everyday to improve the business of independent music companies 
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LABEL MEMBERS 

JK7 Records 
^101 Distribution 
■10th Street Entertainment 
3CG Records 
4AD * 
ABB Records 
Absoloot Records 
Absolutely Kosher 
Acony Records 
Adrenaline Music Group 
AIX Records 
Alligator Records 
Altissimo! Records 
Amalgam Digital 
Amalgam Entertainment 
Amathus Music 
Anti Epitaph 
vAntiCQn.Records 
Artistry. Music „ M 
ATOReGords;ov 
BatfDog'Recoftis 
-ear None Records 
Barsuk Reoljrds 
Beggars*:-:-' 
Big Helium Records 
Blackheart Records Group 
Blackout Records 
Blind Pig Records 
Bloodshot Records 
Bluhammock Music 
Bongo Beat Records 
Broken Halo Records 
Burning Music Produ 
Catz Entertainment 
CBS Records 
Cedllle Records 
Century Media Records 
Charlie Parker 
Cheap Lullaby Records 
. Cherry Lane Music 
Chrysalis Music/Echo Records 
Clyde Records 
Compass Records 
v- Concord Records 
Cooking Vinyl 
- CoupD Etat 
Curt) Records 
Deep Haven Music 
Defend Music 
Definitive Jux 



Doghouse Records 
Domi Records 
Double Blind Music 
Double Kick Records 
DRG Records 
Dualtone Music Group 
Duck Down 
E1 Entertainment 
Eagle Rock Entertainment 
Eenie Meenie Records 
Eleven Seven Music 
Epitaph Records 
ESL Music 
Fantasy 

Fat Beats Records 
Fatboy Records 
Fedora Records , 
Fully Equipped Ent 
FunzaJpJSficords 

iationa 
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Loudmouth Records 
Mack Avenue 
Madacy Entertainment 
Magna Carta 
Magnitude Records 
Matador Records 
MCG Jazz 
MEGAWAVE 
Minty Fresh Records 
Misra Records 

MOLIFE EnterPimei 
1 Appl 
IRecon 
torporat 
j Record 
rial Record' 
ntern 
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Jeensleeves Records 
leads Up inn 



HighNote Records 
I Scream Records 
Idol Records 
immergent ' 

TRIS distribution 
Jazzheads 
Kill Rocki 
King Koz^ 
Knitting Factory/ 
Instinct Records 
Kosmic Music 
La Corporacion Muzic 
Lions Gate 

Liquor & Poker Music 
Listen Records 
LiveWired Music 
Long Live Crime Records 
Lookout! Records 
st Ke 
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THE POWER OF 



PIONEERING VETERANS OF 
METAL EMBRACE THEIR 
HISTORY ON SUMMER TOUR 



BY GARY GRAFF 



"DO YOU LIU I IKE M CTAL? ! " 
Judas Priest frontman Rob Halford, resplendent 
in leather and chrome and steel studs, sings the 
rhetorical question to the headbanding throng 
at the DTE Energy Music Theatre outside 
Detroit, just before his bandmates tear into the 
pounding riffs of "Metal Gods" during 
the 2008 Metal Masters tour. 

The song is a sci-fi opus about robot-like creatures that have 
come to take over the Earth. But since its bow on Priesfs land- 
mark 1 980 album "British Steel" the song has become the band's 
de facto anthem — so much so that Halford has trademarked 
the phrase. 

There's no denying Priest's place as a heavy metal deity either. 

Since forming in 1969 in Birmingham, England, and releas- 
ing its first single and album, both titled "Rocka Rolla." in 1974. 
Priest has sold some ^0 million records worldwide, according 
to the band's management. That tally includes such albums as 
"British Steel," "Screaming for Vengeance." "Defenders of the 
Faith" and Turbo," which have been certified platinum in the 
United Stales by the RIAA. 

The band's catalog is dotted with such fist-in-the-air anthems 
as "Living After Midnight." "Breaking the Law." "Heading Out 
to the Highway" and "You've Got Another Thing Comm.' * and 
Priest's leather-and-studs look has become iconic, influencing 




I 



not only metal garb but mainstream fashion styles. 

Most important, any hard rock outfit pushing the volume knob 
to 1 1 pays homage to Priest and its pre-eminent position in what 
became known as the New Wave of British Heavy Metal. 

"They went around the world again and again and again and 



built up a following in every city," says Rob Stringer, chairman 
of Columbia Epic Label Group, adding that it's "very difficult" 
to achieve the level of international popularity that Priest con- 
tinues to maintain. 

"You go see them in Prague and continued on >>p3o 
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from >>p28 there's 9.000 people going 

mad, " Stringer says. "You can sec the same thing 
in America, Latin America, Eastern Europe, 
wherever it is. It's all to do with the fact they built 
up that aura, which is really hard to do." 

Other metal veterans credit Priest for inspi- 
ration. "If there was no |udas Priest, there might 
not have been a Metallica," drummer Lars Ul- 
rich says. "They're one of the main bands that 
inspired us with [heir music and just by being 
there. They're a major part of the foundation on 
which we built this band." 

But Priest is hardly resting on its leather- 
clad laurels. In 2008 the quintet released "Nos- 
tradamus." a sweeping 
rock opera inspired by 
the life of 16th-century 
prophet Michel de Nos- 
tredame, and played a 
headlining run on the 
Metal Masters package in 
North America. 

This month. Priestis re- 
leasing a new concert 
album, "A Touch oFF.vil — 
Live." and is touring again, 
with concerts that will 
launch the 30th-anniversary 
celebration for "British 
Steel" by playing the al- 
bum in its entirety. The 

North American leg of the tour begins June 20 
at the Murat Center in Indianapolis. 

"We're definitely a unique band in the broad 
term of heavy metal," says Halford, who left 
the band in 1991 and returned in 2003. 'You 
can't pin us down; we can be 'Painkiller' one 
moment and then 'Angel' from 'Angel of Ret- 
ribution' the next. We can be 'Stained Class,' 
which is very complex, to something very op- 
eratic like 'Nostradamus.' 

"That's one thing we've always been proud 
about. We've never set limits or walls around 
ourselves," he says. "I think you can sense that 
with the broad landscape of hundreds and hun- 
dreds of metal tunes we've written." 

Jayne Andrews, one of Priest's managers at 
Trinifbld Management in London, says that de- 
sire to grow and change is what has kept the band 
vital and working for four decades, 

"Every album is different. They've always tried 
to progress," Andrews says. "They've never gone, 
'This one works, let's keep the same formula.' 
When they did Turbo' it had synthesized gui- 
tars: they were criticized for it, but it ended I 



'If there were 
no Judas Priest, 
there might not 

have been a 
Metallica. They 
inspired us just 
by being there/ 

— LARS ULRICH, METALLICA 



up being one of their biggest sellers. You gel 
bands who stick to the same formula and have 
great success with it, and that's great, but Priest 
just always likes to move forward." 

But Sony BMG U.K. VP of international Dave 
Shack — a Priest fan and former journalist — says 
Priest still stays rooted in what fans want to hear. 

"They are true metal people." he says. "They 
still doit properly. They care and converse about 
metal. They know about the new bands, the old 
bands. I've had great discussions with them 
about who they should take on tour. These guys 
are exactly what I bought into in 1980." 
Manager Bill Curbishley says taking chances 
has generally worked to 
Priest's advantage. " In the 
end it's all about credibil- 
ity," says Curbishley, who 
has worked with the Who, 
Marc Bolan, Lynyrd 
Skynyrd. Robert Plant and 
others, and signed Priest 
to Trinifold during the 
"British Steel" cycle. "I en- 
dorse completely those 
slight changes of direction 
they've made with 'Turbo' 
and Painkiller' and on 
from there. Those are the 
building blocks that keep 
a career together." 
Guitarist Ken "K.K." Downingand bassist Ian 
Hill couldn't have envisioned this kind of dura- 
bility when they began playing together in 1 969, 
eventually plucking the name of a defunct local 
blues-rock band and even initially including its 
lead singer, Al Atkins, in the lineup. But Down- 
ing says that even then he wanted a group that 
was built to last and that would make music that 
was "more exciting and had more energy than 
what was going on. with a good dose of aggres- 
sion and also try to be innovative." 

"I was kind of greedy in the way I wanted the 
best of everything." recalls Downing, who writes 
Priest's material with Halford and fellow gui- 
tarist Glenn Tipton. "I wanted the best singer, 
the best bass player, the best guitar player . . . 
everything, really. I was aware it would probably 
take years to come to fruition and for the band 
to gel. And it did lake quite a long time." 

The early years of Priest's recording were spent 
building a devoted but cult-sized audience, 
though such albums as 1977's "Sin After Sin," 
and the 1978 pair of 

continued on >>p32 
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Peak 

Position 

11 

13 
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... 


Rank 
1 


Title 

"Nostradamus" 
"Angel of Retribution" 


Debut 
Date 

July 5. 2008 

March 19, 2005 


Label 

Epic/Sony Music 

Epic/Sony Music 




2 


3 


"Screaming for Vengeance" 


17 


July 24, 1982 


Columbia 




4 

6 
7 
8 
9 


"Turbo" 

"Defenders of the Faith" 

"Painkiller" 
"Ram It Down" 
"British Steel" 
"Priest . . . Live!" 


17 
18 
26 
31 
34 
38 


April 12, 1986 
Feb. 4, 1984 
Oct. 6, 1990 
June 4, 1988 
May 31, 1980 
June 20, 1987 


Columbia 
Columbia 
Columbia 
Columbia 
Columbia 
Columbia 








10 


"Point of Entry" 


39 


April 4, 1981 


Columbia 





Titles are ordered by peak position on the Billboard 2O0. If more than one title peaked at the same position, ties were 
broken by the number of weeks spent at the peak. If ties still remained, they were broken by the number of weeks on the 
chart, and then by the number of weeks spent in the top 10 and/or the top 40. depending on where the title peaked. 
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from >>p30 "Stained Class" and "Killing 

Machine" eventually went gold in the United 
States, according to the RIAA. 

It was 1 979's seminal live album " Unleashed 
in the East" that showcased Priest in the best 
possible light, however, and set expectations for 
"British Steel." 

Planning for "British Steel" took the group 
and producer Tom Allom to lliestudio alTitten- 
hurst Park, an estate first owned by the Beatles' 
|ohn Lennon and subsequently — while Priest 
was there — by his handmate Ringo Starr. 

"British Steel" marked a fortuitous shift in di- 
rection for Priest. Where previous albums were 
marked by lengthy songs and intricate arrange- 
ments, the group's sixth studio set was punchier 
and more direct, still loud and proud but stream- 
lined into a more fierce and deliberate attack. 

"It's very bare bones in terms of production." 
Halford says. "It was one of those records we 
made pretty much on the fly. because we'd just 
wrapped up ' U nlcashed in the East' and we were 
obliged to deliver another record on deadline. 
So it was literally write a song, record a song, mix 
a song, add it to the pile. 



"So you had three minutes of 'Breaking the 
Law,' three-and-a-half minutes of living After 
Midnight.* It was different, but we figured, 
'Maybe that's the best way to go about it. Don't 
think about it too much." Going with your gut 
instinct is always a great thing to do with music." 

Sony BMG's Shack recalls that "those songs 
still punched your lighis out and had enough 
melody that radio programmers would play it." 

That was indeed the case with "British Steel." 
U.S. radio stations latched onto "Living After 
Midnight," while "United" won favor among 
football fans at home, and "Breaking the Law" 
and "Metal Gods" became enduring fan favorites. 

The album logged Ihen-career high positions 
of No. 4 on the U.K. albums chart and No. 34 on 
the Billboard 200, with a gold (and eventually 
platinum) certification from the RIAA. 

"It was a fantastic album." manager Cur- 
bishley says. "Not to say it was before its time, 
but certainly il was a defining album in terms 
of its sound." 

The band members, meanwhile, were some- 
what thrown by having a hit on their hands. 

"It was really weird continued on >>p34 



A PRIESTLY LEGACY 



While Judas Priest has 
released several studio 
albums in recent years— in- 
cluding "Angel of Retribu- 
tion" in 2005 and the con- 
ceptual "Nostradamus" in 
2008— an active catalog 
campaign has also helped 
the band's visibility. 

"They're one of the top 
rock bands that we work 
with," says John Jackson, 
senior director of content 
development for Legacy 
Recordings, which oversees 
Priest's catalog releases. 
"Their fans are some of the 
most devoted you can have. 
They'll always buy the T-shirt 
and the pin and the patch 
and the poster— everything. 
When we do something, 
they're always onboard." 

Priest's catalog albums 
sold 258,000 copies in 



2008, according to Nielsen 
SoundScan, a 113% increase 
from 2007 thanks to a new 
album ("Nostradamus") and 
the band's touring. Legacy 
has overseen a number of 
archival projects, including 
the 2001 rollout of Priest's 
catalog, the 2004 boxed set. 
"Metalogy," which helped 
bring frontman Rob Halford 
back into the band after a 
12-year absence and entries 
in the company's Essentials 
and Playlist series. 

The group's top seller in 
the SoundScan era is "The 
Best of Judas Priest: Living 
After Midnight," which has 
sold 564,000 copies since 
its 1998 release. 

Next year Legacy plans 
a 30th-anniversary edition 
of "British Steel" that will 
pair the original album 



with audio and video re- 
cordings of Priest's sum- 
mer performances of the 
nine-song album. Legacy 
released a special edition 
of "British Steel" earlier 
this year in the United 
Kingdom, packaged with a 
poster and a patch. 

"We've been fortunate 
enough to do campaigns 
with them at exactly the 
right time," Jackson says. 
"To do 10 or 12 album re- 
issues and then a big 
boxed set is not some- 
thing you could get the 
right amount of space at 
retail for anymore, so 
we've had a lot of really 
good timing with them. 
And, obviously, they're 
amazing to work with and 
have a great history with 
this company." —GG 
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from > >p32 how wc were more metal lhan 
ever, but we were really successful." Downing 
recalls. "It was a very, very important point in 
the band's career, obviously." 

The group is looking forward to revisiting 
"British Steel" too. (While it's technically the 
29th anniversary of the album's release, it's the 
30th anniversary of its recording.) 

Realizing that the " British Steel" anniversary- 
was at hand, the idea grew from staging one show 
and filming it in the United Kingdom to the de- 
sire of the entire band to play the album in full 
for its North American tour. 

"It's just a special album for us." says gui- 
tarist Tipton, whose nocturnal noodling inspired 
"Living After Midnight" 
"It's great stufTto play on- 
stage, and the songs still 
sound very contemporary 
and relevant, which we're 
proud of." 

Halford notes that he 
"listened to all of 'British 
Steel' for the first time [re- 
cently] when 1 was driving 
from Cardiff in Wales to 
the Wembley show in Lon- 
don on the U.K. tour. I 
thought, "Man. this is 
going to be so cool to play 
this stufTlive.' It's a great 
opportunity to really go 
back in time and just have a wonderful experi- 
ence of bringing all of that music in one go to 
the present" 

And to the future. While a special "British 
Steel" anniversary edition — in a gatefold, slip- 
case package with a poster and patch — came 
out this year in the United Kingdom. Legacy in 
the United States plans an expanded edition of 
the album in 2010. And the summer lour will 
be recorded and filmed for a possible release 
as well. 

"British Steel" was a harbinger of good things 
to come for Priest, which reached a zenith in 
1982 with the double-platinum "Screaming for 
Vengeance" and the MTV-driven success of the 
single "You've Got Another Thing Comin - ." 

Halford's departure from the band in 1991 
was certainly cause for concern — "I was truly- 
worried, " Curbishley says — but by carrying on 
wilhTim "Ripper" Owens from an Ohio Priest 
tribute band called British Steel, the other mem- 
bers were able to maintain the group's position 



The "British 
Steel" album is 
great stuff to 
play onstage 
and the songs 
still sound very 
contemporary/ 

-GLENN TIPTON 



and protect Its brand in the rock pantheon. 

"To be able to find someone like Tim to keep 
the torch lit until the bridges could be mended 
really kept people interested in the band and kept 
it vital." longtime publicist Chip Ruggieri says. 

But having Halford back in the band "makes 
us whole again," according to Tipton. And Cur- 
bishley maintains that Priest's creative process 
is at its best when the triumvirate of Halford, 
Tipton and Downing are writing the songs. 

"The three of them . . . need each other 
equally," says Curbishley, whose suggestion in 
2007 led to the "Nostradamus" album. "It's quite 
uncommon to find people who can actually write 
that well together. They have between them that 
element of dynamic and 
artistic ability that is quite 
extraordinary." 

But Curbishley still has 
aspirations for the group's 
future. "They've had fan- 
tastic figures in touring 
and merchandising, but I 
never felt they've been 
recognized for their music 
or their influence. That's 
why I suggested ["Nos- 
tradamus"!; ' thought it 
might help people look at 
them in a different light." 

"Nostradamus." which 
peaked at No. 1 1 on the 
Billboard 2(H) and at No. 30 in the United King- 
dom, certainly hasn't run its course. All con- 
cerned with Priest hope the inclusion of two of 
the set's songs — "Death" and "Prophecy" — on 
the "Touch of Evil — Live" release will rekindle 
interest in the album. And the group is giving 
serious consideration to a full-scale "Nos- 
tradamus" stage presentation after it finishes 
the "British Steel" run. 

"Westill very much want to do that." Halford 
says. " Everyone at Sony worldwide is encourag- 
ing us. Wc arc determined to make it happen. " 

Bassist Hill, meanwhile, is confident that what- 
ever idea lures the group next, Priest's path will 
continue for quite some time — and knows ex- 
actly what keeps it going. 

"A good sense of humor. " Hill says. "We' re all 
a bunch of mates: there are no assholes in the 
band, which is good news. Obviously we have 
disagreements from time to time, but we always 
get things figured out in the end — like a bunch 
of brothers, really." 
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DIGITAL 
PRIEST 

FANS GET THE GOODS ONLINE 

When it comes to the Internet. Judas Priest is all about, as the 
song says, "delivering the goods" to its fans. 

"What we've been doing is just trying to keep a you-hear- 
it-first-from-the-band motto." says Chipster Entertainment 
president/CFO Chip Ruggieri, who has been Priest's publi- 
cist since 2001 . " Everything is kind of channeled with the Web 
site leading the charge in terms of communication." 

Priest has an online presence in three locations, according 
to the group's webmaster Murray Francis. The official site, 
JudasPriest.com, has seen "continual and steady growth," ac- 
cording to Francis, with 53,000 member subscribers and 100.00 
unique visitors per month. Priest also has 122,000 devotees 
as fans on its Facebook page and 84.000 friends on MySpace. 
The latter two, Francis says, "have enabled us to access an 
even wider section of our fan base." 

Spearheading the online effort for the group is Jason Lek- 
berg, manager of digital marketing for Epic Records. He says, 
"The important thing is to get as much information to the fans 
in as easily accessible a way as possible." But there's also a de- 
sire to use "lots of great tools and fun things" to ensure Priest's 
Web offerings pack the same wallop as the hand's music. 

Priest last year released the title track to its 2008 rock opera. 
"Nostradamus," as a widget. Lekberg says it logged 200.000 
impressions in the first 24 hours, and he had to cap down- 
loads at 30.000 copies because they were going so quickly. 

The group had similar success with a contest that employed 
Ispot Interactive technology to let fans make viral videos for the 
"Nostradamus" track "Alone." 

During last year's Metal Masters tour. Lekberg set up Priest 
frontman Rob Halford to file video blogs through Kyte 
(kytetv.com/judaspriest). The singer sent video valentines to 
fans from hotel rooms, sound checks and even from a shark 
tank during a visit lo the zoo. 

"They're not a band that Twitters or gets online and blogs 
an exceptional amount," Lekberg says. "I justtry to empower 
them where they're comfortable." But. he adds, that seems to 
suit the needs of Priest's fan base, too. 

"It's not an audience that hangs around quite as much [on- 
line] as some audiences do." Lekberg says. "It's definitely an 
audience that goes to Ihe Web site to look for information." 





JudasPriest.com is the band's official Web site. 



Therefore, Ruggieri says, it's important that the band's on- 
line portals be the first and most reliable sources for break- 
ing news, which is then disseminated to mass audience outlets. 

"The announcement for this summer's tour was very Web- 
driven." Ruggieri says. "We got the news out on the Web site, 
which got people wondering what the set list was going to be 
and how they were going to integrate the 1 British Steel' cele- 
bration into the show. We let that sit for a while and then came 
back with a full-blown press release that announced the tour 
and laid out dates. 

"We layered it in a way that just kept anticipation going and kept 
people coming back, which is the goal of any Web site." — GG 
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Judas Priait's fongwrittng triumvirate— frontman Rob 
Halford and guitarists K.K. Downing and Glenn Tipton— 
offer a trade by -track look at the making of "British Steel" 
exclusively at blllboard.com/Judaspriest 




Onstage and off: Rocking during the 
Point of Entry tour In 1981 (above); 
more recently, Judas Priest gathered 
with supporters. From left: Bassist 
IAN HILL, PAID marketing executive 
ERIK LUFTGLASS, guitarist GLENN 
TIPTON, frontman ROB HALFORD, 
A PA agent TROY BLAKELY, 
drummer SCOTT TRAVIS and 
guitarist K.K. DOWNING. 



'WHAT WE 
LIVE FOR' 



THE DISCOVERY THAT Judas Priest was 
"a dynamite live band" led to Bill Curbishley's 
desire nearly 30 years ago to manage the group. 

The veteran manager had already worked with the Who, Marc 
Bolanand Lynyrd Skynyrdwhen he was approached about Priest 
in 1980, just after the group had recorded its landmark "British 
Steel" album. He was in New York after finishing a Who tour 
and discovered the band was playing a show in Texas that week, 
so he flew down to check it out. 

"The night I got there Eric Clapton was playing." Curbishley 
recalls. "He had, like, 7,000 or 8,000 tickets sold, and I went to 
the show and I felt it was a bit flat and a little bit boring. Then I 
went the next night to see Judas Priest and they had 1 1 .000 sold 
and they took the roof off the place. 

"I thought, 'Well, this is a fantastic live band. I can do some- 
thing with this.* And they are. still ... a great live band. That to 
me is why they're still here." 

Judas Priest is, in fact, thriving as one of the most jn-demand 
rock acts on the road. During 2008 and into 2009 the group has 
played for nearly 900,000 fans with 74 shows in 32 countries, 
according to the band's management. That includes last sum- 
mer's Metal Masters trek in North America and first-time vis- 
its to Korea and Colombia. 

Priest returns to North America for a tour celebrating the 
30th anniversary of "British Steer during which the band will 



THE SHOW'S 
THE THING FOR 
JUDAS PRIEST 



play the album in its entirety, opening the tour leg June 29 at 
the Murat Centre in Indianapolis. 

Playing live, according to frontman Rob 1 laiford, "is what 
we live for. Don't get me wrong; we love making records, too. 
But I think metal really exists on the stage, in front of people. 
That's the true nature of the music, where il works best. Trav- 
eling can be hard, but we never get tired of playing." 

According to the group's booking agent. Troy Blakely of 
Agency for the Performing Arts, promoters aren't tired of the 
band either. 

"They deliver every night when they get onstage," says Blakely. 
who's worked with Priest since the late '90s. "No matter what 
the circumstances are, no matter how big the crowd is or where 
they are, they deliver and play an amazing show. Whenever 
somebody sees them, they can't wait to see them again. 

""The promoters know that. Every year they don't play, I still 
get a lot of calls about, "Will they play?' I get offers from all areas." 

As Priest nears its 40th anniversary as a band, Blakely says 
that it's also benefiting from the same kind of cross- 
generational phenomenon that works for such veteran road 
warriors as Rush and AC/DC. 

"They have great songs, songs that go from generation to gen- 
eration." says Blakely, who first saw Priest play some 30 years ago 
when it was opening for another of his clients. "They don't just 
apply to one generation; the next generation loves these songs, 
too. Those songs are there, and they're enduring." — GG 
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THE MONTREAL INTERNATIONAL JAZZ FESTIVAL 
CELEBRATES 30 YEARS OF MUSIC 
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BY BILL MILKOWSKI 



In the three decades since the Montreal International Jazz Fes- 
tival staged its first summer performance, the event has be- 
come a favorite of fans, critics and musicians. 

Noted for its eclectic programming, remarkable efficiency 
and a mellow ambiance at indoor and street concerts alike, the 
festival draws 2 million-plus music lovers each July. 

More than 3,000 musicians from some 30 countries con- 
verge on the French-speaking city for the event, performing in 
some 600 concerts (including nearly 400 outdoor shows), tak- 
ing the stage at 12 indoor venues and 10 outdoor sites, accord- 
ing to festival organizers. 

And it all happens in the middle of 
downtown Montreal. 

"It's a great festival, great ambiance 
and a wonderful city." bassist/com- 
poser/bandleader Dave Holland 
says. "I'm a big fan." 

So is Blue Note Records presi- 
dent Bruce Lundvall. "It's prob- 
ably the best festival in North 
America." says Lundvall, who 
will be honored at this year's festi- 
val with the creation of an annual 
award in his name that recognizes the 
achievement of a non-musician personality 
from the media or music business who \ 
contributed to the advancement of jazz. 

" I I's so well-organized and so cxlcnsivc in terms 

A FEW FESTIVAL 
HIGHLIGHTS 

With some 600 performances planned for the 30th- 
anniversary edition of the Montreal International Jazz 
Festival June 30-July 12, any list of highlights seems incom- 
plete. But here's a selective guide to key performances: 

JUNE 30: Stevic Wonder, Wynton Marsalis and the Jazz 
at Lincoln Center Orchestra with pianist Chano Dominguez 

JULY 1: Al Di Meola's World Sinfonia, new singing sensa- 
tion Melody Gardot 

JULY 2: Rising star bassist/singer Esperanza Spalding, 
Cuban piano master Chucho Valdes 
JULY 3: Wayne Shorter Quartet, Madeleine Peyroux, 
Tony Bennett 

JULY 4: The Miles From India project, saxophonist Kenny 

Garrett's Sketches of Miles Davis project 

JULY 5: Nigerian juju music pioneer King Sunny Ade in 

his first visit to Montreal in 17 years, on a double bill with 

Afro-beat star Femi Kuti and Positive Force 

JULY 6: Jeff Beck in his first Montreal show, Jimmy 

Cobb's So What Band celebrating the SOth anniversary 

of Miles Davis' 1959 landmark recording "Kind of Blue" 

JULY 7: Pink Martini and Orchestra 

JULY 8: Malian singer Oumou Sangare, Alpha Bondy 

JULY 9: Ornette Coleman, Joe Cocker 

JULY 10: Brian Setzer 

JULY 11: Jackson Browne 

JULY 12: Ben Harper, a special Fiesta Cubana featuring 
Los Van Van and the Afro-Cuban All-Stars — BM 



of the number of venues they use and the way they pace the 
whole thing. And you see a lot of musicians at the Montreal fes- 
tival that we don't get to see in New York that often." 

To mark ils 30th anniversary, the festival will unveil its new 
permanent public home, the Maison du Festival Rio Tinto Alcan 
(named for one of the festival's co-sponsors, a global leader in 
the aluminum industry). 

"The Maison du Festival is a grand dream we've cherished 
for a decade now," festival president Alain Simard 
says. "I not only have the happiness of seeing this 
dream realized, but also the pleasure of seeing it 
bear the name of the festival's most faithful partner, 
Rio Tinto Alcan." 

The multimillion-dollar renovation project is a seven-story 
facility that's housed in the historic Blumenth.il Building 
(which the government of Quebec gave to the festival) that 
is located in the heart of the downtown entertainment dis- 
trict, known as Quartierdes Spectacles. 
The new Festival House includes a permanent office for 
the festival organization: a new .350-seat cabarel-style venue 
(dubbed I.'Astral), which expands to 600 for standing-room con- 
certs: an audiovisual archive (containing 30.000 albums. 300.000 
photographs and high-definition videos of past festival per- 
formances): a gallery-exhibition space: a jazz hall of fame: re- 
hearsal rooms for musicians; warehouse space for festival 
souvenirs: and a ground-floor restaurant and adjoining terrace. 

Jazz pianist and Montreal native Oliver Jones will inaugu- 
rate L'Astral June 30 while Stevic Wonder will kick ofi'thc parly 
thai evening with a free outdoor concert at the General Motors 
stage at the newly constructed Place des Festivals. Wonder's 
inaugural festival appearance is expected to draw 150,000 peo- 
ple into the streets of downtown Montreal. 

"We're going lo have giant screens on the stage and even bo- 
hind the stage so that people on the other side of the stage will be 
able to see the concert." Simard says. "Altogether a lot of people 
will be able to participate, even if they don' t see theslage directly." 

This latest expansion represents a dramatic leap in the contin- 
ued growth the festival has experienced since its inception in 1980. 

"The new space is really important for us," festival artistic 
director Andre Menard says. "The festival has been like a gypsy 
in its own city, moving from place Lo place. In the past, all the 
pre-festival operation was done in temporary spaces, in closed- 
down shops that we'd rent for a month. Now with our own house 
we centralize all of the activity. So the creation of the Maison 
du Festivaland the Placedes Festivals has been a major under- 
taking in Montreal. The government has actually changed the 
[layout] of the city because of us. which I think is the highest 
form of tribute." 

Concert promotion partners Menard and Simar decided lo 
mount a festival in their hometown in 1980. "To tell you the 
truth." Menard recalls, "we were out of work for the summer. 
And by doing the festival, it extended our activity. Otherwise, 
we have nothing to do the whole month of June, July and Au- 
gust. So we invented our summer job, in a way." 

The inaugural festival took place on an island in the St. 
I-awrence River facing downtown Montreal in the remains of 
what was the World's Fair known as Expo '67. That first festi- 
val drew 1 2.000 curious Montrealers. 

"The second year we moved a bit toward the city because 
we continued to use some of the island and then we also used 
a downtown nightclub [the Alouette Theatre, later renamed 
the Spectrum] for some of the concerts." Menard says. "In 
year three we moved the whole operation to St. Denis Street 
and then everything jelled there. This is where the party re- 
ally took off." continued on >>p42 




Artists and execs on tap (from top): STEVIE WONDER, Blue 
Note Records president BRUCE LUNDVALL. McCOY TYNER 
(left), RICHARD GALLIANO (right), OLIVER JONES and 
PATMETHENY. 
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Already 30 years... and what a journey it's been since the very first edition! Even then, the event was an instant 
success with the public, the media and the music community. Even then, Festival stages played host to legends 
like Ray Charles, who gave the opening concert in 1989! 

Thousands of the world's greatest artists have since performed before the Festival's loyal fans, who now number 
in the millions. A true ode to diversity, the Festival has seen the best in jazz, to be sure, as well as offered a little 
something to satisfy all musical tastes, the sole criteria being the love of quality music. 

For our 30th anniversary, a timely gift has finally comes to life: The Maison du Festival Rio Tinto Alcan. The 
Maison will at once serve as a permanent showcase for our jazz, blues and world music artists. This will also 
be a hall of fame and exhibition centre: an important resource for audiovisual documentation, conservation and 
protection of the Festival's musical heritage, accessible to the greater public; and a headquarter for the promotion 
of jazz and musicianship at the international level. 



Over a span of three decades, a musical constellation has formed, one that wil 
decades to come. 

L'Astral, The Festival's year round venue! 



continue to shine brightly for 



L'Astral, an intimate cabaret-style venue, will present the finest live-concerts all year round in the Maison. Along 
with offering state-of-the-art stage technology to artists from around the world, the venue should quickly become 
a favourite thanks to its user-friendly live TV webcasting facilities and configuration. L'Astral, as it has been 
named, fulfills a long time dream of the Festival since its very beginnings. 




from >>p39 U sing the theaters on the strip, as well as the 

street itself and the bars surrounding the area, the festival gained 
a strong identity on St. Denis Street from 1982 to 1986. 

From 1986 to 1989 the organizers established a second front 
at Place des Arts, the city's prestigious performing arts complex 
comprising the 3,000-seat Salle Wilfrid- Pelletier, the 1,450-seat 
Theatre Maisonneuve and the 765-seat Theatre Jean-Duceppe, 
all of which the festival continues to use. 

"In 1989, we moved everything to Place des Arts," Menard says, 
"and from then on the festival took the shape that it has now. And 
to implement the festival downtown like we did. to keep it on the 
street, to keep it very open and democratic — most of it being free 



concerts and all that — it has redefined Montreal's downtown per- 
ception by its own citizens." 

The recent construction of the Place des Festivals and Maison 
du Festival ushers in a new era for the festival. 

"These significant gestures were made in order to protect and 
preserve the festival in its place so we can organize the events 
there forever." Menard says. "So we are very happy that the gov- 
ernment agreed to help us grow the festival." 

Since relocating to its present downtown location in 1989, the 
festival has enjoyed unique and unprecedented cooperation from 
the City of Montreal, which closes off main streets for the dura- 
tion of the event to create a traffic-free site where several stages 



A WORD FROM THEIR SPONSORS 



The Montreal Jazz Festival Earns Loyal Support 



The Montreal International Jazz Fes- 
tival's organizers have wooed the es- 
sential financial backing of sponsors 
for their event, in part, by taking the 
music to the streets. 

"If it was only for the indoor con- 
certs, we would not get the same sup- 
port from the sponsors," artistic di- 
rector Andre Menard says. "Because 
then it would be a very exclusive party. 
But the festival has also been very in- 
clusive. We have a very democratic 
approach for the festival and it's very 
family-oriented as well." 

Since its inception in 1980, the fes- 
tival has had only four sponsors. The 
Canadian division of financially trou- 
bled General Motors, a longstanding 
partner, recently announced it will not 
renew its sponsorship for 2010. 

"It was the last year on the con- 



tract," festival president Alain Simard 
says. "And now we're finalizing some- 
thing with a new sponsor that we hope 
to be able to announce during the fes- 
tival. So the future looks good." 

The year's co-sponsor, international 
mining group Rio Tinto Alcan, is also 
ending its five-year contractual pe- 
riod after the 2009 festival but will 
consider renewing again for another 
five-year period this fall. 

"For us it's been a very good asso- 
ciation from a cultural and business 
standpoint," Rio Tinto Alcan VP of 
communications Erik Ryan says. 

Ryan says that when the company 
started contributing to the festival in 
1987, it was a particularly tough year 
for the festival and Alcan decided to 
invest. "We stayed for five years, from 
'87 to '92, and we stopped at that point 



because typically when we do spon- 
sorships, we do them for a finite num- 
ber of years, we assess results, and then 
we do other sponsorships," he says. 

"In this case we came back to the 
jazz festival in 2006, 14 years later. 
And it has proven to be really good 
for Rio Tinto Alcan because the fes- 
tival had become bigger, broader, 
more diverse, and the association 
that we had in the past from '87 to 
'92 came back really quickly in the 
minds of the people." 

Ryan notes that for Rio Tinto Alcan, 
it's been a "very good sponsorship, 
which is why we decided recently to 
also invest in the Maison du Festival," 
the event's newly developed head- 
quarters and performance site. "It's 
great to have our name associated with 
such a magnificent project." — BM 



can be set up, providing free music from noon until midnight. 

1 lolland says. "One of the reasons why this is truly one of the great 
festivals in the world is the wonderful free events that are happen- 
ing in the street, where the whole center of Montreal is taken over 
by the festival. You don't really see that kind of thing anywhere else." 

Another aspect of the festival that has made it so highly re- 
garded by jazz journalists and musicians is the ambitious pro- 
gramming that is scheduled each year. 

"The sign of a good festival, for me. is the great variety of music, 
the representation of all the different cultures and different ap- 
proaches to the music," Holland says. "It's not just looking at it 
from one or two perspectives but really trying to come at it from 
the whole range of what's going on out there. That's what a fes- 
tival should do. And the Montreal festival succeeds at that because 
it brings together the public and it gives the public a chance to re- 
ally see, all in one city, a huge variety of what's really going on in 
the world of the music." 

Aside from booking a wide variety of musical styles — from jazz 
genres likestraight-ahead. bebop, fusion. Dixieland, avant-garde, 
Latin and Gypsy to rock, blues, zydeco, New Orleans brass band, 
Afro-beat, reggae, Cuban son and French chanson— Menard ac- 
tively encourages artists to experiment with their own presenta- 
tions at the festival. 

This is emphasized by the Invitation Series, a kind of artist-in- 
residence program where a chosen performer is invited to explore 
new and different musical settings during five consecutive nights. 

"Jus t putting on a series of concerts in a concert hall doesn't make 
it a festival in itself," Menard says. "You need to create the event, 
you need to create special aggregations of musicians who don't play 
together very often and things like that, which is why we introduced 
the Invitation Series back in the late '80s. And it's been a very pop- 
ular feature of the festival, for both artists and fans ever since." 

Bassist Charlie Haden inaugurated the series in 1989. Others 
who have been showcased as the festival's artist-in-residence in- 
clude drummer Jack Dejohnetle (2003): guitarists Pat Metheny 
(2005). John Scofield (1999). Dill Frisell (1997). |im Hall (2000). 
Bireli Lagrene (2006) and Mike Stern (2007): bassist Richard Bona 
(2007): pianists Hank Jones (2008). Gonzalo Rubaltaba (2002) 
and McCoy Tyner (2008): and French accordion virtuoso Richard 
Galliano (1998). The series' guests this year are French trumpeter 
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Chords of inspiration: The festival bestows an annual award named for the late jazz pianist 
OSCAR PETERSON, who inspired organizers and played Montreal in 1984. 



Universal Music Canada et 
Universal Music Group International 
felicitent Andre Menard, Alain Simard 
et tous les artisants du 

FESTIVAL 

INTERNATIONAL 

JAZZ 

DE MONTREAL 

pour 30 ans de succes ! 

Merd At partner 
oosdm wee W 

:Z1 © ^> ECM 




Erik TrufTaz and American tenor saxophonist 
Joshua Redman. 

The festival is also unique for maintaining a 
balance between American and European sen- 
sibilities to reflect the growing appeal of jazz 
around the world. 

"We've been trying to differentiate the festi- 
val in Montreal from those in Northeast by hav- 
ing a lot of European and Cuban musicians," 
Menard says. "We do tilings that Americans won' t 
try to do normally because most of the festivals 
are pretty ethnocentric. And we care more to 
bring guys from Germany, Japan, France, Italy, 
ihe U .K., because for us jazz is a worldwide music 
now. It was born in 
America for sure and 
the bigger pari of our 

program is with Amer- J-q b r j n q quys frOITI 

ican musicians. But J 

st m. it* „ke * take .mo Germany, Japan, 
France, Italy. 
For us, jazz is a 
worldwide music' 



'We care more 



account thai that music 
has traveled and is com- 
ing back in all sorts of 
interesting ways now." 

Menard was the first 
to bring Argentine 
bandoneon master 
Astor Piazzolla to North 

America. "He had never done a concert here be- 
fore 1994 when he played for us at ihe Spectrum, 
and it was a historical evening. I can remember 
ever>' song that he played. You could've heard 
the drop of a pin at the Spectrum that night. It 
was so magical." 

Other non- American artists who have show- 
cased at the festival include the late violinist and 
founding Mot Club of France member Stephane 
Grappelli; Cuban singers Compay Segundo and 
Ibrahim Ferrer of Buena Vista Social Club; Brazil- 
ian singer/composer Caetano Veloso; Egyptian 
singer Natacha Atlas; Spain's flamenco guitar 
master Paco de Lucia: Senegalese singer Yous- 
souN'Doun South Africa's Johnny Clegg; French 
accordion virtuoso Richard Galliano, reeds vir- 
tuoso Michel Portal and bass clarinetist Louis 
Sdavis; Gypsy jazz guitarist Bireli Lagrene: 
Basque guitarist Syvain Luc; Corsica's Petru Guel- 
fucci; Belgium's Toots Thielemans; Venezuela's 
Oscar D'Leon; and Cape Verde's Cesaria Evora. 

Menard explains that the festival has had con- 



siderable economic impact on Montreal. 

"It has been estimated that between $80 
million and Si 00 million 'Canadian] a year of 
economic windfall come directly from people 
that come to the festival ... it does something 
good for the city. And when the real tourist 
impact started happening, then the city real- 
ized that through culture you can actually do 
economic development." 

Simard adds. "The basic idea is the festival 
is mostly free and it brings a lot of tourists that 
spend a lot of money, so the governments of 
Montreal and Quebec are supporting us in a 
big way because of the economic impact that 
we bring." 

He notes that Canada's 
federal government 
invested more money 
in the festival this year 
to help improve free 
outdoor activities in the 
hope of drawing more 
tourists. " We wouldn't 
have had the means to 
do [ frce| Stcvie Won- 
der and Ben Harper 
outdoor concerts with- 
out that special grant 

from the government." 

In retrospect, Menard says that the festival 
has continued the momentum created by Expo 
'67. "When I was 14, 1 went to Expo every single 
day and got to see Mahalia Jackson. Oscar Peter- 
son, Louis Armstrong and so many other great 
artists, and it really changed my life. Expo 
changed the lives of everyone in Montreal. So 
the jazz festival, in a way, has picked up on that 
spirit and passion of Expo." 

Menard likens to event to *a natural resource 
that we have here that we only have to tap and to 
open every year. It's something that we did very 
unconsciously, like most of what we did. There 
was no big plan but there was always an inten- 
tion. But first and foremost, like I always say, it's 
an event put on by music fans for music fans. 
That, I think, is the secret to our success." 

Holland adds, " It's a great event for the City 
of Montreal, it's a great event for the music, 
and I certainly hope that it has many more years 
to come." •••• 



-ANDRE MENARD 
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NIXONLANO REVISITED 

Susanna Hoffs, Matthew 
Sweet go back 



BIG IN GERMANY 

Billy Talent rocks Europe, 
tries to break stateside 



MAZEL TOV 

Adam Goldberg trades 
movies for music 
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MAIN MAN 

After much delay, 
Malno drops his debut 



RAISING HEAVEN 

Tracy Lawrence releases 
first Christian project 




shley Tisdale knows it 
sounds silly, but her new 
album has a lot lo do with 
the color of her hair. 
"For the last few years 
everyone has thought 
of me as Sharpay," the 23-year-old 
singer/actor says, referring lo her 
blonde-and-bubbly character in Dis- 
ney's smash "High School Musica 
films. "So after I'd finished all the 
promotion for 'High School Musi- 
cal 3' I dyed my hair back to its orig- 
inal color. I 'd been a blonde for five 
years; Disney wanted us to be those 
characters. But the new songs I was 
working on felt edgier, sort of back 
to how I was before 'High School 
Musical." I wanted to show people a 
side of me Ihey haven't seen before." 

Tisdale accomplishes that — well, 
sort of — on "Guilty Pleasure," due 
July 28 from Warner Bros. Like her 
2007 debut, "Headstrong" (which, 
according to Nielsen SoundScan. 
has sold 471,000 copies in the 
United States), the new 14-trackset 
offers plenty of catchy choruses and 
lyrics about boys. But with songwril- 
ing and production credits from 
Kara DioGuardi and Toby Gad. 
among others, "Guilty Pleasure" is 
a more mature, guitar-driven out- 
ing than the dance-pop "Head- 
strong." In the opener, "Acting Out," 
she promises to "break these chains" 
over driving bubble-punk drums, 
while the lead single. "It's Alright. 
It's OK." could be the younger sis- 
ter of Pink's "So What." 

"A lot of the songs on the album 
are about survival and staying 
strong." says Tisdale. who co-wrote 
four cuts. "I really wanted it to be a 
statement and a reflection of what 
I've been through over the past year 
and how I've grown up." 

Warner Bros, senior VP of mar- 
keting David Grant sees the record 
as an opportunity for Tisdale to as- 
sert her independence, noting that 
"Guilty Pleasure" marks the begin- 
ning of her post-" High School Mu- 



ALLGROWNUP 

Ashley Tisdale Proves She's No Longer A Disney Princess 



sical" career. (A fourth film featur- 
ing a next-generation cast will pre- 
miere next year on the Disney 
Channel.) Echoing the singer. Grant 
says that the first component of the 
label's album rollout was revealing 
Tisdale's new look with a relaunch 
of her Web site in March and the 
cover of Cosmopolitans April issue. 



" We wanted to create a conversation 
and then follow quickly with the 
music," he says. 

According to Grant, "High School 
Musical" fans have aged along with 
Tisdale, and they still constitute a 
significant portion of her audience. 
"But she's taken it beyond that, too," 
he says. For " Headstrong" the label 



targeted tweens; this time, "we're 
definitely looking to teenage girls." 

Social-networking technology 
plays a central role in the label's 
plans to reach that demographic, ac- 
cording to Warner Bros, senior VP 
of new media Jeremy Welt. "What 
we discovered while working the last 
record was how good Ashley was at 




Not a girl, not yet a woman: 
ASHLEY TISDALE 

making a true connection with her 
fans in a way a lot of celebrities can't 
without being overly hype-y." Welt 
says. "When we pointed her to the 
tools, she figured itouL" 

Tisdale is an especially avid Twit* 
terer. with more than 750,000 fob 
lowers. "She's very protective of it 
in terms of it sounding authentic," 
Welt says. "There have been a cou- 
ple of limes where we've said to her, 
' Hey. why don't you mention so-and- 
so? - and she's told us, ' I wouldn't say 
that.' " (What would she say? One 
recent Tweet read. "Happy fathers 
day!!! Goin to dinner with my fam- 
ily and the most amazing dad ever! 
I love you daddy!") 

Facebook and MySpace also fig- 
ure into Warner's new-media cam- 
paign, the latter particularly as an 
"important streaming partner," Welt 
says. MySpace is streaming two 
tracks from "Guilty Pleasure," and 
Grant expects the site to feature the 
entire album before release dale. 

Traditional media plans include 
upcoming appearances on 'Today." 
"The View" and "Late Night With 
Jimmy Fallon," as well as a free con- 
cert June 27 at the Grove in Los An- 
geles and a release-week event in 
New York presented in partnership 
with Alloy.com and Teen.com. 

In the realm of retail, Grant says 
that Target and Wal-Mart will sell ex- 
clusive editions of the album with 
bonus material, while a direct-to- 
consumer version will feature six 
posters and two extra songs. 

Once "Guilty Pleasure" is out. Tis- 
dale says she hopes to tour the 
United States and Europe (where the 
set was released earlier this month). 
"This album is so important to me," 
she says. "I really want to support it 
as much as I can. You put your heart 
and soul into something and it 
makes you a little bit vulnerable. It 
is who I am — hopefully people will 
like that." •••• 
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»>SUNNY DAY 
REAL ESTATE 
REUNITES 

The pioneering Seattle 
rock band Sunny Day 
Real Estate will return to 
the road with its four 
original members this 
fall and reissue its first 
two Sub Pop albums 
Sept. 15. These wilt be 
the band's first shows 
since November 2000 
and the first with its 
classic lineup since 1998. 
Dates begin Sept. 17 in 
Vancouver and run 
through Oct. 16 in 
Seattle. The reissues of 
1994's "Diary" and 1995's 
untitled follow-up 
(known as "LP2" or "The 
Pink Album") will in- 
clude as-yet-unspecified 
bonus tracks and new 
liner notes. 

>»HEART PREPS 
NEW ALBUM 

Heart is working with 
producer Ben Mink to 
record the band's first 
set of new material since 
2004's "Jupiter's 
Darling." While a time 
frame for release hasn't 
yet been set, guitarist 
Nancy Wilson says a new 
album is likely for the 
coming year. Heart is 
also planning for a 
fourth-quarter release of 
a storybook inspired by 
its 1978 album "Dog & 
Butterfly," which will 
come with a CD that 
includes new versions of 
the title song and 
"Dreamboat Annie." The 
band also has tour dates 
booked into September, 
including nine dates 
opening for Journey. 

>>>LIPS OFFER 
SNEAK PEEK OF 
•EMBRYONIC 

The Flaming Lips are 
offering a sneak peek of 
their forthcoming 
double-album, 
"Embryonic," for fans 
who digitally purchase 
concert tickets for their 
U.S. summer tour. 
Concertgoers will 
receive a digital EP with 
three new songs, as well 
as three B-side tracks 
that the band members 
will handpick from their 
vault of rare material. 
The Flaming Lips will 
begin a brief stateside 
amphitheater trek in 
mid-August leading up 
to the release of 
"Embryonic" later this 
year on Warner Bros. 

Reporting by Gary Graff, 
Mitchell Peters and David 
J. Prince. 




For the 70s: 
MATTHEW SWEET 
and SUSANNA HOFFS 



BY DAVID J. PRINCE 



Cover Me 

Susanna Hoffs And 
Matthew Sweet Revisit 
The Me Decade 



Susanna Hofls, the petite singer/guitarist whose 
band the Bangles remains one of the most en- 
during ail-girl rock bands in history, has always 
had an car for a good cover. "1 taught myself 
music by listening to music," she says. "I would 
become obsessed with certain songs, and I 
taught myself how to sing by copying records." 

In 2006, she emerged from a semi-sabbat- 
ical by releasing an album of duels with power- 
pop master Matthew Sweet. "Under the 
Covers, Vol. 1." a collection of '60s songs, 
proved that time hadn't dulled her ability to 
harmonize. The album sold 32,000 copies, ac- 
cording to Nielsen SoundScan. 

When Hoffs and Sweet, sometimes known 
as Sid & Susie, reconvened last year in his Los 
Angeles studio for " U nder the Covers. Vol. 2." 
they discovered why the diverse sounds of the 
70s — power-pop, glam rock, classic rock and 
even prog — had made such an indelible im- 
pression on each of their musical progressions. 

"The records that we cover are records we 
love," Hoffs says. "There's out-of-tune 
singing, out-of-tune guitars, the drum tracks 
are speeding up and slowing down. Those 
records are great because they're about the 
feel; they capture the emotion and they're not 
about perfection." 

The resulting 1 6 tracks — plus an additional 
10 songs that will be available as a bonus edi- 
tion download — cover a range of styles, from 
hits like Rod Stewart's "Maggie May" to record- 
nerd favorites like Big Star's "Back of a Car." 



Hoffs and Sweet even scored guest spots from 
Mick Fleetwood. Dhani Harrison and Yes' Steve 
Howe, who re-creates his Portuguese 12-string 
guitar part on "I've Seen All Good People." 

"We try to inhabit the originals." Sweet says. 
" Both of our voices are so distinct, anything we 
do is going to sound like us. Most of what we've 
done is add liarmony things that weren't on 
the originals." 

The album will be released July 21 by Shout 
Factory. That day, Hoffs and Sweet will take 
part in an onstage interview, audience Q&A 
and acoustic performance before an intimate 
audience of 200 at the Grammy Museum in 
Los Angeles. September tour dates are already 
booked in Philadelphia. New York and Chicago 
with more to follow. 

While Sweet and I loffs were longtime ac- 
quaintances and mutual fans of each other's 
music (they were in the "Austin Powers" band 
Ming Tea together), the process of making the 
"Under the Covers" albums has brought them 
even closer. The two plan to spend more lime 
together soon: After the September tour the 
duo will return to the studio with Hoffs' Ban- 
gles bandmates the Peterson sisters to begin 
work on a new Bangles album. 

The Bangles, who split up in 1989 before 
reuniting a few years later for regular tours 
and the 2003 album ''Doll Revolution." just 
completed an East Coast tour with more 
dates planned in the fall. They're three songs 
into the new album, which they're co-pro- 
ducing with Sweet, who's downright giddy 
about the project. 

"It's going to be really groovy," he says. "I'm 
super excited about it because I get to play bass, 
and I get to foster an environment here where 
those guys really feel comfortable and relaxed 
and able to experiment." ■• • • 



'Those 1 records arc great because they're 
about the feel; they capture the emotion 
and they're not about perfection.' 

—SUSANNA HOFFS 



BY ROBERT THOMPSON 



CANADA'S 
GOT TALENT 



Billy Talent Taps 
'Guitar Hero' 
Generation 

Most guitarists would be per- 
turbed to discover that their 
label was issuing their band's 
latest album with a bonus CD 
of the songs stripped of the gui- 
tar. But Billy Talent guitarist Ian 
D'Sa thought about the bigger 
picture and realized the bonus 
disc — complete with chord 
chart — will allow bedroom 
dreamers raised on "Guitar 
Hero" to play along. 

"I'm pretty sure no one has 
done it before," D'Sa says. 
"When I was a kid I would have 
killed to be able to play along 
with the vocals, bass and drums 
on 'Led Zeppelin IV.' I think 
this opens the boundaries be- 
tween the band and our fans." 

It shouldn't surprise anyone 
that amateur guitarists are fans 
of the Canadian band's mix of 
hard rock and punk. The act's 
la t es t alb urn , "Billy Talent III." 



produced by Brendan O'Brien 
(Bruce Springsteen, Pearl Jam), 
hits stores July 14 in Canada, 
where the band is already an 
arena-size draw. 

Warner Music Canada pres- 
ident Steve Kane says the 
deluxe edition, which includes 
the chord chart that D'Sa cre- 
ated, is one way the label is 
marketing the band to its exist- 
ing fans as well as those unfa- 
miliar with the group. Warner 
developed a "Billy Talent III" 
Web site to track the album's 
progress , and it was translated 
into Spanish. Swedish. French 
and German for international 
fans. The site has attracted 
more than 300.000 unique 
users with numbers surging 
after the May 25 Canadian dig- 
ital/radio release of the lead 
single, "Rusted in the Rain." 
The song peaked at No. 24 on 
Billboard's Canadian Hot 100. 

Concentralingon new mar- 
kets is key for Warner; Billy 
Talent's primary markets are 




BY JASON LIPSHUTZ 



Smooth 
Sailing 

YACHT Gets In Gear 
With A New Album, Label 



Jona Bechtolt, half of the ex- 
perimental electro duo YACHT, 
first watched the mysterious 
flashing lights of far west Texas 
in 2005. Expecting to see a 
roadside attraction, Bechtolt 
stood in the desert near Marfa, 
Texas, and witnessed hazy 



bursts that he describes as un- 
explained and magnetic. Three 
years later, Bechtolt and his 
musical and romantic partner, 
Claire L. Evans, returned to the 
desert to write and record 
YACHT's second full-length 
album, "See Mystery Lights." 
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Canada and Germany. The 
band's two previous albums, 
"Billy Talent I" and "Billy Tal- 
ent II," sold 330,000 and 
280,000 copies in Canada, re- 
spectively, according to Niel- 
sen SoundScan. 

In Germany — where "III" 
will be released July 1 0 — the 
band's first two albums have 
shipped 460.000 copies, accord- 
ing lo Warner. 

Kane says the United King- 
dom is a priority for the label, 
as part of an overall European 
strategy. There, sales stand at 
48,000 for T and 61.000 for 
"II," according to ihe Official 
Charts Co.; "Ill" will be re- 



leased July 1 3. "We need to su- 
persede a lot of markets in Eu- 
rope, but we can't take Canada 
and Germany for granted," he 
says. "In the U.K. 1 think we're 
one radio song away [ from 
mainstream success]." 

The band, with its incendi- 
ary live shows, spent much of 
May setting up the alburn in Eu- 
rope with dates in Germany, in- 
cluding the Rock am Ring 
festival June 7. The group will 
play U.K. dates in August, in- 
cluding the Reading and Leeds 
festivals. North American and 
European dates are all booked 
by the Agency Group. 

The band has had limited 



success in the United States de- 
spite significant touring com- 
mitments for its first two 
albums, which have sold 
1 20,000 and 59.000 U.S. copies, 
according to Nielsen Sound- 
Scan. The band's manager 
Pierre Tremblay, senior VP at 
Nettwerk Music Group, says 
Billy Talent's reputation as a top 
live act should help it make in- 
roads in the U.S. market, and 
then onward to Australia and 
New Zealand. 

"This will take some pa- 
tience." Tremblay adds. "Billy 
Talent isn't just some pop act dial 
you can throw a lot of money at 
and land on radio." 



"We weren't listening to any 
other music while recording," 
Bechtolt says. "It was proba- 
bly the most analog period of 
our lives. The only thing that 
influenced us was this para- 
normal experience. We heard 
music in the lights; they came 
to us in dreams and in visions." 

The result of YACHT'S mys- 
tic recording process is a soph- 
omore set stuffed with dreamy 
pop tracks that sound like arti- 
facts from another planet. "See 
Mystery Lights" thrives on 
unique song templates, from 
the gospel-inflected opener 
"Ring the Bell" to the gleeful 
strut of the single "Psychic City 
(Voodoo City)." 

The album, due July 28 on 
DFA Records, has become 
the most anticipated release 
of Bechtolt's career. The Port- 
land, Ore., native dropped 
out of high school to join a 
punk band in the late '90s be- 
fore deciding to "become re- 
moved from all social activ- 
ity" and create electronic 
music alone. After a brief stint 
with experimental pop outfit 
the Blow ended in 2007, 
Bechtolt focused on his solo 



career as YACHT and re- 
leased its debut, "I Believe in 
You. Your Magic Is Real," in 
2007. Evans became an offi- 
cial member in 2008 after 
lending vocals to "Magic." 

Following the quiet success 
of "Magic" on Marriage Rec- 
ords, "See Mystery Lights" is 
expected to receive more fan- 
fare upon its release on DFA. 
After YACHT filled in as a last- 
minute replacement on LCD 
Soundsystem's 2007 tour, 
Bechtolt became good 
friends with LCD mastermind 
James Murphy and began an 
e-mail relationship with DFA 
founder Jonathan Galkin, who 
quickly signed the group. 

YACHT's association with 
the label may be its ticket to 
spiking sales and breaking out 
of the underground. "DFA is 
definitely a brand that brings 
an expectation of quality," the 
band's manager Molly Hawkins 
says. "This group is a little left 
of their dance audience, but 
people trust DFA, and that's 
valuable for YACHT." 

While DFA's credibility 
could expand YACHT's audi- 
ence, the promotion for 



"Lights" has relied on the 
band's mystique. Bechtolt and 
Evans construct their own 
Web sites, remix their own 
album tracks and create their 
own music videos, including 
a clip for the single "Summer 
Song." They will be working 
on B-sides and remixes of 
Chairlift and Noah & the Whale 
before the release of "Lights" 
and are also planning a world 
tour beginning in early fall. 

The pair also hands out 
pamphlets on its belief sys- 
tem: The duo spent this 
year's South by Southwest 
festival distributing litera- 
ture on the Triangle, "hu- 
mankind's most sacred and 
ancient symbol." 

For Galkin, YACHT's multi- 
media viral promotion en- 
hances its allure as a band. "If 
I could, I'd have them running 
our marketing and design," 
he says. "They take every 
task— videos, Web sites— as a 
challenge and execute it. Even 
if some of the stuff they talk 
about goes over my head, 
everything's so thought-out 
that I trust them to convey 
their message." 




QUESTIONS 

with ADAM GOLDBERG 



byJILL MENZE 



From Eddie Murphy to Zooey Deschanel, actors trying their hand at a musical career is noth- 
ing new. The latest to throw his hat into the ring is actor/filmmaker/producer Adam Goldberg, 
best-known for his roles in movies like "Dazed and Confused" and "Saving Private Ryan." Under 
the name LANDy, Goldberg will release his debut, "Eros and Omissions," June 23 through Nine 
Yards/Apology Music. 

Although Goldberg has dabbled in the music world for years, the LANDy project started to 
take form when he hooked up with the Flaming Lips' Stephen Drozd, Earlimart's Aaron Es- 
pinoza and Los Angeles band the Black Pine. The result is 18 tracks of layered soundscapes 
that range from moody electro to subtle dream-pop. Billboard caught up with Goldberg to 
discuss the new effort, his acting and musical pursuits, and what's in store for Apology Music. 



1 You're bost-known for your acting- 
why the transition Into music? 

It was never any sort of conscious effort to make 
a transition. Going way back, I always wanted 
to make sounds — which I think of as an all-en- 
compassing kind of art form — sounds . images 
and musk and all these various things. I ended 
up making a living as an actor, and then any- 
time I felt like l needed to write, 1 would write 
music. I had no rock-star aspirations in any 
way; I felt like there might be people interested 
in listening. 

2 How do you view yourself among other 
actor-turned-musicians? 

I guess I wasn't aware of how much this was 
an issue until I started talking to people about 
it. There's going to be good music and there's 
going to be bad music no matter who's doing 
it. I don't have any sort ofoverarching opinion 
about actors who make music 1 get that there's 
a certain amount of skepticism about people 
involved in both. But I think if you're someone 
who genuinely has something to communi- 
cate, you should be allowed to do it. 




3 How did you connect with 
Stephen Drozd? 

The Flaming Lips were in town rehearsing with 
Beck, and right about that time I was in pre- 
production for my movie "I Love Your Work." 
1 wanted to meet them and see if they were in- 
terested in doing the music. I went to the show 
at the Knitting Factory and heard backstage 
that Stephen wanted to meet me. Apparently 
hckcptarwuunglistofhis top lOman crushes. 
At the time I believe Thorn Yorke was No. 1, 
and I believe I actually made it to No. 2. We sort 
of quickly developed a b romance. 

4 The album Is divided into a side A and 
side B. Why did you do that? 

1 always sort of viewed it as some kind of nar- 
rative. It's not in any chronological order. It's 
a somewhat arbitrary position of cohesion. Plus 
1 couldn't really bear to look at 18 tracks just 
listed in a row. There's some tiling a little bit 
ugly about that. 

5 As an actor you're known for your 
comedic characters, but on the album 

there's a darker tone. Was that 
deliberate? 

As an actor, I'm hired lo do what I'm 
hired lo do. And then what I've done 
on my own, whether it's a filmmaker 
or a music person, it's just been who 
I am. It's an expression of my moods. 
The things that drive me to write or 
make music are certain moods, which 
isn't to say those are the moods I'm 
always in, but those are the only times 
I feel creative. 

6 What is Apology Music? 

Apology Music is my label. It's an im- 
print of a small label called Nine 
Yards, and they facilitated the distri- 
bution deal with [Alternative Distri- 
bution Alliance], I'm paying for 
everything. I was really overwhelmed 
by bow to go about putting this out 
there. Initially I was like, "Whatever, 
dump it on iTunes." I now know more 
about this than I ever thought 1 
would. It's been really difficult; I've 
lost weight [laughs]. If I ever put to- 
gethera little fund, I would love to be 
able to start a collective that went be- 
yond just distributing my album for 
personal purposes. mm 
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RANCID 

Let the Dominoes Fall 
Producer: Brett Gurewitz 
Hellcat/Epitaph 
Release Date: June 2 
Seven albums in, not much 
has changed for Rancid, and 
that's a good thing. Pro- 
duced by Bad Religion co- 
founder/Epitaph head Brett 
Gurewitz, "Let the Domi- 
noes Fall" is another slab of 
anthemic. tuneful punk that 
conjures the band's 1996 
masterpiece ". . . And Out 
Come the Wolves" (one 
track even name-checks 
that disc). So immediate are 
songs like "Disconnected," 
they feel as if they've al- 
ready been in the band's set 
list for a decade. Over hard- 
charging rock, swinging ska- 
punk or just acoustic guitars 
and mandolins, Tim Arm- 
strong and Lars Frederiksen 
deliver another round of 
catchy choruses, tipping 
their hats to. among others, 
the troops in Iraq ("the 
bravest kids I know"), the 
city of New Orleans and 
their Bay Area home. But 
they're never as good as 
when they're tooting their 
own horn on the disc's best 
track, "Last One to Die," dur- 
ing which Armstrong rightly 
boasts, "We knew from the 
very first show what it was 
all about."-WO 



STREET SWEEPER 
SOCIAL CLUB 

Street Sweeper Social Club 
Producer: Tom Morello 
Independent Label Group 
Release Date: June 16 
Angry, pitchforks-in-the- 
streets populism has few 
busier cheerleaders than Tom 
Morello and Boots Riley, who, 
with their respective groups 
Rage Against the Machine 
and agit-hip-hop act the 
Coup, have reigned as some 
of the left's most visible, vis- 
ceral voices. But though a 
floundering economy, bomb- 
ed-out GOP and a season or 
two of corporate bailouts 
have provided them with a fat 
barrel of fish to shoot, this 
rap-rock hybrid simmers in- 
stead of seethes, never quite 
mustering the blood-boiling 
rage of its principals' previ- 
ous material, Morello's blue- 
steel guitar work is in fine 
form (when is it not?), and 
Riley pops off some nice 
shots on tracks like "The 
Squeeze" and "100 Little 
Curses," where he wishes 
poverty, bad cocaine and a 
sucky life on his aristocratic 
targets. And Galactic drum- 
mer Stanton Moore acquits 
himself nicely in the rap- 
rock universe. But too much 
of it is disappointing jingo- 
ism ("Fight! Smash! Win!") 
that falls well short of the vi- 
cious punch these guys are 



FREELAND 

Cope 

Producer: Adam Free/and 
.WRflT* Marine Parade Records 

Release Date: ht:w 9 

'* ' « * whon Adam Frttlund mifftcMl In 
1999, at the tail end of the drum'n'bass movement, he 
was a DJ/producer championing a funny little sub- 
genre called nu skool breaks. It was so small that he 
was one of its only artists. But since 2003, the U.K. 
native has reinvented himself as a rock/punk/electro 
fusion guy, a la his contemporaries Junkie XL and 
James Lavelle. On "Cope" he collaborates with an 
impressive set of bold-faced instrumentalists- 
Twiggy Ramirez (Marilyn Manson), Joey Santiago 
(Pixies), Tommy Lee (M6tley Crue)— on songs that 
flip between shoegaze fodder (the swirling, My 
Bloody Valentine-ish "Silent Speaking"), thunderous 
dancefloor wallops ("Bring It") and foot-stomping 
punk ("Under Control"). As on many valiant at- 
tempts by electronic artists to cross over, there's too 
much going on. But "Cope" succeeds in creating an 
overall sense of unrest and some moments of elec- 
tro-transcendence.— KM 





HOLLY WILLIAMS 

Here With Me 

Producers: Justin Niebank, Holly 
Williams, Tony Brown 
Mercury Nashville 
Release Date: June 16 
Holly Williams, the daughter of Hank 
Williams Jr. and granddaughter of Hank Williams, 
follows her own musical path to deliver one of the best 
singer/songwriter albums to come out of Nashville in 
the last year. She has more heartfelt soul in her voice 
than any five reality show finalists combined. "Keep the 
Change," one of the few songs Williams didn't write, is 
a sticks-in-your-head kiss-off tune, while the sultry 
"Three Days in Bed With a Stranger" is an acoustic tale 
of debauchery. "A Love I Think Will Last," a duet with 
Chris Janson, conjures what Buck Owens and Loretta 
Lynn might have sounded like if they had recorded 
together. "Without Jesus Here With Me," which name- 
checks her grandfather, was inspired by the 2006 auto- 
mobile accident that nearly took the life of Williams and 
her sister Hilary.-K7" 



capable of. Maybe it's just 
harder to rage when the ma- 
chine's in such lousy shape 
already.— JV 

CHARLIE MARS 

Like a Bird, Like a Plane 
Producer: Billy Harvey 
Rockingham 
Release Date: June 9 
Charlie Mars has some pretty 
familiar ideas about how to 
chill out with a friend: "If you 
wanna come over and get 
high, we can listen to 'Dark 
Side of the Moon." " he sings 
on "Like a Bird. Like a Plane," 
the indie-label follow-up to 
Mars' buzzed-about 2004 V2 
bow. A fresher method of re- 
taxation might be listening to 
"Like a Bird." which finds this 
Oxford, Miss. -based sing- 
er/songwriter floating his 
handsome mellow-man croon 
(think Jason Mraz or Josh 
Rouse) over cozy, sensual 
soul-rock arrangements that 
go places without ever sound- 
ing like they're in a hurry to ar- 
rive. Occasionally, as in "Tell 
Me Twice," Mars overdoses on 
the sedatives. Most of the 
time, though, he hits a slow- 
boil sweet spot.— MW 



ing" featured a laundry list of 
big-name country guests, but 
there aren't any star turns on 
Rhonda Vincent's "Destination 
Life." This one is an introduc- 
tion to the current version of 
the Rage, her touring band, 
and there's plenty for blue- 
grass fans to appreciate. Pro- 
ducers Vincent and longtime 
Rage fiddler Hunter Berry 
mostly keep to the basics, with 
emphasis on short solo bursts 
amid subtle interplay among 
the fiddle, mandolin, guitar 
and bass. Vincent co-wrote 
three songs, and all shine, es- 
pecially the inspirational hymn 
"I Heard My Savior Calling Me." 
The choice of covers is spot- 
on. too. with a surprising ren- 
dition of Rusty Young's "Crazy 
Love" and an inspired twist on 
the well-worn "Stop the World 
(And Let Me Off)." Several 
songs— Pete Goble's "I Can 
Make Him Whisper I Love You" 
is a good example— have 
strong country crossover po- 
tential, and the duets Vincent 
sings with band members, in 
particular with new guitarist 
Ben Helsen on "Crazy What a 
Lonely Heart Will Do," are 
memorable.— LR 



illustrious list of jazz lumi- 
naries, from the late organist 
Charles Earland to the leg- 
endary saxophonist Sonny 
Rollins. On Broom's latest re- 
lease as a leader, he tackles 
the nearly sacrosanct works 
of renowned pianist/com- 
poser Thelonious Monk with 
an artful mix of grit and 
grace. Backed by the sym- 
pathetic rhythm section of 
Dennis Carroll on bass and 
Kobie Watkins on drums. 
Broom bluesifies Monk's 
"Ask Me Now," infuses funk 
and drum and bass back- 
beats into "In Walked Bud" 
and grooves with reckless 
abandon on "Rhythm-a- 



ning." With a seemingly ef- 
fortless command of the 
guitar (and a fertile imagi- 
nation to match), Broom 
turns what could have easily 
been a pedestrian "tribute" 
record into an inspired, 
swinging affair. Monk always 
played other people's tunes 
with his own sonic stamp- 
Broom returns the favor 
here, saluting the venerable 
composer with that same 
sense of adventure.— JR 

n 

JUSTIN ADAMS & 
JULDEH CAMARA 

Tell No Lies 

Producer: Justin Adams 




RHONDA VINCENT 

Destination Life 
Producers: Rhonda Vincent, 
Hunter Berry 
Rounder Records 
Release Date: June 16 
Last year's "Good Thing Go- 



BOBBY BROOM 

Bobby Broom Plays for Monk 
Producer: Bobby Broom 
Origin Records 
Release Date: June 16 
Veteran guitar ace Bobby 
Broom has worked with an 



311 

Uplifter 

Producer: Bob Rock 
Volcano/Jive 
Release Date: June 2 
Working with former Metallica 
confidant Bob Rock, the veteran Omaha, Neb., rap- 
rockers serve up their usual blend of laid-back rhymes 
and hard-edged riffs on "Uplifter," 311's ninth studio 
disc and its first since 2005's "Don't Tread on Me." 
Muscular, in-your-face cuts like "Never Ending Sum- 
mer" and "Daisy Cutter" are sure to satisfy the band's 
devoted extreme-sports following, but 311 is more 
impressive here when it flexes its knack for pure pop. 
Anyone who dug the group's cooled-out cover of the 
Cure's "Love Song" (featured on the "50 First Dates" 
soundtrack) should appreciate "Too Much Too Fast," a 
bouncy midtempo charmer, and "Two Drops in the 
Ocean," which boasts a chord progression surprising- 
ly similar to Stevie Wonder's "I Just Called to Say I 
Love You."-MlV 
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Real World 
Release Date: June 16 
World music explorer Justin 
Adams and Gambian griot 
Juldch Camara have com- 
bined their considerable tal- 
ents to devise an electrifying 
fusion of rock and West Af- 
rica. Camara sings and per- 
forms on ntti (a one-stringed 
African fiddle) and kologo (a 
two-stringed African banjo), 
while Adams plays acoustic 
and electric guitars. Partner- 
ing with a small group of 
choice sidemen, Camara and 
Adams tracked 11 tunes that 
constitute what is sure to be 
noted as one of the most 
imaginative world music al- 
bums of '09. "Fulani Coochie 
Man" is a cleverly styled 
meeting of Gambia and 
Muddy Waters, while "Ma- 
dam Manama" offers more 
of a purely West African 
rhythmic feel. "Gainako" 
spins out at a more meas- 
ured pace than most of the 
other tracks, and in its ele- 
gance suggests Camara's 
griot sensibility.— PVV 

U3S3 

TODD SNIDER 

The Excitement Plan 
Producer: Don Was 

Yep Roc 

Release Date: June 9 
This cult-fave roots-rock vet- 
eran has never sounded 
more like a down-home Ran- 
dy Newman than he does on 
"The Excitement Plan." Todd 
Snider relates his hilariously 
heartbreaking hard-luck 
tales with a deadpan sing- 
speak delivery while super- 
producer Don Was gives the 
scrappy bar-band arrange- 
ments a glimmer of studio- 
pro warmth. (Drummer Jim 
Keltner and steel guitarist 
Greg Leisz both contribute.) 
Highlights abound, but par- 



ticularly fine are "America's 
Favorite Pastime," about the 
1970 no-hitter Dock Ellis of 
the Pittsburgh Pirates says 
he pitched while high on 
LSD; "Don't Tempt Me." a rol- 
licking rockabilly duet with 
Loretta Lynn (who co-wrote 
the tune); and the pretty 
piano-based ballad "Green- 
castle Blues," in which Snider 
thoughtfully describes being 
arrested for marijuana pos- 
session last year in Indiana.— 
MW 

EQ3 

JEFF BUCKLEY 
Grace Around the World 
Producer: Tony Faskc 
Columbia/Legacy 
Release Date: June 2 
Fearless, uninhibited and ut- 
terly free. Jeff Buckley was 
that rare performer able to 
cast a spell on a generation. 
As such, it's no surprise that 
the two DVDs of "Grace 
Around the World" are spell- 
binding themselves. It in- 
cludes a remastered version 
of "Grace," the only studio 
album he released in his life- 
time, but it's not the focus of 
this boxed set. The first DVD 
compiles live performances 
from around the world with 
an invaluable interview— 
among other extras— but the 
second DVD is the main event, 
containing a touching, telling 
documentary that collects 
memories and testimonials 
from family, friends, peers and 
even painters, dancers and 
classical musicians inspired 
by Buckley's music. All three 
discs come together with fun, 
scrapbook-like packaging to 
pull off that rare reissue home 
run— when a boxed set func- 
tions as a perfect introduc- 
tion for newcomers and a 
worthy addition to any devo- 
tee's collection.— WO 
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EDITED BY WAYNE ROBINS 

CONTRIBUTORS: Ronald Hart, 
Monica Herrera, Kern Mason, 
Michael Menachem. Wes Orshoski, 
Jon Regen. Leland Rucker, Ken 
Tucker. Philip Van Vleck. Jeff 
Vrabel. Chris Williams. Mikael 
Wood 

critics- choice *: A new 

release, regardless of chart 
potential, highly recommeiKJed for 
musical merit. 



PICK A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

All albums commercially available 
in the United States are eligible 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd , Seventh Floor, Los 
Angolos, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard. 770 Broadway. 
Seventh Floor. New York. NY. 
10003. or to the writers in the 
appropriate bureaus. 
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SINGLES 



V FACTORY 

Love Struck (4:07) 
Producer: TWIN 
Writers: various 
Publishers: various 
Reprise/Warner Bros. 
The Roman numeral for five 
explains V Factory, Tommy 
Page's new boy band that re- 
cently released its debut, 
"Love Struck." The rhythmic 
dance track includes produc- 
tion elements similar to the 
latest New Kids on the Block 
album but with a melodic 
bridge that sounds like five 
Justin Timberlakes. The 
young men dance, sing and 
offer a lot of strategic stutter- 
ing and "yeah." "1-1" and "oh- 
oh" throughout the conta- 
gious hit. which first aired on 
Radio Disney and has 
climbed the top 40 nation- 
wide ever since. And what 
boy band would release its 
first single without a Swedish 
production team? In this 
case. TWIN-Niklas Molinder 
and Joacim Persson — fash- 
ioned "Love Struck" and also 
took part in the songwriting. 
The V Factory bandmates 
have backgrounds ranging 
from dance troupes to film 
credits to national commer- 
cials and Broadway, which 
means loads of talent in mul- 
tiples of five,— MM 

TINA PAROL 

Who's Got Your Money? (2:38) 
Producers: Shep Goodman, 
Tina Parol, Kyle Kelso 
Writers: T. Parol, 



M. Shimshack, S. Goodman 
Publishers: On Parol Music 
Publishing, Shimshack Songs 
(8MI); DRAWOC (ASCAP) 
Universal Motown Records 
It's the question on every 
American's mind. Though a 
challenging song title for a 
debut single in these tough 
times, it may be advanta- 
geous to 21-year-old New 
Yorker Tina Parol. "Who's Got 
Your Money?" is a vengeful 
anthem with a carefree atti- 
tude, where Parol's alluring 
pop/rock vocals are well- 
matched to her lively image. 
In a similar vein to Avril Lavi- 
gne's "Girlfriend" and Pink's 
"So What," she self-medi- 
cates by getting back at her 
cheating boyfriend by 
"spending all of your dough." 
Like Lavigne and Pink, Parol 
isn't just another pretty, pack- 
aged pop star, either. Her 
songwriting talent includes 
collaborations with produc- 
ers Danja and S*A*M and 
Sluggo. and she also wrote 
"Rock Boy," the international 
B-side to Britney Spears' "If U 
Seek Amy." Parol's full-length 
album "Shrinking Violet" is 
due in the fall.-MM 

l;MH:i 

CAGE THE 
ELEPHANT 

Ain't No Rest for the Wicked 
(2:52) 

Producer: Jay Joyce 

Writer: Cage the Elephant 
Publisher: 4U2ASKY 
Entertainment (ASCAP) 
Relentless 



YO LA TENGO 

Periodically Double or Triple (3:53) 

Producer: Roger Mountenot 

Writers: /. Kaplan, G. Hubley, J. McNew 

Publishers: Roshashauna Music, Excellent Classical 

Songs (BMI) 

Matador 

Yo La Tengo's new album, "Popular Songs," recorded in 
early 2009 in Hoboken, N.J., and Nashville with longtime 
producer Roger Mountenot, isn't out until Sept. 8. But 
just in time for its summer tour of minor league ballparks 
opening for Wilco, the New Jersey trio has made the 
album's first single available for download on Matador's 
Matablog (matadorrecords.com). "Periodically Double 
or Triple" might not break any new ground, but the band 
certainly seems to be having a grand old time. The group 
splices together the backbeat to "Taxman," colors the 
groove with some fuzzy hockey-rink organ that sounds 
like Booker T. sitting in with the late-period Turtles and 
creates its sunniest single to date.— RH 




MARIAH CAREY 

Obsessed (4:05) 
Producers: Mariah Carey, Terius 
"the-Dream" Nash, Christopher 
A. "Tricky" Stewart 
Writers: M. Carey, T. Nash, 
CA. Stewart 
Publishers: various 
Island Def Jam 

Jay-Z may have declared AutoTune dead, but Mariah 
Carey just revived it. On the debut single from her 
12th studio album ("Memoirs of an Imperfect Angel," 
due Aug. 25 on Island Def Jam), the singer who needs 
no vocal manipulation uses the effect with startling 
success. The key is making it look easy. Along with 
the-Dream and C. "Tricky" Stewart, Carey has crafted 
a gem of a diss record that coasts, even over its sput- 
tering moans and synth jabs. One questionable 
Windex analogy aside, her lyrical boasts are biting 
and funny, and the syrupy lightness of her vocals is 
tailor-made for the ribbing she gives her mystery pur- 
suant (reportedly Eminem). Though some lament 
Carey trading in her sky-high notes and ballads for a 
more constrained, R&B-friendly range, the singer has 
clearly found a new comfort zone that could very well 
produce her 19th No. 1 hit.— MH 



Cage the Elephant has had an 
interesting start for an Amer- 
ican act. Formed in Kentucky, 
the band moved to England 
and released its debut last 
June in the United Kingdom, 
where it scored a top 40 hit 
with "Ain't No Rest for the 
Wicked." The song is a pop 
narrative of how people wind 
up choosing the wrong road 
in life. Appropriately, it's a slice 



of greasy, slide-guitar rock, 
with a hook that manages to 
penetrate upon first listen. 
Lead singer Matt Shultz has 
the whiskey-soaked tone of 
many a great rock singer, but 
his unique phrasing and smart 
way around a pop hook sep- 
arate him from the pack. Al- 
ready a smash at alternative 
radio, the song's crossover 
success is imminent.— CW 
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Crossing Over 



Country Star Tracy Lawrence Releases His First Christian Album 

Country singer Tracy Lawrence's life has had an 
interesting trajectory, from hero to hellraiser to 
heaven-bound family man. The latest chapter is 
chronicled on "The Rock," his first Christian album. 



Released June 9 on Lawrence's own Rock)- Com- 
fort Records through A2M Distribution, the album 
is being worked at Christian retail by New Day 
Christian Distributors. It debuted at No. 4on Bill- 
board's Top Christian Albums chart and No. 20 
on Top Country Albums. This week the set is Nos. 
10 and 27 on those charts, respectively. 

Even before Lawrence debuted in 1991 with the 
No. 1 hit "Sticks and Stones," he made headlines 
when gunmen tried to rob him and his girlfriend. 
He fought back — allowing the girl to escape — and 
was shot four times, delaying his Atlantic debut 

Lawrence became one of the most successful 
artists of the '90s, known for hits like "Alibis," 
"Paint Me a Birmingham" and "Time Marches 
On." But he also developed a rough-and-rowdy 
reputation. He made headlines again in 1997 
when his wife filed charges for battery following 
a marital spat They divorced, and he took time 
away from the spotlight to straighten out his life. 

Lawrence says that he'd wanted to do a Chris- 
tian record for several years, but " 1 haven't been 
in the right plate spiritually. I didn't feel I could 
do the album justice." 

Now remarried with two children, Lawrence 
has returned to the family values oflus cluldhood. 
"Having kids brought me back around to that 
place.'' he says. "And my career is thriving again. 



It seemed like it was the right time." 

Instead of recording a collection of classic 
hymns, Lawrence chose originals. " I wrote a few 
things for the album but only put one on there 
called Dear Lord,' " he says. "I did a three-month 
search for new material and was overwhelmed 
and inspired by the caliber of songs I found." 

"The stores thought this was an amazing 
record," says Michael Turner, New Day director 
of special projects and marketing. "One of the 
things they loved is that this isn't your typical 
hymns project These songs are perfect for today." 

The lead single, " Up to Him," speaks to the strug- 
gles of America's workingclass. "When I recorded 
this musk last year. I had no idea the country was 
going to be in the shape that it's in financially, " 
Lawrence says. "In retrospect, it seems like I've 
MVer done a moreappropriate album for the times." 

Uwrence has been doing in-stores at Wal-Marts 
and Christian retailers as well as press, including 
an interview with the Gospel Music Channel that 
New Day sent to Christian radio and retail. "Oh 
yeah, the questions were asked. "Turner says, not- 
ing that Christian gatekeepers questioned his 
rowdy past and current motivation. 

"My wife and I joined a Methodist church five 
or six years ago." Lawrence says, "and it's been 
extremely healthy for me getting close to people 
within the organization and dose to the pastor. 
It's broughta great peace to my life. It's just been 
a very healthy few years for me, a lot more so than 
the first 15 of my career." •••• 




'THE BITCH IS BACK' 

Fresh off Elton John's June 7 Tony Awards performance of 
"Electricity," from "Billy Elliot: The Musical," his studio 
recording of the song bows on the Adult Contemporary 
chart at No. 28. John wrote the music for the Broadway 
show, which took home 10 Tonys, including the one for 
best musical. ^| The title character performs "Electricity" 
in the show, but John recorded a version of the song a few 
years ago as a bonus track for the original cast recording 
album. The latter version has found new life thanks to the 
show's Tony triumph, and Decca is promoting it to radio 
for the first time. ^ "Electricity" becomes John's record- 
extending 68th entry on the AC chart. Barbra Streisand is 
in second place, with 64. — Keilh Caulfield 




Here's a look at the five artists with the 
most titles on the Adult Contemporary 
chart since the tally's July 17, 1961, 
inception (each artist's chart span is in 
parentheses). While the top four 
performers ranking below Elton John 
enjoyed most of their AC success in the 
60s and '70s, all have charted this decade. 



BARBRA STREISAND (1964-2005) First Hit: "People," Most Recent: "Stranger In a Strange Land" 




BY MARIEL CONCEPCION 



Worth 
The Wait 



New York Rapper 
Maino Finally Releases 
Long-Awaited Debut 

Maino could have easily ridden on the 
coattails of his hit "Hi Hater," which 
last summer reached No. 26 on Bill- 
board's Hot R&B/Hip-Hop Songs chart. 
No. 1 6 on Hot Rap Tracks and No. 2 1 
on the Mainstream R&B/Hip-Hop tally. 
Instead, the Brooklyn rapper pushed 
back the release ofhis Hustle Hard/ At- 
lantic debut album, "If Tomorrow 
Comes," from fall 2008 to June 50. 2009. 
and took the time to build his fan base. 

"I wanted to paint a bigger picture. " 
says Maino, born [ermaine Coleman. 
"There are times when people like a 
certain record, but they don't connect 
with the artist. I didn't want that to be 
the case for me. People in New York 
have known me for years, but how 
about all the other places? I wanted to 
give people a reason to buy my album, 
not just my single." 

To help introduce himself beyond 
his native New York, Maino tappt-d pro- 
ducers like Swizz Beat* and Just Blaze 
and enlisted guest features from T-Pain 



and Trey Songz, among others. Aside 
from "Hi Hater," the album includes 
the second single "All the Above," which 
peaked at No. 14 on Hot Rap Tracks: 
"Million Bucks," featuring Beatz, cur- 
rently No. 12 on the Rubbling Under 
chart the upbeat " Floatm." which deals 
with the pain of losing loved ones to 
the streets; " Let's Make a Movie," a sen- 
sual piece about makinga sex tape; and 
the anger-filled "Kill You." 

To help promote the album, Maino 
recently released a DVD, "Unstop- 
pable," through Best of the Block/Hus- 
tle Hard, which is available through 
MixUnit.com. It's a movie about his 
trials and tribulations during his tran- 
sition from street hustler and ex-con 
(for ?- dnifi-related kidnapping) to 
maios Jtaua i.*pper. "Doing a DVD 
about my lif e was about giving back to 
my core — the people who liked me 
from the get-go- — and also getting new 
people to know me," he says. "Plus 1 
want to show everyone that as a rap- 
per. I bring a breath of fresh air. 1 am 
the new face of New York, but I also 
represent a new era. I'm real. I don't 
come with a lot of fillers, and I'm not 




Hollywood. I come to the people as the 
people and I keep it 100%. Thai is what 
separates me from other rappers." 

To further promote the album, Maino 
isdoingTVspotson BFTand MTV dur- 
ing release week, and the latter broad- 
caster recently picked upwebisodes that 
Maino released through his social net- 
working pages. These will begin airing 
a few days before the album's release 
date. Various contests staged at urban 
radio stations across the country and 
billboard ads appearing m Brooklyn are 
also part of the marketing plan. 

Additionally, the song "Here Comes 
Trouble," produced by theJ.U.S.T.l.C.E. 
League, will be featured in the inde- 
pendent film " Brooklyn's Finest," star- 
ring Richard Gere. Don Chcadle. Lilian 



Hawke and Wesley Snipes. The film is 
slated to open Dec 11. 

Maino hopes to expand the business 
side ofhis career as well. His Hustle 
Hard label recently released a book, 
"Gangsters Don't Die." written by 
Maino's brother. Mouse. Maino also 
wants to branch out into movies and TV. 

For now, the rapper is busy prepar- 
ing to officially introduce himself to 
the world by way ofhis album debut. 
"You're looking at a dude who spent 
his life in the streets and went to jail. 
Hip-hop has provided me with a way 
out of hell. I love hip-hop and music 
for thai." he says. "Now all 1 can do 
is maintain, hold my head and keep 
making great music. And that's just 
whal I plan to do." •••• 



Violin virtuoso: 

DAVID 

GARRETT 




LASSICAL 
GAS 



David Garrett has a No. 1 album 
on his hands. The classical violin- 
ist's self-titled Decca Records 
album— his first U.S. release— has 
been No. 1 on Billboard's Top Clas- 
sical Crossover Albums chart for 
three weeks. But this isn't Gar- 
rett's first brush with stardom. 

The German artist was playing in 
front of world-class orchestras at 8 
and signed his first record deal at 
12. When Garrett entered his teens, 
however, the pressures of the music 
industry became too great, so he 
fled Germany for New York. 

"The pressure of constantly per- 
forming was finally getting to me 
and people were making too many 
decisions for me," he says. Experi- 
encing mainstream pop music for 
the first time in New York, Garrett 
rediscovered his flair for the violin at 
the Juilliard School. "The music 
brought me back," he says. "But this 
time, I knew I could create it on my 
own terms." 

Garrett's album fuses traditional 
classical compositions with riffs on 
classic tracks by Queen and Michael 
Jackson. The result is a technically 
dazzling introduction to the artist 
that nonclassical fans can also enjoy. 

"An older audience just likes lis- 



tening to the songs, while a younger 
audience can recognize his take on 
'Smooth Criminal' and appreciate 
it," Decca GM Paul Foley says. "It's 
important to expand both demo- 
graphics, and David straddles that 
line well." 

The violinist recently starred in a 
successful PBS special, "David Gar- 
rett: Live in Berlin," and was fea- 
tured this month in an interview for 
NPR's "All Things Considered." Gar- 
rett's striking good looks also 
landed him a spokesman stint for 
Banana Republic this spring, which 
led to packed in-store appearances. 

While Garrett continues to per- 
form in Europe and Asia, a proper 
U.S. tour is slated for the fall. It kicks 
off Sept. 16 in Glenside, Pa. The trek 
will trade his mammoth, symphony- 
backed overseas shows for more in- 
timate, band-accompanied per- 
formances—a move with which 
Garrett is comfortable. 

"There's nothing more beauti- 
ful than an unfamiliar audience 
who doesn't know exactly what 
to expect because they're more 
honest," he says. "I'm starting 
from scratch to some degree in 
the U.S., but that's the most fun 
part for me." —Jason Lt'pshutz 



MOORE 
COUNTRY 

Justin Moore knows of what he speaks, 
sings and writes. The Poyen, Ark., na- 
tive's current single, "Small Town USA," 
which extols the virtues of down-home 
living, rises to No. 18 on Billboard's Hot 
Country Songs chart. "It's pretty auto- 
biographical," Moore says of the song, 
which waxes poetic about Saturday 
nights, Sunday mornings and dirt roads 
and name-checks Hank Williams Jr. 

Moore's self-titled debut album is 
due Aug. 11 on Big Machine Records/ 
Valory Music, Billboard can report ex- 
clusively. Moore, who wrote or co- 
wrote nine of the 10 tracks, describes 
his music as what would happen if 
one put "Alabama's lyrics with Lynyrd 
Skynyrd's melodies." 

Moore, who grew up on Southern 
rock and old-school country, last year 
hit the road with heroes Williams and 
Skynyrd. "Not to be cliche," he says, 
"but it was a dream come true." 

Although Moore has been singing 
since the age of 2, his move to Nash- 
ville wasn't preordained. As a teen- 
ager, he sang with his uncle's South- 
ern rock band, which he "really fell in 
love with." But he was also a better- 
than-average high school baseball 
player who was offered a scholarship 
to play in college. After attending col- 
lege for two weeks, Moore went to 
Nashville. "I wanted to play music for 
a living," he says. 

He eventually signed a publishing 
deal, even though he'd never written a 
song. "Writing is something I'd not even 
thought about until I moved to town," 
he says. "I was looking for songs to cut 
and not finding anything. So I thought, 
Til write them myself.' " 

But writing for Big Picture Publishing 
wasn't paying the bills. "I was keeping 
all the songs for myself," Moore says. "I 
did some crappy jobs; even sold meat 
out of the back of my truck." 

Moore then connected with pro- 
ducer Jeremy Stover, who worked with 
country singer Jack Ingram and intro- 
duced him to Big Machine/Valory Music 
founder Scott Borchetta. "Scott told 
me, 'If you'll be patient, I'll give you a 
record deal,' " Moore says. "Three or 
four years later, here we are." 

Moore's talent has impressed coun- 
try WNCB Birmingham, Ala., PD Justin 
Case. "The guy writes, his live show is 
strong, and he has an inner drive that 
makes you believe he has what it takes 
to be successful," Case says. "You pull 
for guys like that." —Ken Tucker 
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Billboard connect with the music industry's most important decision makers 



For ad placement in print and online call Jeff Serrette 800-223-7524/jserretteicVbillboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff a nielsen.com 



PROFESSIONAL 
SERVICES 



entertainment attorney 

Turner Green LLP 
www turn ergraen.corn 

Cell 81B-943-601Z 
dshflhmir legmad com 
Dotisa Shahmirzai. handles 
trademarks, copyrights, and 
licensing agreements regarding 
music, Mm, and television deals 



MASTERING 



tangerineMASTERING.com 

Grammy winning CD mastering 
REISSUES & RESTORATION 
201-865-1000 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours CD's LP's Books Cassettes 
as low as 50 cents Your choice from the most 
extensive listings available 

For Iree catalog call (609) 690-6000. 
Fax (609) 890-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 
email: scorplomus@aol.com 



HELP WANTED 



Director of Merchandising at 
Sony Music Entertainment 

Create, develop and deliver 
innovative, high quality and cost 
effective products and merchan- 
dise for assigned artists while striv- 
ing for profitable revenue growth 
and margin targets. If interested 
please apply at 
http//|0bs -sony music. iclms com/|obs/1661/job 




AUCTIONS 



REAL ESTATE 



lii 



By Order of Barry E. Mukamal, U.S. Bankruptcy Court 
Pane/ Trustee, Southern District of Florida, as Plan 
Administrator for Case No. 04-12033-BKC-AJC 

3 NEW Waterfront Luxury Condos 
„ Miami Beach, f ' 




Located n World Famous South EJssch 
— i D ira>M ^n »nniifc maritv t mi Ci> \*m 



■Unit 2301 (Pertthouse|; 3BRJ3.5BA with Expansive 
Terrace and Private Indnltl Pool 

•Valet ' Concierge Service, 24 Hour Security, and Much More.. 



♦Urt.fs 601 & 701 : 3 BR ' 3.5 BA Modern 
European Kitchen Stylish Bathrooms 
wWi Marble Floors 



www.fisherauction.com 

MMHfaUMta 800.331.6620 



FlSHE B 



BILLBOARD CLASSIFIEDS 



www.billboard.com 



for more info call: 800-223-7524 




CrTING CELEBRITY 
NED ARCHITECTURAL 
Hollywood Hills location 
close to Sunset Strip. 



6 bedrooms, 4,5 baths, gated court 
yard entry. 3 fireplaces, family room, 
entertainer's yard wr/pool & spa Open 
floor plan, vaulted ceilings, skylites, 
French doors. 

Huge private master suite, his & her 
bath and walk-in closet Maid's or 
Nanny's room w/bath 
Possible lease. 
2430 Venus Drive 
Offered at $2,199,000. 

Contact Linda Zimmerman, gri 
Prudential California Realty 
Cell: 310-880-9262 or email: 
Linda@LlndaZioimermajn.coni 
Direct: 310-967-0535 
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HELP WANTED 
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SONGS FOR SALE 
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MUSIC DISTRIBUTORS 


OPPORTUNITIES 


DEALERS WANTED 


AUDIO SUPPLIES 
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COMPUTER/SOFTWARE 


RETAILERS WANTED 


ROYALTY PAYMENT 


RECORDING STUDIOS 


MUSIC MERCHANDISE 


WANTED TO BUY 


PRINTING 


REAL ESTATE 


T-SHIRTS 


CONCERT INFO 


MUSIC PRODUCTION 


INVESTORS WANTED 


EMPLOYMENT SERVICES 


VENUES 


METAMUSIC 


STORES FOR SALE 


PROFESSIONAL 


NOTICES/ 


STAGE HYPNOTIST 


EQUIPMENT FOR SALE 


SERVICES 


ANNOUNCEMENTS 


CD FAIRS & FESTIVALS 


STORE SUPPLIES 


DJ SERVICES 


VIDEO 


MUSIC WEBSITES 


FIXTURES 


FINANCIAL SERVICES 


MUSIC VIDEO 


NEW PRODUCTS 


CD STORAGE 


LEGAL SERVICES 


POSITION WANTED 


DOMAIN NAMES 




For print and online contact Jeff Serrette: 800-223-7524 orjserretteiabitlboard.com 
or Help Wanted postings in print and online contact Benjamin Alcoff 646- 6 54 - 54 1 6 or BenJtlcoffklnielsen.com 
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hlrd and highest-charting 
ffort, "Back From the Dead 
nterlng at No. 52 on the 
lllboard 200. Its previous 
Igh cam* with "Break Like 
he Wind" (No. 61) in 1992. 
he trio's first set, "This Is 
plnat Tap," hit No. 121 In 1984. 



The Billboard 200 sees a 
f sales spikes tor many guy' 
rlendly country and rock 
Ibums, perhaps owed to gift 
urchases made for the June 
1 Father's Day holiday. They 
kely Include spikes of 15X or 
reater at Nos. 12, 16, 17, 20, 
2,4tand 88 
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The Jonas Brothers' Tween Dream Conundrum 



The Jonas Brothers have entered the 
awkward phase. 

The trio's fourth album (and third 
for Hollywood Records), " lines. Vines 
and Trying Times," enters at No. I on 
the Billboard 200 with a handsome 
247.000 copies. 

However, that's less than half as 
many copies as what their last studio 
set, "A Little Bit Longer," sold when it 
debuted at No. 1 less than a year ago 
with 525.000. 

I'd venture to guess that the num- 
ber that "Little" registered at the height 
of Jonas mania was attributed to pent- 
up demand for any and all things 
jonas-relaled. 

And. because their fan base is pri- 
marily made up of young and tween 
girls whose tastes frequently change, 
perhaps some of their fans have moved 
on. Things that seem cool to kids rap- 
idly turn uncool. (There is some spec- 
ulalion there, but you 
remember being a kid. . 
don't you?) 

OK, so how have the 
(onases entered an awk- 
ward phase again? 

Let's compare the Jonas 
Brothers to'N Sync. 

It's not a completely 
apples-lo-apples com- 
parison, but 'N Sync 
began as a young, fe- 
male fan-driven act, 



much like the Jonas Brothers. 

Girls discovered 'N Sync thanks to its 
1 998 self-titled debut and found the five- 
some irresistibly dreamy and loved their 
catchy pop tunes, much like how fans 
reacted to the Jonas Brothers and their 
self-titled 2007 debut set 
for Hollywood Records. 

After 'N Sync's career- 
establishing debut album 
and some success on the 
radio, it returned with its 
big follow-up. 2000 s "No 
Strings Attached." It 
bowed at No. 1 with 2.4 
million copies in its first 
week — the biggest sales 
week for any album since Nielsen 
SoundScan began tracking data in 
1991. It spawned numerous radio hits, 
including "Bye Bye Bye" and "It's 
Gonna Be Me." 

For the Jonases, the all-important 
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KEITH 
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follow-upwas "A Little Bit Longer" and 
the 525,000 copies it rang up in its first 
week last year. It cemented the trio's 
star status and spun off two Main- 
stream Top 40 airplay hits: "Burnin' 
Up" and "Lovebug." A few months 
after the album's re- 
lease, the group secured 
its first Grammy Award 
nomination, for best 
new artist. 

That brings us to the 
awkward third album 
for N Sync— 2001 s 
"Celebrity." It started 
with a smashing 1 .9 mil- 
lion copies in its first 
week — impressive, but still off com- 
pared to the opening week of "No 
Strings." just as the first-week sales 
for "Lines" are off when compared to 
"Little." So. sales-wise, there is a sim- 
ilarity in the math. 

But, "Celebrity" also broad- 
ened 'N Sync's appeal by dab- 
bling in electronic and R&I3 
rhythms. Its lead single, 
"Pop," was an aggressive 
dance number, while the sub- 
sequent singles "Gone" and 
"Girlfriend" were straight- 
ahead R&B-inspired numbers. 

The last two singles also 
happen to be 'N Sync's only 
hits on the 1 lot R&B/I lip-Hop 
Songs chart, giving the act ex- 



posure to a wider audience and some 
credibility with the hip-hop world. 

With the new Jonas Brothers album, 
they're taking chances by bringing in 
an unlikely collaborator in Common 
and striking a somewhat serious self- 
referential pose with its lead single. 
"Paranoid." You know the Brothers are 
growing up when it sounds like they 
are taking lyrical pot shots at ex-girl- 
friends: "I never trust a word she 
says/I'm running all the background 
checks/And she's freakin' out/ 

So, where do they go from here? 

With "Celebrity" for "N Sync, it was 
the perfect launch pad for the group's 
Justin Timberlake and his solo debut 
album. That set. 2002's "Justified, " came 
across as a Michael Jackson-esque, 
slinky soul production, especially with 
its lead single, "Like I Love You." 

None of this was extraordinarily jar- 
ring, since the groundwork had al- 
ready been laid with "Celebrity." 
Timberlake was able to be taken seri- 
ously both as a hip-pop artist and as a 
"grown-up" performer — not just a 
poppy singer with a pretty face that 
only little girls adored. 

L'or the Jonas Brothers. I'm not sure 
if "Lines" is the prelude to a solo Jonas 
record. If it isn't, the trick for the group 
is to find a way to lure in more fans 
that are — frankly — not girls, while 
gaining a wider reception al more 
radio formats. 
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OVERALL UNIT SALES 


Albums 196.973.000 


168.257.000 


-14.6% 


Digital Tracks 521,759.000 


589,591.000 


13.0% 


Store Singles 798,000 


798.000 


0.0% 


Total 719,530,000 
AJbumsw/TEV 249.148.900 


758,646.000 

227.216.100 


5.4% 

-8.8% 
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SALES BY ALBUM FORMAT 




CD 165,809.000 


131.048.000 


-21.0% 


Digital 30.319.000 


35,991.000 


18.7% 


[JSSeItt 49.000 


20.000 


-59.2% 


OtlM 796.000 


1.198.000 


50,5% 
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Year-To-Date Album 
Sales By Store Type 
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BEAT 

»Wtth the reigns of last 
summer's "A Little Bit Longer" 
and their new "Lines, Vines and 
Trying Times," Jonas Brothers 
become the first group to send 
two sets to the Billboard 200 
summit within a year's time since 
System of a Down ruled with 
"Mesmerize" and "Hypnotize" six 
months apart In 2005. The only 
other groups since the dawn of 
the Nielsen SoundScan era In 1991 
to notch No. Is In so short a span? 
The Beatles and Hootle A the 
Blowftsh, both In 1995-96. 

U2 could be headed toward 
another No, 1 on Hot Dance Club 
Songs, as "Magnificent" rises 8- 
S. The band's three previous top 
flves-"Lemon" (1993), 
"Discotheque" (1997) and 
"Beautiful Day" (20Ol)-all 
reached No. 1. 

©Read Chart Beat 
every week at 
blllboard.com/chartbeat. 
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Unstoppable 
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HANK WILLIAMS JR. 
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DARIUS RUCKER 
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Let It Roll: Songs By George Harrison 
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Defying Gravity 
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Secret, Profane & Sugarcane 
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KERI HILSON 


In A Perfect World- 
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Street Sweeper Social Club 
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CHRISETTE MICHELE 


Epiphany 
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That Lonesome Song 
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The Introduction Of Marcus Cooper 
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We Sing. We Dance- We Steal Things. 
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Together Through Life 
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Back & Fourth 
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Little Bit 01 Everything 
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DANE COOK 
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isolated INcident 







The greatest -hits 
album (70,000) 
was released in its 
deluxe form first, 
before the standard 
version streets July 
21. The deluxe edi- 
tion contains 11 
bonus tracks on top 
of the album's 
standard IS cuts. 
It's the band's 
fourth top 10 set. 



Set Is the singer's 
fifth to reach the 
top two slots on 
Top Jazz Albums in 
as many tries, as 
this tO/DVD live 
package bows at 
No. I with 10,000. 



The all-star 2008 
London staging of 
the '80s musical 
features Josh 
Groban (pictured), 
Idina Kernel and 
Adam Pascal. The 
set also bows at No. 
) on Top Cast 
Albums with 6,000 
copies sold. 





3p 






ARTIST 

ttPRlfJT t NUMBER | DtSTfllBUTtNS LABEL (PRICE) 


Title 


i 

£ S3 


© 


73 


60 




GEORGE STRAIT 

MCA M Him II 010626 UMUh H3.3Bi 


Troubadour 


.7 


© 


E 


a 




SPINAL TAP 

tH- 'iHr-fr i n> ■■ C H', - 


Back From The Dead 


52 


53 


49 


42 




JAMIE FOXX 


Intuition 


" 3 


54 


50 


54 




HOLLYWOOD UNDEAD 

A&M,'0CI0ht [511331 GA t\2 9B) 


Swan Songs 


22 


66 


S3 


" 




CARRIE UNDERWOOD 


Carnival Ride 


B , 


56 


49 


55 




KATY PERRY 

CAPH3L w^<9•^■^Ml 


One Of The Boys 




57 


44 


51 




30H'3 

tXllll riKiSlt £11181 '-2 3i\ 


Want 


* 


SB 


35 


19 




MITCHEL MUSSO 


Mitchel Musso 


■ 


50 


42 


35 




SJJXnn ?b. Genius: The Ult.mate Ray Charles Collection 


* 


SO 


29 


3 




311 


Uptifter 


■ 


© 


70 


613 


□ 


DIANA KRALL 

VEHVt 0124ISAV il3 9B'i 


Quiet Nights 


« 


62 


ffi 


45 




KLLLY CLARKSON 

ilff, :,|r 1H 'If. . 


All 1 Ever Wanted 


■ 


© 


66 


G9 




U2 

:.L4'I1. II.' : I. ■'! ij*.''j K' IU, P3 9i\ * 


No Line On The Horizon 




64 


54 


49 




RICK ROSS 

UAViiCti SLIP K SLlC't'DCf JAU B\2. <r HJ9 


( j ^ Deeper Than Rap 


■ 


66 


3.! 






TAKING SACK SUNDAY 

A;,Ph-:s -BCis sieaEu- 11395: • 


New Again 


» 


© 


95 


78 




KID ROCK 

■.11- i:.ih nu'iiii: ?<mv.X' tii ■.!.! W] 9J 


Rock N Roll Jesus 


"I 


© 


.33 


83 




ADELE 

KL'COLUMB-Jl i'.iSS'.'SOhT MUStt |1S.9B| 


19 




66 


29 


- 




TEENA MAHIL 

ST*Xlt320.«OI«CDItO-:H.M| 


Congo Square 


■ 


© 


X 


81 




KELLIE PICKLER 


Kellie Pickler 




70 


49 


30 




METHOD MAN & REDMAN 

AU 'il'lb U[F SOUJID Ik- JAM U*ajfiC','1£JMi; 1 13 96 


Blackout! 2 




71 


69 


59 




PHOENIX 

LD'AJt£ClH=\SLASShOTC |11.M| 


Wolfgang Amadeus Phoenix 




72 


41 


11 




RANCID 


Let The Dominoes Fall 




73 


79 


71 




CO LDP LAY 


Viva La Vida or Death And At! His Friends 


B 1 












74 


72 


99 




DAVID COOK 

1MM WMMHMfll 9e i 


David Cook 




76 


.'8 


72 




SEETHER 


Finding Beauty In Negative Spaces 






E 


a 




RODNEY CARRINGTON 


El Nino Loco 


7, 


77 


58 


53 




LIONEL RICHIE 


Just Go 


24 


78 


99 


33 




GRIZZLY BEAR 

'A'APP OliJ- (15 9B> 


Veckatlmesl 


' 


79 


79 


92 




LIL WAYNE Thai r „,„ ... 

■*--..-.vv u.air.A i,„ /,i >: ii.(iT7'/u«Bon3«| Tha Carter III 




BO 


90 






MARILYN MANSON 

'iHiisi: :!=■-■ :a .1:! *ii 


The High End Of Low 


■ 


B1 


13 






SONIC YOUTH 


The Eternal 


1. 


82 


3.3 






VARIOUS ARTISTS 


Disney Channel Play list 


.2 


S3 


74 


67 




SOULJA BOY TELL EM 


iSouljaBoyTellem 


43 


© 


107 


ID9 




CHARLIE WILSON 

f MLilL - Vi I'iJH'l JL j iTH 3Bi 


Uncle Charlie 


■ 


86 


77 


62 


□ 


THE-DREAM 

R«3iCi * PIF JAU !I125;9' 3.MG 113 9S| 


Love Vi'S Money 


1 


© 






BROKENCYDE 

IHUOUKI I?3|UM| 


I'm Not A Fan But The Kids Like II 


.9 


© 


97 


100 




ANTHONY HAMILTON 


The Point Of It All 


,2 


© 


101 


97 




DAUGHTRY 


Daughtry 


a , 


SB 


91 


31 




RASCAL FLATTS 

:•*> : :;"i!ft ix:>:-i . u ss< 


Greatest Hits Volume 1 


• 


© 


SO 






MARY MARY 

vt bljck .:i.i jmbij :'auar' sl.hv wjs l sa * 


The Sound 




© 


116 


115 




YANNI 

TAUPJI WASCOlSNE* PUH1 SEkILS KU*5& WALr C6h 


tntmammt YanniVoi«>s 


20 


92 


69 






VARIOUS ARTISTS 

SIMOHIDUMMY 133T |S.9fl| 


Vans Warped Tour: 2009 Tour Compilation 


■ 


© 


E 


a 




THE JACKA 


Tear Gas 


.3 


94 


67 


41 




BUSTA RHYMES 

JNlvmSG HUH tl>. Llli'HH"* JMHj |13 39. * 


Back On My B.S. 




95 


65 




■B 


DIRTY PROJECTORS 

now mo in 9s< 


Bitte Orca 


U 


96 


93 


93 




SEAL 


Soul 


,3 




121 


112 




VARIOUS ARTISTS WOW Hits 2009: 30 Of The Year's Top Christian Artists And Hits 

■lU ^Mli+ILiWILiHT lllbM '■ HH iL'-'AJ-l: LL-ld ii' 9Bi 


•■ 


SB 


97 


74 




THE LONELY ISLAND 

UnivEHWL aEPJB.ii; 0I25-«' U«FG 1 1 3 .33 CD O'JDi 


Incredlbad 


■ 


99 


82 


ra 




T.I. 

ufMn k.isi.f a-.ai,- - =■?:■=:■ A-", |1W r- ^. : t 


Paper Trail 


"I 


® 






CAST RECORDING 

flFP=tlSr H'Sah'AASNt* H10S t;'4 Sll.i 


Chess: In Concert 


■ 



3 DOORS DOWH 163 JASON MJDEAN . . . 

ymn 57 the all amepxas 

80 REJECTS 

_ LILYAUfN 

112 TORI AMOS 

AOELE V AVEHTIMA 

IKE AIRBORW T0HC 

EVENT 138 BBBjIH 

AXON 124 f RA1*CESCA BATTISTEl 



DCRKS BEHILEY 

OB BEVONCE 

70 r AM" 8IRCR 
36 THE BLACK EVEDPE 
II BLUE OCTOBER 
_ ANDREA BOCELLI 

CHRIS BOTTi 

BROKEHCYCE 



1AC H IQti S SAfjp 




im CHURCH 




DAUGKTftv 9 


THE-DREAM 


H 


DAVO FOSTER 


19T 


ANTHONY HAMILTON 


P 


IKHAARIE 


117 


JUCYJCf THRH 


6 MAFIA 






VCKAEL HJE.t 
BUSTA flMYWCS .. 


14 

JM 


C1ARA 1 10 

eric Clapton and steve 

WIMrVCOO -in 


D-BIOCK 114 
DEPECHE U00E 131 


BOB DYLAN 


.M 


JAMIE FOXX 
THE FRAY 


53 

. . .43 


HANK YrtLWWSJR 
SCNfiAPPEF. A.'iD 

RELENTLESS' 


.11 


IRON AW wrn 
IRON MAOEIl 
LAURA l.'HOH 


..ra 
..ra 




.106 


[A-'A'.'- 1, M 

LADY GAGA 
TRACY LAWRENCE 


., 

...1 




STEVE EAftlE 


a 






ITS 


21 


IM1 KbAHNtV 




ISO 






mV> I. LAHhM'S 


..n 


THE DEVIL WEARS PRA1]A 






GEORGE HARR60N 


JM 






W 


MAJOR LAZtfl 


IH 


CAGE THE ELEPHANT 


1» 


COLDPLAy 


-73 


....1*0 


ms 


\0<! 


DAWO CARRE T1 


Hi 


HILL50NG 


101 






T0BV KEITH 


139 16S 


LL WAYNE 


79 


CAM' RON 


«Y3MIAC0LE 


11B 


CELKOKW IK 


EMHEM 


..A 


GREEN DAY 


....st 


KERI HILSON 


M 


A1AN JACKSON 


1 ■ 


KID HOCK .. 


m 


THE LONELY ISLAND 


9« 


RXnrrCAflRWGTOH 
ca;- nscDprific 
RAY CHARLES 


.Tf 
100 
M 


DANE C0DK 
DAVID COOK 
«.U13 CD3TELL0 


..50 
..74 
.M 


DIRTY PROJECTORS 96 
DISTURBED 120 
DJ 0UIK & KURUCT 191 


LUIS ENRIQUE 
EVERYDAY SUNDAY 


.1M 
AV 


GRIZZLY BEAR 
GUCCI MANE 


71 

190 


HOLLYWOOD ,'.■"[.'■" 
RANDY HOUSEH 


54 

1<1 


THE JACKA 
JADAKE5 
JARS OF CLAY 


...n 

110 

in 


THE KLLERS 
KINGS Of LEON 
01ANA WALL 


. 130 

JM 


DEWUJVATO 


.in 


HWT CntSNEY 11 1W 
CHCKEHFCOT ... J 


BILLY CURRINGTON 
WiY CYRUS 


45 

too 


WU 0OWNING . . 72 


-. Hirit 


113 




— 


'if. LI .. ■ 




JAMEY JOHNSON 
JONAS BROTHERS 


...an 






TEENA MARIE 





54 I Go to www.billboard.blz for complete chart data 



data for week of JULY 4, 2009 



i CHARTS LEGEND on Pago S9 

Copyrighted material 









il 


ii 


a 

sg 


=; 


ARTIST 

IMPBiHT & hjYBE* CIS T fll8UriNG LABEL iPRICEj 


Tftto 


■ 


~k 




ioi 


M 


56 


0 


HILLSONG United; a CROSS vine EARTH: Tear Down The Walls 

tilLlStm iKItGKll 1 cOlliUfil* .SON* wusc 13SS;~ 




21 




102 


H 


75 




KANYE WEST 

HOC A (ELlA.OEf JAM OUIMMWMG (13 9B| 


808s & Heartbreak 


■ 


1 




103 


34 


- 




IRON MAIDEN 


Flight 666 (Soundtrack) 








104 


9--, 


77 




MAT KEARNEY 


City Of Black & While 








105 


94 


0? 




5ILVERSUN PICKUPS 


Swoon 










E 


1 




JUICY J OF THREE 6 MAFIA 

D BflAOY IttUWPHDtllE MINDS i ll 38i 


Hustle Till 1 Die 










114 


111 




DIERKS E3ENTLEY 


F«0l Thai Eire 








^Ok 

@ 


111 


107 




CAGE THE ELEPHANT 


Cage The Elephant 








10S 


02 


03 




THE ALL-AMERICAN REJECTS 

IIlCI'UL.-L Utj ; 1 L ~ JL J- = "J JA ■ 13 3li 


When The World Comes Down 




,5 




110 


90 


73 




JADAKISS Th. I» = |K,« 

ill F- r.*rEn? r FLuri |;rv > ; ELLi. nF= :aa- ir.ii;- 13 5B1 








111 


m 


111 




MGMT 

COLUMBIA toSlZ'.SONY W'.ISC (11 Sfll 


Oracular Spectacular 




38 






hi 


111 




METALLtCA 

A'AhNf- SHQS S08T3;* |1B 9S[ 


Death Magnetic 


■ 


1 




113 


31 


76 




B«?crJiwir. S17.1MG Hi », . H.O.O.TS. (Roul. 01 Overcoming The Struggle) 








114 


40 






D-BLOCK 


No Security 




4, 




115 


98 


85 




KEYSHIA COLE 


A Different Me 


• 






^ 


168 197 


3 


UUM DAVID GARRETT 

Mil Mil IlECCA DTlIT! JlitVEfliAl. CLASSICS GROUP 11 98 < 


David Garrett 




If 




117 


10! 


l"i 


nam 


THE TING TINGS 


We Started Nothing 








us 


lot 


128 




CHRIS BOTTI 

..i i .Ir.'.Fi > .1H .: J i -,: 'l r \{ - '.,4 1 * 


Chris Botti: In Boston 








lie 


03 


61 




CIARA 


Fantasy Ride 








120 


113 


110 




DISTURBED 


Indestructible 


■ 






© 


14/ 


101 


□ 


RAPHAEL SAADtQ 


The Way 1 See II 


„ 






'3! 


131 




ERIC CHURCH 


Carolina 




17 




123 


98 


3-i 


□ 


IRON AND WINE 


Around The Well 




25 












124 


no 


106 




AKON 


Freedom 








125 


50 


a 


□ 


MONTGOMERY GENTRY 


For Our Heroes 








128 


110 


103 


BRITNEY SPEARS 


Circus 


■ 


< 


i 


^ 


ISO 


152 


D 


NEWSBOYS 


In The Hands 01 God 




2. 


jj 




155 


117 




SS™,,;^., Th.C,ow:N.> 


v Songs For The Five-String Banjo 








129 


112 




YUSUF 

L. rti .i.- -:' ' i 13 1 


Roadsinger 




- 


i 


130 


111 


'.34 




THE KILLERS 

iLUNC ' i:i.'U.j H3-5S 


Day & Age 


• 






131 


i 


ia 


a 


DEPECHE MODE 

.. -i .IF. ■• -fiCi' -.i- " .1' ' . 


Sounds Of The Universe 




» 


i 




162 


154 




FRANK SINATRA 


Nolhing But The Best 


• 


2 


i 

£ 




E 


1 


D 


VARIOUS ARTISTS 


99 Essential Chants 




,33 


I 


134 


120 


13i 


SOUNDTRACK 


Mamma Mia! 


■ 








173 


155 


□ 


CHRIS TOMLIN 


Hello Love 






1 


136 


■5? 


70 




TORI AMOS 


Abnormally Attracted To Sin 










E 


I 


D 


THL WALL, LOWLRS 

IHTEB5CQPE 010666'JME P3 Ml « 


Collected: 1906-2005 




,3, 




138 


190 


I3S 




THE AIRQORNE TOXIC EVENT 

WAjQnnnivn f.*:: 111 mri.^v .f.l>V[- |)i:bjt' n,nj.-, n? '>«;■ 


The Airborne Toxic Event 




,08 




© 


177 


161 


□ 


TOBY KEITH 

E.K1H 1Mb Ni^-V - Ji:ijy;l.«- ll'i rllii 


35 Biggest Hits 


■ 


« 


j 

f 


140 


141 


94 g 


MATT NATHANSON 


Some Mad Hope 




8, 


1 


141 


,'S 


0 


DAVID WAXMAN 


UHraHHp 




78 




142 


1M 


106 


□ 


YEAH YEAH YEAHS 

> r sr= i.- 1 i.U:.; mi i-si:>: ;u;'-:;!, mj .il! [.il. 


It s Blitz! 




■ 




143 


117 


00 


ASHER ROTH 

11..::. . 1 1 . .!. ■:■■=.. .■.', - . ■ 1. "■:,, 


Asleep In The Bread Aisle 


■ 




144 


133 


51 




PRINCE BRIA VALENTE 


Lotus F1ow3r/MPLSoUND EIix3r 








145 


124 


140 




SOUNDTRACK 


Slumdog Millionaire 






© 


170 


178 




? B ?"umI"f3^G <t. 987, Truw Blood: Mu 


sic From The HBO Original Series 




,05 




147 


M 


80 Q 


KATE VOEGELE 

vcriPAc; rnm;:rip[ ic* n 


A Fine Mess 




1. 




148 


ISO 


133 


SAVING ABEL 

SKlDCCO VIR&lh ISMftCWWOL p2.fl*| 


Saving Abel 


• 


,8 










a 


THIRD DAY 


Revelation 
















: .;|. 






150 


ib; 


ID 




MERCYME 

iHQ'COtUUIIt 4660&S0NY MUSIC (1fl 91 CD/OVOi | 


10 




,3 




















Do you like chants? 
For just 99 tents In 
Amazon's MPi store 
June 20, the album 
could have been 
yours. The set bows 
at No. 5 on Top 
Compilation 
Alburns. 




The band's first 
best-of package 
includes all but one 
of its 12 Triple A 
radio chart entries. 
Only the act's cover 
ot David Bowie's 
"Heroes" (a No. J 
hil in 199S) is 
missing. 




Gilt purchases lor 
the June II Father's 
Day holiday likely 
cause many gains 
on the chart this 
week lor male- 
skewing titles, like 
this one, which is 

Up 39V 




A quick six-date 
U.S. concert trek 
with stops in New 
York and 

Philadelphia during 
the tracking week 
likely lueis the 
album's 106% gain 
this week. 



Are-alting ol the 
singer's guest turn 
on "The Oprah 
Winfrey Show." 
where she per- 
formed the title 
track ol this col- 
lection, spurs its 
80S jump. 
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This week, Bob Marley & the Wallers' "Legem." becomes the 17tti 
album (o reach 10 million in Hies since 1991, according to Nielsen 
SoundScan. The set. which spends its 999th week on the Billboard 
200 and Top Pop Catalog Albums combined, was first released in 
1984. It has been a near-constant presence on the Catalog list (No. 
S this week) since the chart debuted In 1991, having spenl 110 
weeks at No. 1— the most weeks on top lor any album. 
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More charts. Deeper charts. Go to billboard. biz/charts |« 
find Billboard's complete menu of more than 180 
charts— albums, singles, digital, mobile, and more- 
refreshed every Thursday. 
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BETWEEN THE BULLETS 



ALTERNATIVE KINGS 

Kings of Leon bec ome the 
fifth act in the 20-year his- 
^ f\ (nul tory of the Alternative 

. ^^a9wv^r^9B simultaneously in the 
chart's top 20. This week, 
"Notion" vaults 25-20, 
where it joins a pair of for- 
mer No. Is — "Use Somebody" (No. 4) and "Sex on Fire" 
(No. 16) — within the chart's upper half. 

The quartet is in good company. The other four acts to 
achieve this feat are Foo Fighters (May 10, 2008), Linkin 
Park (Nov. 3, 2007). R.E.M. (Dec. 10, 1988) and U2. The 
last band is the only act to turn the hat trick with more 
than one set of songs: U2 pulled off the feat Dec. 10. 1988: 
(an. 4, 1992: and Feb. 1, 1992. — Anthony Colombo 
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REGIONAL HEATSEEKER "Is 



BREAKING & ENTERING 



It's been raining along most of the East Coast the past few 
weeks, but with the help of Ne-Yo and Flo Rida, newcomer 
Phyliisia is ready to change the forecast 
with her appropriately titled single 
"Sunshine." It recently bowed on the 
Hot R&B/Hip-Hop Songs chart. 

Go to blllboard.com/breaklng to 

.COm discover developing artists making 
their Inaugural chart runs each week. 
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Papercut Massacre, "Left 4 Dead" 

The Wind-up rock band, led by singer Joey Culver, bows on the 
Mainstream Rock Songs chart (viewable at billboard.biz/charts) 
at No. 37 with its first Billboard hit. The tune has sold slightly 
more than 2,000 downloads since its April release. 
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Hilson nets her first 
No. Ion Hot 100 
Airplay. (107 million 
all-format ajftierxe 
impressions). It's 
West's fifth and He- 
Yo's second leader 
on the list, 



m 



Swift (right) opened 
the June 16 Chi 
Awards with a sell* 
deprecating rap par- 
ody called "Thug 
Story," latifring T- 
Pain; 26 mainstream 
top 40 radio stations 
subsequently spied 
SBfitt's (sorry, T- 
Swiale's) duel. 
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IT'S AMERICA 
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WHEN LOVE TAKES OVER David Guelta Featurinq Kelly Rowland 

Q GUtTTA FRISTER >K ROWLAND U NERVO.O NERVO.O GUtTTA F RiSTtHl © GUM. ASTRALWERKS CAPITOL 
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DRAKE, YOUNG MONEY CASH IN 




Drake doubk-H up in the Billboard Hot 100 s top 10. as his solo entry Best I Ever 
Had" catapults 27-3 and "Every Girl" by Young Money — the group comprising 
Drake, Lii Wayne, Gudda Gudda, Mack Maine and |ae Millz — soars 34-10. 

After imaulhorized versions of each track spent a week on the Hot Digital 
Songs chart dated June 13 (at Nos. 29 and 41, respectively), the songs re-enter 
the tally at Nos. 3 (153.000 downloads sold) and 10 (90,000). 

The titles also rank at Nos. 1 and 3, respectively, on 1 lot R&B/l lip-Mop Songs 
and Nos. 4 and 12 on Hot 100 Airplay. — Gary Tmst 
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Sales data complied Tram a compcehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R&B/hlp-hop 
retail charts Is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize In those genres. 
<9 Albums with the greatest sales gains this week. 

Where included, this award indicates the title 
mm with the chart's largest unit increase 
Where included, this award indicates the title with 
th« chart's biggest percentage growth 



PRICING/CONFIGURATION/AVAILABILITY 
CD/Canatrtte prices arc suggested list o> equivalont prices, which 
tiro projected from wholosnle prico*. o after price br>di<c>itcs album 
only available on OualOisc. CD. DVD after price indicates CO/DVD 
combo only a vail a bin. D DunlDisc available + CO/DVD combo 
.wailablo. ' Indicates vinyl LP is aval lab I p. Pricing and vtrryl LP avail- 
ability are not included on all charts. EX after catalog number indi- 
cates title Is exclusive to one account or has Hmltod distribution. 



SONG CHARTS 



See legends on respective chart pages for the Billboard Hot 10O 
and Hot RAB/Hip-Hop Songs. 

RADIO AIRPLAY CHARTS 

Hot 1O0 Airplay, Rock Songs. Hot Country Songs, Hot Rap 
Songs. Christian Songs, Hot Latin Songs and Latin Airplay charts 
are compiled from a national sample of data supplied by NIetsen 
Broadcast Data Systems. Charts are ranked by number of gross 
Impressions, computed by cross-referencing exact times of air- 
play with Arbitron listener data. Mainstream Top 40. Adult 
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock, 
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B, 
Hot Christian AC Songs. Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total detections 
0 Songs showing an increase in audience (or detections} 
over the previous week, regardless of chart movement 

■ Where Included, thu award indicates the title 
I with the chart's largest airplay increase. 

RECURRENT RULES 

Songs are removed from the Billboard Hot IOO and Hot IOO 
Airplay charts simultaneously after 20 weeks on the Billboard 
Hot 100 and if ranking below No 50. Songs aro removed from 
Hot RSB/Hip-Hop Songs after 20 weeks if ranking below No. 
SO. Songs arc removed from Hot Country Songs after 20 weeks 
If ranking below No. 10 in detections or audience, provided that 
they aro not still gaining enough audienco points to bullet or it 
they rank below No, 10 and post a third consecutive w<3ek of 
audience decline, rega/dless of total chart weeks. Songs are 
removed from Mainstream Top 40, Rock Songs, Mainstream 
R&B/Hlp-Hop. Rhythmic. Hot Latin Songs and Latin Airplay 
charts after 20 weeks If ranking below No. 20. Descending 
songs are removed from Adult Contemporary and Adult Top 40 
alter 20 weeks if ranking below No. 15, after 26 weeks If ranking 
below No. )0, or after 52 weeks if ranking below No. 5. 
Descending songs are removed from the Adult R&B, Christian 
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel 
Songs. Hot Dance Airplay and Smooth Jazz Songs charts after 
20 weeks and If ranking below No. 15. 

CONFIGURATIONS 

9 CD single available. ® Digital Download available. O DVD 
single available. O Vinyl Maxi-Slngle available. O Vinyl single 
available. O CD Maxl-5ingle available. Configurations are not 
Included on all singles charts. 

HITPREDtCTOR 

Indicates title earned HitPredlctor status In that particular 
format based on research data provided by Promosquad. 
Songs are tested online by Promosquad using multiple listens 
and a nationwide sample of carefully profiled music con- 
sumers Songs are rated on a 1-5 scale; final results are based 
on weighted positives. Songs with a score of $5 or more (75 
or more for country) arc judged to have Hit Potential: 
although that benchmark number can fluctuate per format 
based on the strength of available music. For all current 
songs with Hit Potential, commentary, polls and more, visit 
hitpredictor.com 

HOT DANCE CLUB SONGS 

Compiled from a national sample of reports from club DJs. 

# Titles with the greatest club play increase over the previous week 



AWARD CERT. LEVELS 

ALBUM CHARTS 

9 Recording Industry Assn. Of America (RIAA) certification for 
net shipment of SOO.OOO albums (Gold). ■ RIAA certification for 
net shipment of 1 million units (Platinum). <!► RIAA certification 
for net shipment of IO million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's multi-platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and/or tapes. Certification for net shipments of 
100.000 units (Oro). Certification of 200.0OO units (Platlno). 
) Certification of 400.OO0 units (Multi-Platino). 

SINGLES CHARTS 

• RIAA certification for SOO.OOO paid downloads (Goldx 

■ RIAA certification for 1 million paid downloads (Platinum). 
Numeral within platinum symbol Indicates song's muluplatlnum level. 
RIAA certification for net shipment of SOO.OOO singles (Gold). 

MUSIC VIDEO SALES CHARTS 

• RIAA gold certification for net shipment of 25,000 units for 
video singles. RIAA gold certification for net shipment of 
50.000 units tor shortform or longform videos. ■ RIAA platinum 
certification for net shipment of SO.OOO units for video singles. 

. RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral wrthin platinum symbol 
indicates song's multlplatinum level. 

DVO SALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certification for net shipment of 50,000 units or $1 mil- 
lion In sales at suggested retad price. ■ RIAA platinum certification 
for sales of 100,000 units or S2 million In sales at suggested retail 
price. IRMA gold certification lor a minimum sale ol 125,000 urnts 
or a dollar volume of 59 million at retail for theatrically released pro- 
grams; or of at least 25.O0O units and SI milkon at suggested retail 
for r>on -theatrical titles. IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least SO.OOO units and $2 
million at suggested retail for non-theatrical titles. 



Data for week of JULY 4, 2009 I For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data 
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While Kris Allen and Adam Lambert begin work an their major-label 
debut albums, last year's "American Idol" champion David Cook con- 
tinues his victory parade on the Adult Top 40 chart. 

Cook collects his third top 10 as "Come Back to Me" lifts 11-10. 
His introductory single, "The Time ol My Ule," last year's "Idol'" 
coronation song, reached No. 7, and light On" peaked al No. 4. All 
three songs appear on his self-tilled debut album, which bowed al 
No. 3 on the Billboard 
200 in December and has 
sold nearly 1.2 million 
copies to date, according 
to Nielsen SoundScan. 

Only two other solo 
males have notched at 
least three top 10s from an 
album in the Adult Top 40 
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they also accomplished the 
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BETWEEN THE BULLETS 



•ROSE' BLOOMS 

Storing his first top 10 start with 
his first set of new songs in more 
than seven years and his biggest 
one-week sum in three years 
(22,000 copies). Hank Williams Jr. 
lias the Hot Shot Debut at No. 7 on 
Top Country Albums with "127 
Rose Avenue." It's his biggest Nielsen SoundScan week since 
"The Essential Collection" opened with 39.000 copies in July 
2006. 1 lis most recent top 10 start with a studio album was 
"Alrneria Club" (No. 9) in the (an. 26. 2002, issue. The new al- 
bum's lead single, "Red, White. & Pink-Slip Blues." spent four 
weeks on Hot Country Songs in April/May. — Wade jessen 
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The veteran crooner Will Downing earns his second consecutive 
lop five on Top R&B/Hip-I lop Albums, and his highest career de- 
but on the Billboard 200. with his latest album, "Oassiqxje." At 
No. 3 on the former chart, his 14 ih album follows 2007"s "After 
Tonight," which was his first No. 1. At No. 22 on the Billboard 200, 
"Class ique" sells 20.000 copies. It nearly matCjjWhisb*StNi»*bw 
SoundScan week, when "After Tonight" debuted at No. 37 with 
21.000. Also in the top 10 of Top R&B/Hip-Hop Albums. Irish 
singer Laura Izibor makes a solid debut as "Let the Truth Be Told" 
enters at No. 6. The album bows at No. 27 on the Billboard 200 
with 16,000 copies. It features "From My Heart to Yours." which 
rises 8-4 on the Adult R&B airplay chart and earns the tally's 
Greatest Gainer. — Raphael George 
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I HALLE BERRY (SHES FINE) Hurricane Chris Featuring SupaSTAAR 

PLAY-N-SKIILZ 0 SVITH SUPASTAAP (C DOOLEVJ PARKEP.J SAl NAS JR .C SALIHAS) © POLO GROUNDS. J RUG 



I ON THE OCEAN 



K'Jon 

®Q ..-•-.in' i-'h -i.u i ', <^ km i 



Mu&iq Soul child 

(3 ATI Uil C 




I BREAK UP Mario Featuring Gucci Mane & Sean Garrett 

5 <kARRETT,5 CRAIVFCRD |5 GARRET T. 5 CRAWFORD. R D AVI S| O 3RD S'PECT.J.'RMG I 



I TRUST 

I 0 ALF010 fl FAIR (KMCOLE FTmOfli 



Keyshla Cole Duet With Monlci 

CI iMAhLGEKEN/iWERSCOP 



I NOT ANYMORE 
IE i MAE-lQA KEYQlSSMI 



EPIPHANY |l M LEAVING) 



Chrisette Michele 

© C'EF JAW.'DJMG 



Jennifer Hudson 

© AflttTAVRMfi | 



THE POINT OF IT ALL 



UILTON.I J AVILA.B R AVILA J 0 WHGHTi 



ROCKIN* THAT THANG 



S*1 

mm ■ 



Up 4.4 million 
Impressions, this 
single marks a tri- 
umphant return to 
the top 10 lor 
Gtnuwlne, who last 
reached the region 
in 2003. 



A SltftARt.T HASH S 



j GOD IN ME Mary Mary Featuring Kierra ' KiKi ' Sheard 

| rtCAWPBFU. |WCAMPHCU.E ATKIHS CAMPBfU.T ATKIHS CAWPEFI-Li © MY BLOCK.'COl LMtllA j 



MARRI5.JR.D HART * CLEMQNSl 



Yung L.A. Featuring Young Dro & T.I. 



I NEVER GIVE YOU UP 
P. 5AAD Q iK SAADIO C.L HILTDN JR i 



Raphael Saadiq Featuring Stevie Wonder & CJ 



© DREAM Oh.G QG.I1 ; 



I SHE GOT HER OWN Ne-Yo Featuring Jamie Foxx & Fabolous 
HUT-EF. EL ATS ;S SMITH, A JIMENEi E SIC'.Vt, . Jf-C^SC-i J 5UMFJEH| © PET JAW.'DJMG | 



I FROM MY HEART TO YOURS 
C STEWART (I iJIBORl 



TURN MY SWAG ON 



A RANDOLPH K MCCMNDEU 



Soulja Boy Tell'em 



IMMA PUT IT ON HER 



ICE CREAM PAINT JOB 



THERE GOES MY BABY 



| 40 53 | 



15OK.0SMMW5X AU.EH KCpFUANt: M SMI 



Charlie Wilson 



THROW IT IN THE BAG 



Faboloua Featuring The-Dre 

© OiSERT STOflM.'DEF JAfcH: 



HALO 

I R TEOOCR.B KhOWLES |B KMOWLES.fl TEDDER. E (BOGARTi 



• ■■ 



I MAGNIFICENT Rtck Ross Featuring John Legend , ' 



TURNIN ME ON 



J JOKES J WALLACE. 0 CARTERl 



Kerl Hilton Featuring Lil Wayn> 

MUStFY 10H( J.THTER&COP 



Hi 



ill 
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: ■- i 
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The-Dream Featuring Kanye West 



Taena Marie Featuring Faith Evani 
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',1 S EHIK5EN.T t HfcRMANSfcM 



. .ONES A 9LACKST0NE G GAD0.SS) 



WHO'S REAL Jadakiss Featuring Swizz Beatz & OJ Da Juiceman 

SiAEEIiKSH'iGZUUSCMANr' ylHiJ^^DEMhiriYUJtCOKOWllJAM&i.TI ■ ffi PUTTRYCCTliC BLOCKCET MfUXi 



COOL 

K WOOIfN 



Anthony Hamilton Featuring David Banner 

& 'A 'itR-s. Mns-.rs' - : s- - : l it nu 



WALK THAT WALK 

osf productons |0 o I0M0MK) 



YOU'RE A JERK 



IAS E H BEHJAVIh V| 



DANCIN ON ME 



Webstar & Jim Jones Featuring Juelz Santana 

J JOMSI ffi SCfli.LA ULL.'tl 




I DON'T NEED IT Jamie Foxx Featuring Timbaland 

TlMBA-f.ND.JROt: iTVVCSLEYJ E FAUNTLEROY II, J WA3HINGT0N J HARMON | © J. RMG | 



n 



H REMEMBER ME 
P0LOV/ DADDh (C J HAP.R6. , ! fl .J JOKES J L PEflflYE DEAN) 

OBSESSED 

M CABfY.t HASH C STEWART {U CAREY T HASH C A 5TEWART| 
THE ONE 



T.I. Featunng Mary J. Bltge 

GRAND HUSTLE/ATLANTIC 



f fi .EflKltS.E DEA-i A GRAHAM; 



BOOM BOOM POW 

rt'LL I AM |W A JAMS A PIKED* S FEBCUSOW.J GQMEZt 



SUCCESSFUL 

K = -+t B«e <A GRAHAM U E-MtB'S t NtV EPSON 0 CARTERl 



Drake Featuring Trey Songz 

BBYANI/'ROi'tN BOVtNtS.'HIP H0F &IMCE I9.*B I 




Thanks to his 
guest-host stint 
June 16 on Steve 
Harvey's syndicated 
morning radio 
show, "Uncle 
Charlie" scores the 
best increase on Top 
RSB/HIp-Hop 
Albums (17-13, up 
27%) since ItsHarch 
debut. 



r* 



Carey is no stranger 
to high debuts, but 
this is tier best bow 
In 10 years. 
"Memoirs of an 
Imperfect Angel" is 
out Aug. 25. 
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TITLE Artist 

PROOUCER iSONGWHiTERI HPRINT .' PROMOTHJN LABEL 
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65 




SUPAMAN HIGH R. Kelly Featuring OJ Da Juiceman 

rtl „V WILL B HE AY ll HElLTW -I00GE 5 WILL AM5 JR < 0 JIVL JLG 




S3 




72 




IN LOVE WITH ANOTHER MAN Jazmine Sullivan 

A BELL.J SL1LL IVAh i,J G U.lWAH .A BELLI © J.'RMG 




57 


© " 






BAD HABITS Maxwell 

it DAVID MUSH (H MUSZEi 0 ClUliUBIA 


- 


(J) w 
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LIKE A SURGEON Clara 

C STEWART.! HMH tC A STtrtAR"! NASHI ® LAfACt'JLO 
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Q 70 


63 




TOGETHER Ri.lx-n Slodij.ini 

STA4GATF.MAP.Tlh K |U S ERIKSEN T E IrERMAHSEN.r'T JACKSON. M NL EVE LAND) 0 li'HICKORY.'RFri 






O k 


53 




CHOCOLATE LEGS Eric Benet 

K CROUCH. J. El' TH « tFlCH.C" E etNETJ SM"H| © FBI JAV.'RE^RI EL WARNER BROS 






61 


70 




BLAME IT ON ME Chrisette Michele 

:: t-~H\i';v ii: uvse c karvon z kellyi CO DEF jam.'IDJMG 




(J) 76 






IMMA STAR (EVERYWHERE WE ARE) Jeremih 

» SCMULT* u FELTON H JAMES. M SCHUUii MICK $CHULli'L>tF JAM. IDJMU 
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MUST BE LOVE Cassie Featuring Puff Daddy 

M.WIHANS.DiDOY V rt.HANS S COMBS M JUNES L WATSCN A D CLARKE 1 0 GAD BOY. ATLANTIC 
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TRICK N Mullage 

DAW SHOW |B MCP/JLLER V K LIT CHIN SON t O FROM THE GflOUNd JP'JIVEJLG 




53 
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FUTURISTIC LOVE (ELROY) Yung L.A. Featuring Ricco Barrlno 

J BOSSER U RACK LEY iL AUSTIN K V WA5HIMjTljN| © uRAND HUSTLEi'INTEftSCOPE 




56 
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MAYBACH MUSIC 2 Flick Floss Featuring Kanye West. T-Pain & Lil' Wayne 

©t ■ 




" 




74 




5 STAR Yo Gotli 

h"nn:. ',' l,'IMM-..R tA.TE JP O POLCiGROUNCS/J.'RMG 




88 55 
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SAILING Avant 

A DIXON E DAWMNS C CROSS) 0> CA^HOL 




54 


70 63 


66 




D.O.A. (DEATH OF AUTO-TUNE) Jay-Z 

HOI D r&CCMTEfl E WHSON.G CECARLO.D FPASHUER.PLERA.. NILOi'lC.D SUCttY) 0 ROC HAT 01. ATLANTIC 
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31 




BOOTY DEW GS Boy? 

D HAM (D JEFEPiJ'l U (jHT'lTL « jll.-.l'., Y, L-Ll:ll> " -lulVLL.l, r >■.<■'..: © SrtAGG TLW.JWE'BATTERl' 
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GIVE IT TO ME RIGHT Melanie Fiona 

A MAHTll |A .MARTIN P ARGEKT| © SRC. UNIVERSAL MOTOWII 
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THE BEST PART OF THE DAY Urban M , stlc 

v oohdm im mtm © SOOE 
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NASTY SONG Ul' Ru 

1 SfTEfi li 'i Al'.. f l i '.. ijFT; 5 1 © 1 h - . ' r ■< > - .... 
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DO THE RICKY BOBBY B-Hamp 

B H Eh SHAW IB.HAMPTOhl © CK.B.'MA'JiCD 








7, 




PART OF THE LIST Ne-Yo 

Z l-AHMi^rr i c EV > - HJBVOKi © DEF JAW DJMG 
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1 LOVE IT {PAPI AYE AYE AYE) Al B. Sure! 

ALBSJRE KrtEST (A. BSURE'.K WtSTl © •4103 EN BEACH 
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<^ 92 
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WASTED Gucci Mane Featuring Plies 

TAT 301 |- DOUGLAS R DAVIS A WAShlhGTDNl MiIAY.'SO ICEY.'WARNER BROS. 






©8, 


61 




SUNSHINE Pbylllsla Featuring Ne-Yo & Flo Rida 

K0T LI5TEP (HOT LISTED) SOBE 




79 


O M 


94 




JUST A KISS Mr;ll::n 

UA WWII H MASOH JR (M PA:A^||*; f CLARK. PL AW'flEhCE B MAFSl © QY HASTY, 1 JO Kt 4'oREAML NfiljWERMOPE 






37 






HATERS Lyfe Jenninqs 

■ ■ ' .-. i-'UhLF) ASYi UU; WARNER BROS 
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82 79 


92 




CHAMPION Ace Hood Featuring Jazmine Sullivan & Rick Ross 

Trttim)?.lr¥ftJ£.[.riA^^KCC<J^ © «I« LESItfj J«EJW 




7, 


83 1 


79 




TAKE OFF Young Dio Featuring Yung L A 

Ul SEAT iC HART L AUSTIN S COOKE) © GRAND HUSTLE/ATLANTIC 
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HANDS ON ME Bobby V 

LOS EA MAESIRC iC M:KJHI£Ye WlLSOH.FFLaJBNClND h.L WALKER J WASMKGTCWl © ALU <CLLA EflEAAIE-CAPfTOL 
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88 TO 76 


(HANKY Paper Chaserz 

D JCMHSOh |D JOHNSON. T GRAHAM C POLK.AJISSIE C'.RUDO 1 © SKQ K GO 






88 


64 




BOI! Young Problemz & Mike Jones Featuring Gucci Mane 

■>W«J»>HH?ijiCTji5Lr^b;sa'.F:t ■-;<■-.■:>■• ■' 1 © ■•>.'*.-m ■ivrf.mpmntrtofi 
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WHY R U Amerie 

Wl?T»E BUCIiAflAN.AWfRIf ,A W MROSERSS XHhSON C MIllER.K T.IOPHTOH H RO.^FVi © tiff JAM IOJMG 
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THE DEDICATION (AY DJ) Jibbs Featuring Lloyd 

•H ml:: 'iGTr'i c . . H'thll ? 'J.'.r r rL.v.^ciTr .'. \: © beaj.-a :,;r-['i d.-efif ;-;-'r 
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MAJIC Joe 

J THOMAS |J THC*IAS| S*3.'ttOAfi 


■ 


© 99 






MR, HIT DAT HOE Treal Lee & Prince Flick Featurinrj VVidi-fiririu- 

D REE |V L LEE.RT HARRIS) © OFF I HA VJ5CLE 


■I 


(J( 53 






1 THINK 1 LOVE HER Greg Street Featuring Gucci Mane 

HOT LISTED IHOT LISTED) © FAKATIC'THAP A 110. CS 
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SLOW JUKIN' Young Stelf 

C ORYAK .D.SCOTT |D SEDTT C ORVAH.E NELSON; © R CHCPJ'iFT. ATLANTIC 
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F.W.B, Wayne Brady 

t>£ HEA^AEiGhTS iW BBADy J JUNES ] kUUEl, J PENHOCK R l OANiELS.D.MTCMCtLI 9 PEAK. CMC 
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ALL THE ABOVE Maino Featuiinq TP.nin 

JUST BLA7F |J CDLEMAIJ.J SMITH B RdriSEfl R RACKlfV T- FAiHl ©0 HUSTLE HAB 3.' ATLANTIC 


• 




OS 90 


90 




SO FINE Sean Paul 

S MCGBEGCB (S P If ENP IDLES H 5 TAP) VP,' ATLANTIC 




90 
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WALK WIT A DIP CaSh 












JESUS IS LOVE Heather Headley Featuring Smokie Norful 

d THOMAS K RICIHEl 0 FMI G05PEI 






© " 






SOMETHING SPECIAL Will Downing 

w downing fl nir.EDu- ',\ :.': i ,vi.it.:, r, r, :.rr:.r : = ui-ljBi © NAICfCMB 
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SELF MADE K. Michelle Featuring Gucci Mane 

DRJWMA DOV |K.WCh€LLEC GHfJLSC'IM JWIJEZEHLLXTAi'lOr'.P CAVrSE '-BiWCHD' © HT2 CCWVrrELJVLJJS 










FIRST NAME, LAST NAME J-Monoy 

KE ON THE TRACK 1 E J MILLER) © iNEiHiTv.BA&fS LOADED 
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BETWEEN THE BULLETS 



MAXWELL'S 'PRETTY' FAST RISE 

^■j^^^k Maxwell posts his third chart-topper on Adult R&B airplay witii the quickest 

-ft^^^H fli; 'hi lo So. I in live years, At eight weeks, "Pretty Wings" (2-1) represents the 
^jB HF chart's speediest rise by any single since Anita Baker's five-week journey with 
'"You're My Everyiliing" in 2004. Among songs by male soloists, "Pretty" bests 
4 ^Pr' all climbs since "Take You Out" by Luther Vandross needed seven weeks to 

if,nli the summii in 2.001 . M.iwell previnusly reached No. 1 with "Lifetime" in 
2001 and his first trip to the summit, "Fortunate" in 1999, owns the record for 
most weeks at No. 1 in the history of Adult R&B (18 weeks). — Raphael George 



Data for week of JULY 4. 2009 I For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data I 63 
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ARTIII IMPRINT | PROMOTION LABEL 
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BY YOUR SIDE 

TENTH AVENUE MOUTH REUNION rPlG 

NEWS NITS if POP 




4 


21 


1 Wll 1 Dicr 

1 WILL HIOL 

CMP IS f L ML ih S I. 1 :-.' tPS SPAHflOVIfifMI CMC 
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3 


25 


FREE TO BE ME 

FflAhC ESC A 8ATTISTELLI FERVENT 'WORD CURB 
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dcuci ATinu enuA 

MtVtLAI lUfl 3UNU 
PHILLIPS, CRAWS DEAN INP 


© 
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9 

7 


14 
41 


WAIT fl M n RFF 

h^rnchs r-ift-H i.' M M MIOHVtUI 


TUCDC UJ ] 1 i op A nAV 
1 MCNt TV 1 LI, Pt h UttT 

U-UMY l»MP !!■_ TOOTH & NA 1 


? 

10 
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6 
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17 
25 
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TWO HANDS 

| JARS Of CLAY GRAY MATT ERSVES SENT IftljPLG 

rlNALLT HUML 

ME H CYME St.: 


FORGIVEN AND LOVED 

J'MMY NEEOHAM INFCJP 


12 
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YOU FOUND ML 

BIG DADDY WEAVE 'invlUl 'WORE -CLH3 
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IJV nci IUCDCD 
MT UtLIVtntn 

MANOISA t-'ARRDVi tMI CVL." 
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ALL ALONG 

RtWEDY DRIVE /.'OH 


LiLUdCh IU LUVC 

M»" KEAIney "I . : . im;i.> 'ir-:.: 




17 


5 


PERELCT PEOPLE. 

MTALK 3RANT CURB 
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BORN AGAIN 

.i H .CY ■ ■ J ' ..1 IY v ■:. - . .', . 


18 


15 


16 


GOO YOU REIGN 




21 
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LEAD ME TO THE CROSS 

I CHRIS AW CONRAD MM 
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GOD OF THIS CITY 

BLUETREE LUC IE 1 
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11 


MORE BEAUTIFUL YOU 

JOHN! 3IAJ 




23 
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WHILE I'M WAITING 

JOHN WALLER BEACH S'BlET BtLH ;■•( p.j 
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CAN T TAKE AWAY 

MIKRCMIfl CURB 


/""ft 
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- HOLD MY HEART 

TENTH AVENUE NORTH REUHIONPLG 
I'll- 'J ll'ltifHl YOU RE NOT SHAKEN 


25 
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THE LOST GET FOUND 

BR ITT NICOLE SrHflOW EMI CMG 
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39 
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SPEAKING LOUDER THAN BEFORE 

IESEMY CAMP H :Z IClOtH «. NAIL 


28 


24 
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ALWAYS 

BJILCUtt 129 IliO 
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27 
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LAY EM DOWN 

NEEOTO BREATHE ATLANTIC HORO CURB 
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MIGHTY TO SAVE 

MICHAEl W SMITH - - IN IN Ml i.i 
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TO GOD ALONE 
AAHOM EHUST BRASH 


32 


30 
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I'LL LOVE YOU SO 

ABOVE THE GOLDEN STATE SPAR HO IV EV CVG 
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31 
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OCEAN WIDE 

THE AREAS INO 
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32 
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WHAT DO 1 KNOW OF HOLY 

ADBtSCM WOAO HQ 
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34 
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GOD OF THIS CITY 

CHRIS TOMLIN SlllSTEPS'SPARflOW.'EVI CHG 
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TAKE ML AS 1 AM 

FN STATIC TOOTH & MIL 
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HERO 

SKItlET --i.i-'.l Kin 
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THE NEW SONG WE SING 
MEREDITH ANDREWS WORD-CURS 
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KING OF THE WORLD 

POINT DF GRACE tvZlQ CURB 


40 


3! 


3 


CLEAR VIEW 

■AL f. ATBCW ;v:'t'il..iL :: J, 
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43 
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MY LAST AMEN 

OOWNHERf LFIiTRICITY 
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JESUS CALLING 

33 MILES DM 
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MOVIN' 

GROUP 1 CREW PERVERT WORD CURB 
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BLESS HIS NAME 

mtMY IIPIIU ,'Af 1 IAI v ', -M-l 
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1 DO NOT BELONG 

KUTLESS flfC TOOTH 4 "in 
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LIFE IS BEAUTIFUL 

PRESS PLAY DREAM 
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EMPTY 4 BEAUTIFUL 

, MATT MAKER ESSENTIAL' PIG 
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TO KNOW THAT YOU'RE ALIVE 


49 


HEW 


HOW HE LOVES 

DAVID CHOWDER BANO SIXS.TEF'5 3PAF F> EMI Z'iZ 


60 


45 


3 


THE CLIMB 

MILEY CYRUS MM] DISNEY .'HCKLYVrOOOilYRC STREET 



Garnering 1.7 million impressions, the track [ 
from "American Idol" season-sbc dualist 
Ptiil StHey claims Hot Shot Debut honors 
on Christian Songs at No. IS. The song 
introduces his sophomore set. due Aug. 25 . 
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CI MARY MARY 
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HILLSONG 
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NEWSBOYS 

IN THE HANDS OF GOD l-WIP MM.fMi CVfi 




CHRIS TOMLIN 
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THIRD DAY 

RttELADOH ESSENTIAL 10B53yPROVIDENT 1TEGRITV 
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MICHAEL W. SMITH 
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A NEW HAUELUJAH BEUMOH 1513i'PR0VDEtf IWESPlTi' 
FRANCESCA BATTISTELLI 

MY PAPER HEART l^iWENT W3f*C/Wltl4><<CVH 
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JARS OF CLAY 
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THE DEVIL WEARS PRADA 
EVERYDAY SUNDAY 

BEST NIGHT Of OUR LIVES ihPOP CMC 
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RED 
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-NSHAJJjW SEAS WE SAIL TOOTH S KAIL JCOaEMI CMG 
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LARRY FORD 

THE (imfF UNIT HK} S* WJSC QFf.O 1 1 PJ.BI CU5 


AS 
© 




HOUSE OF HEROES 

THE EHD IS Fill! THE :ND 
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ISRAEL HOUGHTON 

IK'OWtRO'aNE r. 1 1 iH [• ; IM t'.iHI 1 ■ 
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41 


MATTHEW WEST 

5DWETHINC TD SAY ;.rAPF:rt tsro cV CMG 
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BRANDON HEATH 

WHAT II Ht UVI.1 I.M.I. -I'JIKI.n Tt; E-lillvltN'r.lniHI v 
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JEREMY CAMP 
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23 
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JOHN WALLER 

TjHE'1l>r>l]<!.V4 '"li* : . 


© 
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KARI JOBE 

URI JQ BE INTEGRITY 4SSC\'PR0VIDENT.'NTFGRITY 


ANBERLIN 

MEW KUHHEMUE^L ■!. - HSPuttlC 01 1 71U','EMI CMS 
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DLCYf LR DOWN 

CRASH MO MtSSvPROVIOENT-miEGfli! 1 ' 
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CHRISTY NOCKELS 

LIFE LIGHT UP S^3 1 :!'S.'&P6ftH(JW 32--U tMI Z'JQ 
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DOWNHERE 

EHCIKG IS BEGINNING CEHTPi: TV ;0*£ WOB3 CURB 
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34 
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RANDY TRAVIS 


LECRAE 

«m REACH 910*0' 'N f IN if 
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TEDASHII 

IDENTITY :TIISIS F:FJ 1 Hi '.: 
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THIRD DAY 
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GAITHER VOCAL BAND 

"tLN-Ml KAL4W OM '■<!' .'HJUCr.'M.tMlWS 
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ONE LIFE MO 44M NtflVI M911 IIIUCRHY 
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TRAVIS COTTRELL 
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WOMEN OF FAITH WORSHIP TEAM 
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II: ■ ' ; l J! ':.''-[: ''•j.ii 1 : liAliEID- 
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JIMMY NEEDHAM 
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41 
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VARIOUS ARTISTS 
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SEVENTH DAY SLUMBER 

TAKE EVERYTHING SEC 50C3 QM CMG 




46 
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HEATHER HEADLEY 
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MERCYME 
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NATALIE GRANT 

RELENTLESS CURB "^3^5 rtCflD-CUP.fl 
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With 926 plays at 24 reporting stations. 
Nat Kearney logs his first No. I on 
Christian CHR wilh "Closer to tove," His 
pllor single. "Crashing Down," peaked al 
No. 8 In March 2007. 
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(§) TOP LATIN ALBUMS 



AvEMitura lands its fifth No. 1 on latin 
Rhythm Airplay, as '*AII Up 2 You" jumps h 
1 (4.1 million in audience). The act ties 
Daddy Yankee lor second-most No. Is in 
lire chart's Nslory behind Wisin & Yandel 
(seven). On Top Latin Albums. Aventura's 
"The las!" reigns lor a second Irame. 



i^MA%«AST 



6 b|s 



2 




4 


3 


i 


15 


o 






5 


s 


5 


o 
o 


E 

• 


3 

2 




• 


32 


© 


! 


» 


© 

© 


„ 

IT 


92 

37 




• 


,3 




,2 


4 


PS 


V 


45 


■ 


14 


49 




16 


43 


© 


2, 


a 


19 


ir, 


13 


© 


2') 


7 


21 


19 


31 


22 


16 


18 


23 


23 


• 


© 


42 


29 




22 


4 


26 


24 


80 


27 


27 


12 


© 


35 


S 


28 


20 


21 


© 


3; 


13 


3, 


to 


9 


32 


20 


75 


■ 


30 


8 


■ 


j3 


13 


■ 


25 


1 


36 


34 


10 


37 


40 


12 


© 


13 


14 




« 




40 


31 


32 


41 


41 


5 


© 


E 


1 


43 


39 


4 


© 


41 


31 




51 


54 


46 


15 


X 




52 


33 


48 


38 


9 


49 


19 


8 


50 


47 


53 



AVENTURA 

WISIN & YANDEL 

U AEVOLUCiOk) iVY.'MACHF 



"J 



xmiMMf nunc uin 



TITO 
7T. 



EL BAMBINO" 



| LUIS ENRIQUE 

sn top stop wo 8 

ESPINOZA PAZ 

TOWCAITO PLROLONTiinAMaAVDSA UMIE | 
EL TRONO DE MEXICO 
DESOE LA PATRM EM W TTO rOHOVSA KWBSiUMLE <j 
VARIOUS ARTISTS 

SUPER ESTRELLAS IDOLOS fOA'^ISA 35 I DOB LA'LE 



K-PAZ DE LA SIERRA 

COMO UN TATUAJE DI5A fgJIDUMLE 



VICENTE FERNANDEZ 

PAHA SIEMPRE NPB'E 5GN^ VIJ5IC LATH 

MARCO ANTONIO SOLIS 



DADDY YANKEE 



ESPINOZA PAZ 

EL CANTA AUTO A DEL PUIILQ ASLOISA 73D073 UMIE 



■ 



.'. .•nnjoi'lini-Mi! * 



PANCHO BARRAZA 



LA ARAOLLAOORA BANDA EL LIMON 

MAS AOELANTE DISA '2iH: IVU 



? wau 



VARIOUS ARTISTS 

0 U RANG U ENS E HITS: SINGLES D>SA ??417? LlMlE 

VICENTE FERNANDEZ 

PRIMtRAflA' - '.- Vii-I" *i 'I I :i; . 

HECTOR ACOSTA 



MANA 

ARDE ELCIELO WARMER i AT I HA jarai j. 



ENRIQUE IGLESIAS 



■ 



FLEX 

UHMOLIICIOH ROMANTIC STYLE EMI 'flfL'l:^ v^t 
MARISELA 

ZBBOTOI IMjUrTMiS MOL. 2 IW 6S1S 

EL COMPA SACRA: EL ULTIMO RAZO 

WMAJMAAHUrrA MJERE yJI.'' LATIW 1?'h 

FLEX 



EL GUERO Y SU BANDA CENTENABIO 

SE NOS MURIO EL AMOR ARC 330: 



; 



LOS HOROSCOPOS DE DURANGO 



EL COMPA CHUY 



i-SOUY MUSIC LATIN 



LA QUINTA ESTACION 

SIN FREWS SONY MUSIC LATIN -H9<K 



GRACIELA BELTRAN 

Lfl REtFU OE LA BA10H ■>n':'i ; : JL3 1 UMlE 
VARIOUS ARTISTS 

LA NtTQRU OE LOS EKITDfi BAtJULIS ■ nwn ir.tH]'. J«K | 



RICARDO ARJONA 



MARCO ANTONIO SOLIS 
R El K 



9.S0NV UUSC LAT If I 



FRANCO EL GORILA 

WELCOME -0 'HE JLNCLE'V- '.■'■t-"! :^23M i.'4LE 

CRISTIAN CASTRO 

atUUWU tftlt UNWERSAt MUSIC LATlMOJUm uUI? 
LOS INOUIETOS DEL NORTE 



Bachata Heighlz ascends lo its first top five 
on Tropical Airplay, as "Me Puedo Malar" 
charges 14-5 (1.6 million audience impres- 
sions, up 48%) in its 22nd week, the third - 
longest climb lo the top 10 in the chart's 
archives, follow-up "Te Busco'' is now 
being serviced to radio. 
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EL TRONO'S REGIONAL MEXICAN RULE 

El Trono De Mexico's "Desde La Patria En Vivo!" debuts at No. 6 on 
Top Latin Albums and at No, 2 on Top Regional Mexican Albums, sell- 
ing more than 2.000 copies. Amazingly, this is the group's sixlh re- 
lease in just two years, and all six have debuted in the top five on Re- 
gional Mexican Albums. Since its first charting album, "Fuego 
Nuevo," in 2007. no other act has accumulated as many lop five de- 
buts on the chart — Rauly Ramirez 
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htuU ihi P.bWirn jt . ASCAP EMI BUctacalMuai. 

ALMAS CfMELAS : i:- 

ALFCHT LA^mHsiwK) ^SCAP.flfn^M^EMiiii 
^PW AailMuic ri.ASCAF;. HL'flSW li 9. 

ALWAYS STRAPPED i r.V C/ l/ J3 WViuqVvet 

FlAI Jlr>jHL W.lVlf B- Jl M^fc -U.LJ i j . .q. 

HA Urt to-- ftibrtfi rq Hill. 'AW -i'lliJ HUH 11 
a AMOR 1 'lliEl Mm PttflNia MCAP) U 3 
AfJUlESTOYTO kf., Mjjl Kibi^.t ^.AF _u ■, J.!-.' 

lines ILL ASCAP.«*U UAfcu PAsjc SESAQ LI 5 



EL BALEAOO >-i. " 

BWltTOOT (WD CRAZY ,'. ■ '. 

HsU.-nfyM.jjr. ASCAF.GrtAbiUaTNsMait, 
ASTAFLM 3j:h«w;M.'j: It 3MT-h!tryrt. Must 
M^SmftfMiui W- -LV/3M.CSW 
BATTLEWLD Anr2lM ASW.^IfAKK^rfrfl 

<l«UniK ASCAPSMY ASCAP.Sw^- , *1jk 
LLC ASWPflDwTkSpMVft^f, «l M100JT 

BEAUTIFUL , 
Mnr Wfrsi.tnrAyu: ALJFf nNWl-SMff 
EfALHwrj-Pct/ifHTi TfifrulD-d JJOAP.'StryATV 
lAist UK PPSOisrdti Songs, EM;. HLVtf.l m 1 DO '/j 

BEGOT HMfihWi eMlSuMistixr Must 

BELIEVERS . .; : ' ■ <■ ;,.:lo; Miiat ASLAPIAim: LI 
Wrtwe* ASClf.'ilM rtraiLi./uic BMIhrtnxe 
Miuc HAHqiaHAHn BM^iry r* PJ: libra 
ua:ii:A«iiUu*l ay -lwsm l^.^ 

BEST DAYS Of YOUR LIFE 
}fu-j. i'W 'Vr, .) IV I* -\,U J-, q tl/VU.^ :«n 
P.'..-... m.'.'i H ... '4 HIOLUG 

BEST I EVER HAD i :<■■■: h.- i 

THE BEST PART OF THE DAY 

BBCREEN TRACTOR • :-f.'i , 



BLAME IT 

ess 



■ Italy Minute SESAC.R-iriKjrijt 
FTTn.;tfrii; ^^[XT.-rtt- f.Vtnk- '.V>: 

- - -MJcHMwcte ASCAP?Stw»Cn.LLC 



oePuNtsrrflC,->Tj. BMIi H..VW3M. 



BfAttirf^Vo-ire ^:».7rq Cap ?>.«IH s Otiv^ajl 
!Ajw ISKrJWklMijSl Gro* HGnMH 
PWM 

BOMfflE ■ . J -f- P,'u„: SMldcknMjsc 
EfAIW-HfflMkSorqs FJ^lf-aDU^c ..EKiMaqr 
P,'u:;rqP.-i/.; PWlTnfpfe . . '.V • EMWrjr 
Kcng&uii. ASlAPiCS-6 

BOOHBOOHPOWimhj-iMiKC i>: rMltian:-^ 
liihwK .Wl'Jffc^wfPiluu: rc EJ.TV«»J:<>:o: j.tKf 

httsHfljAsuf.iurtfvrt^iyjiLLu ivuu 'ii 

IA.1C It . ASCAft CIM4HL H1UU ■ . i: 35. F» 54 
BOOTS ON UrflsOtWktt^ltefc BWIt^M Bait f-d 

*,l.*Uui[. SVt.h re. :rrprrMiui d\1^L^ BMIi 

CSl3,H)0Or3 
BOOTY DEW , -n , .:. - .i • 



Cui-iurv lit itSCAP.IUAfii Mmtlic A£CAC..Ti 
QemMbNi«BM).HLHWOM RBrltr 



MKjlASCJlPOoTOffa 
LfC. iFEVI i[rit;uy:rc.ASUP.f«f*n( 
P.'u:.: -...v n ».•>...', , 4.. y.m 
tap ASCAP.9mjiP.WiMtr.cAsr.Jf. H.\.PM 

P- ■ 

CARELESS WHISfER.. . i -i •. 



CHOCOLATE LEGS i i. •• t/\i... rM;' ..<>... Li 
l^ f fi.nlWi(i:ui tf.ll hjilLiV^Miac 

J. J ^iU^-_ 1 :i;„.Ll'J.^J, 1 . J r.: ' d... 

fttiiiuu ASCAPi rt..WW4R*61 
THE CLIMB . iT.lk-r.^iM: ^fAi'H^vLfl^PiiHf. 
A9aM4^ BSln Trim ftWMlt lag PAai: BMIi 

cs?i MW01S 

COME HACK TO ME. : :: '.' i «, u\ 



IftfcLLC ASCAP.rSMvSaui La 
VljJLlr.: ay ■ -L HllXJ ?l 
COMOUNTATUAJElAiFiM-a: I 
C0HPR£NDEKil1:P.la WIil ' 
COOL t ( ;, .■- M. . |.;.r . 

tuihi- a, p/u u'dtii. 
CQUNTRY FOLKS LMN LDUO 

li: fJ'l ..- 'i-.: 


1. BMIEMl EUttfocod 

lH-.iTHlr* J K 

a Must ik . 

MM HBHtt 

!;. i J, l.'.V ir 


ELCULrABLESOTYO ■: >■ - 


Bhtyj it 


D 

DAMHEO IF 1 DO YA IDAMHEX) IF 

.■ IK . - '.'.A i Tim; Lm F/i 


IK bMiEMIAnri 

: urEaftMiJ HOW 


yjj[tic..ASCA3.iFjf».t>iarc! 




LUVIL-rt Um mc - 1 V - .1 • I . > 

i ■ ..id - ■■■ -1 FtJ 


I <'. i.l.. 


DAY N NfTC ■ 


■I....-,.:-!.,, 


DEAOANDGONE ■<-.,!,• ■ 1 . 



DEAD FLOWERS 



THE CEDtCATION (AY OJ) rj 



te.M8«IMk 
f'.EW ip-lf^wn: 
AiUr'.Mrx l« ^itttf-ni !. m«m F rtumjim LLC. 
iiMAP.'r, -'' jv Vtj-jr A-^JF Jfl Fir Jd'i P.Yi!.: 
- ' - Mr Frrr,; r.V:.: J;r.t 3 *J:tT;»J] i-apK^il 
y^[f.Iii:(i[i. J. J ^-h).I.:...,.A J _Jf, 4 KrHtii 
OOA lOEATH OF AUTO-TUMFl -. ' - n .- .;■ 

iBTf fir iii im i^a^jjTfiiTrrniii n but 

H.I,'.ri, J .i il . i WU-.:^ll.l J1 . f.: 

HLRBH7D 

001 Hi-* -tsi-u iMVu i '.i.l t/.' fcj. 

U jit, c::rpaJto. tf.WWiB-Ve-jK ftjUii-i^ 

Li:i;..IMK"ilLH.III ■ , MUn'Jni. l/.ll '/,'(,>.. 1 

UjaLaw;.y«M csa-s 

FJONT trust me hbi ten Mub m\.m Uui- 

woodMidClK tlM,f/J.MK<IIA 1 u. BAtoira 
LLC Win HL'«HAH10DH 
DO THE RCKY BOBBY B%T| Hft PieJd..^ ASCAP1 




L«u:ti- u ;iCAP.4o* 2oe Mist. ■ . . _ . 

MjjL.ai\MiilL*a,BIAiu: ASCAPlHUE/fl 
EGO ),-. ,-tMb.i -IM 1\1 Hii:*M.i)M.ij. in: 

HM.Utcr^thMiUL JM.UI f.ii.HAiicl l 

MOMMIIMBJ MBCf] hi.hi3D« Ba»l 
LIGHT StCOPiO HIDE. , 

t^MAPiWrJitnFJWEhw IMirrMi-. -firitin 

l.. Ml ■! .Mil Wli.I'Afifll-rP/ii-.tAtTimtaEM 

H .WW 
EPIPHANY UMLEAVifir.l 



ER£S;l r rrtFf.lEi-.jiP.V-: FWIlLTB 
ESTE CORAZON '. . > li 
EWBWG»l.l'iwral4crr ( F-iH:Jin]hr eWfari*- 

n; ASCAP.^aidgNwrtsPrtjii: ^Utrrq Wl'inii Cr 
Lh«ri*TC EWWii«!dPAjy:Pua6nt)9h£.. 
ASCAPi HL.WEMHI001ORBH3 



f IDKT LIKI A GIRL . " . ii w r/..,. W^n|Kiv 
Mill hr.lTLv:! ...i.F-.d-l..,, qy,r,«.„m ,r/i, j: 
I'^w-ih-M,^*!,!. .1" RfASijjiJftcb- 
PMLft«iiP.Vj:=u:(iTrQ ASi:A*| MMCS-iE 

FIRE BURNING . ; 
WwlC F*A'$fBil'jtr/*r(lF^r*r)ir.]iV-ijr- R\! 

HLH1007 
FLYWffHME . ■" .r K ■ .. 

rM.^:<t, --VS^asLC ayifr*i.tFirr(fAii*: EWIi 

FRANKY .« . .. !• . : . bWNON60MlBk 

FROM MY HEAHT TO YOURS ■:m^m fAjic Lirtacl 

FUE SU Af«R SSt Muk, H/LAjiiiiflul S&VJ1 .1 10 
FUI ... ■■ . 

FUNKY THE WAY IT IS at* m m! t-LAr.'jaai 
bMBBBj ASCAP.'juvIJ MlTmv A.>::*J ! .1dtaM(l»f. 
ASCAP,<toyi; Tnfe, AECAPftam On PArnc ASCAPi 

FUTUMSTC LOVE (ELROV) iir j. I '....i r !;..,.(. 

TfJ/nt F»A1t;[iiFi l rii:.M..v (.rW>iKll*»ik 
M.ts[. ASCJT 1 '1nr.:-„'lrlli.fjin; a:v;A! WM.rii 
Cih;i .V-TJlf;. /fly FFJrrr 
FWJ.lFUIftirl'>i-J-lTr A>r.JF.flf.V^yi:lriy n. 
ISCAP.W'/rjr jirvf.gUI& j^-r'.l -r E>M; M, 



GPUE IT TO ME FKMT 
GATES YOU HELL .Vrrl 

godinme ; M ', ti y 



jJPiu^4£CAP*WJ(4f 



gooo r,iFisco ha:- 



'HE GOOD LDRD ANC THE MAN 



HALLE BEHHY |S»CS FINE) i " . : • -, F I n, 

r>a SUi'An'W-d'.VD: FfA'rrnnji.liiMiar. 

r-.^ilP.-iHI r WW iHM.nrr.WiJitij 

-.1, r/„: F. ^ : :,-F EM -;ri r/.i:.: I-.: AiCJp, < HTOO 
MHW 

HALD r i, autiirrfl iSi.C 3 *M Acn Vt^: (it 



llii -r-i] i '.V 

Mil HH! 
HANDS ON ME 

DM " 



' 1 ' ''' ' 



ASCAP.ffem Sue EVA'Atun Legewt BM^gHwMI 
Musk BMi.ii.F8iB* 
HATERS . 



HENRY CAfTTWFUfiHT S PRODUCE STAND - 



k. M 1HM , V. 
v._Jf Wi Mak a:4A- 
WTEL ROOM SERVICE 



HMVuiihi Li r ..-:v 

IMkUB ASCAFVUiryi 
H10DS3 

HOW DO YOU SLEEP' I 

t.lt;: HASjyUI'rt. 
nWrtiwj BMhHIOC* 



CE CREAM FftlHT JOB 



IOOI*3THOOHLP . - h:hi-. ^yuivj 
ASL'Jf 'MiMiiirtap ASCAF tog Uuv. nsoriwari 
Ef.lSor.Cti*«i,;e<ir,V:.: W.'L^/i El-r>*M 
hWC rc 6MFHL'rfl\\H1D025 

I rJOHT NEED IT . v in r I hu:H ASCAP.'AB Nknc Cap. 
i^JF Ft.n-r,, r.V;,: ii/A- '..nVryt .V-l .y.n; 
tiLJf JJmr.y rit l«[i VitwijnrtdfAiw 
WiJiB ASBP1. HWlBw. RfJH 50 

IF THIS ISN7 LOVE |F>Utt* Sargs. ASCAPlDwarul 
fA»: Pitidrg ht 4iCA s .-ii*!»;o*lftVFi±j6fti*j 
Ai^Jf E M I Ajr I P/uic l-c . AiCAp.'T-T E.^to* Pifiisv 

F TDDXT WAS YDUR LAST DJDT (Yijra^ar«-. »: F\id- 
i&vgCap SMI'A-ri'ftLiCHaPiW^ncjInc. 
-IA\.ki.u Mint in EOLA«*u:( L^id 

IF U SEEK AMY r/jjj^sii. , r.'.^tuir.v^hniLJi- 

i^MiJll.flTllfiniliilBM MHHbBt 
nu.qr.Vj: 1 1 U.\V.mt u '.Ui: itj.i-j^ 
STMi HLvWBW.HIQOJ£ 

I GOTTA FEELIfJC ... = .1.'. :■!.' 

r.Vu: He ».11k. Mjt»k ruUcft^ BUlChWi Ftw 



I JUST CALL YOU MINE uyt j 

I I, f.\tes f.\ni: ASCAPtito Can ASCV ,tWl 
AMi MiULhL i^WT/fAflAflwMuiK.ASCAP/ltj,- 
Mi MMC ASCAP.Kahll Phttefung Arena m; 

I KNOW YOU WANT ME (CALLE- OCHO) HJai MUni 
MusKGmi! HMHijI kMiw HM,Klt.^lMiuc 
FWrlllHJ ASCW,*..riil Tjt. A r y"AF lij I 1 tj.^l \\^>; 

Gup S' I SW.Ui««nj Uuat - Cumv flMUtuI i 

B ( t: r -^rJu>a HM.f.'jiiiiliti: y ■<: ^.:...-i q 
A i ;r,.1Fll-.«- J JMf.r \Kfi .VTA? II. 



ILL HE THAT 



ILL JUST HOLD OH ' 



.FTVij.!] Mil. i 



A r Tr.JFFn;.T-?rHLiinril >~~, FJ/l'.V NitUi™: 

9M.'HII:il( F^rr, 1 FAWctAKwEKnUriiKiii 9A\ 

ynv ts in 

I LOVE IT (PAPi AYT AYE AYEl 

iVJJF Wlar Mta: m; i.V «,t' FVM.at 

• VkniEtac, ASCAP\HL HEHT7 

X .> M 5 Ptiit Jmj ASWP. HTM & 



WlTMBWMBtl Ml 



AS^AF D*tr j-iij. Sl,tlS:#r/. d -ctnl P.i.:»: 'Wii*- 
innM-rst Fi,tii%l-cA-ii-rj r.f EWIi LLMH.HIffl* 
WMA PUT tr ON HER '' m' ■.' p m-.,'.V:i: ^ 
liyifd AEfAP .Hncr iVnb; Fya^nq SyifM^F' 
Musk be UOHQmmUm Fubiama HA Miit- 
P.T^ntAj^ WWj-^ar^UKrltJ^fKjCcfp. 
FATVEaarirt Ftrt iutr E^A^D^* Sn.t 

i -AL, I*. ^ : jt ( Ktl J- », ^ . I J*lft t hj tny. rq 

*W/»mrfa-ii Parting Sf ^r,&jta*aVir'.W:lv 
BjjV irMOf fBNlit*B*lfBfcl>U IBMrT) H.WBM, 

WMA STAR lEVERYWWBE WE ARFl i 



IN LINE WfTH ANOTHER MAN ..i., 
I RUN TO YOU MBnrtHBtat FUBBJ 



I THINK I LOVE HER '. i ittafiFfM91 

II S A CIF1L IHNC >V i H-tnaHu* ... . 



I WANT PAY LfE BACK 
IWASHEf* 




i;CA= TtofaJj r*p*fcr. M.;i; Mlis-ro 
A^A?? ( ,^-„v J.VAF 1 IH.VflM BFJI^ 
JUST DANCE - i. _ ! T " r . !■!.'..' 

nr. -ftiv^.i • • «•,.». mi. u. 

UC.ASCAPii1.H1u1lj« 



ttt.EfAEow'.'dbfP.tuLi: StS*C Mr,Fti*Mjat 

rVl'irlVi'.V:.: ..... tMH CSi.-*».t2 
KISS ME THRU TIIF PHONF 

Lt rl li-J.i. -.11'.' -H...Ai.. '.l i-i 

ll/l-^.l'^l . . :. 

hi, l-f rt-.UJii HM liO LrtLTI!iii.nesi.HPAtt 

tmtr_'M[-L-:. ■ -LV--M hill :.' 
KNOCK YDU DOWfl rpartrMukSESACWEM 

Mir.r -CA- VmiMAiv- fVSCAP.inwj Mnjt 

r,ti-j.«.jl. K V.- .i: V! . FMYn-r 

Tincilrr mmm Coin Ff IBtap B*mNi|llA» 

Wl U'lliir.V'JiHtlrlnvil c; AViai'TlMil P.' ; li-..h 



LAPfOA '. I.' i i r.Vh 
LAST CHANCE A '.' 

Cf B Hit UK '.J 'A. '...is r- ...1 ^'AHMICom- 
lirt \tac. ii^oai '.t^t. ix. autOfttaiftitaKi 
Miii..F.ti:hm .- P . '_h"nn Cort* MMSfirg 
_t jAi. Ads; iy.A 1 : HCAW -"'.UM -cH M 

EL LATVO DE Ml CWAZON ' ' 

LIKE A SURGEON r ,. i !,' 
rq WWW P.Vw Pitidifia ASCAP.'AB Mjsk 



ASC^.':08iMir.tP.bi'JinaA J ^F.',\EMii.i Lap. 
ASCAPi HL..WBM. REH 52 
OJOSQUEHOVEN -.:< - 



nil. 



FWApnl HBflC fce . ASCAp.Ric Cm Pi 



LOCO PORT! '. I i " 

... mnnAMOS '..-i ■imiiTS 

LONG LINE OF LOSERS. 1 ■ '' ■ --i: '' t ' 

mi \>:<.pTLft,,^sM.M A'.:;ap;iCS« 
LUNG PAST GONE ' - „ " i u.i/.:... 

iu-ij: Ji^P iJ :nM-jnranl UC, FJMI CS 4S 
LOST YOU ANYWAY rT^MII4U«K0l£*n 

Tr-rr W rntry. Vnj fcr W*» r ?>.'!■ C5 in Hiffl 

LOVEGAME iSrfiii SHiraitftinV . i*>t 

M/lVn. -I. '., .;• li. fMlH.,.:,Lr;j^hJii.-i^ 

lit KlABifceMit-Llu HA'WLipl'uliilt^IlL 

rBMl HLKI006 
LOVE STORY jfa imii l/uy: W;i-S:<n*T,'r« F\fc- 

l*r.]9VC -t HllXI 29 
LOVE YOUR LOVE HIE MOST :\ 

l7/i^ ll ,.'.[VM,. 1 H: r r;,M: hm:i h r:^: 



[BMWl nTht GnjjtJ 

.-v.A'vimr.i r. v;r..v,fwi.Vi 
IUBKftiUBM*gItd PnSjSMUr 

^ftWSwfiWSMr^TV 



I.UJ P.bl Jicu He HWlucl'-t f.Vu: MA', nvw.i 
Ma,, ■ L B'.l t\1 ^.ll )/u.l l't Av^F 

SojniP/nsc Aa^^VJ^i-twlUj: it -M ' ». 
KrgErwtjmw ?M.NHF- rrl.i.i X\ AF -J fni lAv- 
F-.lit-J.T.j RT.1W Mini r.=T[. .Lv.JF ?lv M.n: lit- 
l;Jnig ASCAP.'irr.t ) l*i»it FMM.i iMi R MdJO 
iJw ASC«Hr.ld.i:-Au:.:'.^i: I ,. M V:, 
limtneU/PiW^ngHt EMl Hl'AW -'JjI* 



EWh H,.\\H/ tSte 
MAYBACHMUSC2.Fr;'. :,'!.] Fifl-Jm n 
M/l-,»i,..itvrin;- If: FI.Hv;.. ir A 4 .1 M.i-'. 
rij ViLA-V.il'.V^.Lnv A.^^^yuu: 

bf/L\ti-g PAwr ^titj-rg rc . FJ\l.\\Wre^naHii6 

MF GUSTA ME GUSTA . . -.1 

ME RACES FALTA : i: . .1 ' 
MOOLAI-IOO :;! :."n ... 

Mii...l'.W:Jiiij HM\Vh>« Wil. IAi.lIUINmiJ 

VIA'v.t LJ.:ifAiu. MflfJiiH BMlli ju Tirei 

M/lJiv -^^nj.SrSACSCSM 
MR HrTDATHOE F::^-, >-.!,-■■ -.r', -;',l.l'-.-tr, 

Li^nt* .nr FfAT 1 *r RU BFll'XI 
MUST BL LOVE P,' i-i-, M .. 

Il{ Fi.'i'r/iFi,i*-.>ir;„,.: in iwi.i j. . i 

PiilJiiii ASCAf.tMl Afjil Uku: rc , ASCAP.Wn/4 



>TY LIFE WOULD SLDK WIThC'JT YDU 



NADA QUE ME RECULIWE A Tl u ; 



h Tht Kr/O" Chirk D SESACI W.MHA 
FHH7B 

NEVER SAY NEVER . - : - : -LLA-' Li ... a 
Ulef/uic ASCAr.€f/l»(rtM.'j: n: A£tV.M:*i); 
l/ui. siU'Anr.Erfcirfe-.b.'iii; A5:<.F;. H100 5" 

NEW DWDE iLlrwas* tAek - 1 W- WlChissfcKhs 
FMil-iMtj irA^jRatPA HilrUdt HPATfcnaKb 
UrtAgHirt.'.tLW HMI^ , r..^.^, M.u, 
in - '.V-i t-Mi H.A1-7.' --i.mi 

NO ME DUES DEAMARi.j InfciUn i- Mil tM|.l 

NO SURPRISE ^cftaKFWfyDwLW/IAiiC BMHJn«- 
PA,:« - EMlA-awlv(r F-W:Nni FJMWmt- 

r,I..rT t | J rr^rl.ii-jr-«l =?M/.V.mfi "I^H 
M AN',. .A\ :< : ,,- |.;; IHI'i ,;.-.,!.,. r.V.: 



NOTMEANTTCBE ■ 

PWLTotw r.jvr. PM.Tr.iT >.] rF-.r.i'iinj 
'Ji:AI3ik.I'.1:1-Jit.i ViJ,\ ,VA:ti f.n -lil. f.-. q 
.1 vr .i itniilrti.wM^: rJ.T.Iri!,^l'lfi1ir- 

m^LL:.AS:*F.&jgMi&t n:aiarj)wl EM; /AM 

Him a 



OlH^Saif.clM,T<iii!jMUri.et!j( tit 
WMBBOfltalU S5CAP,ito*9).PitHi«i 



ON THE OCEAN 

ELOTFOiA^i \U 
OUT LAST NIGIfT 



FWUNOID . -m- HntitnP.blTJ.rH 
ij. jy.v-, jt, rn,>r Lt 
Ik. AS£AP,^n*biiTiiiU]*x. ASCAP).HL H' _ . 
PART Of THE LBT llHTiWsd fAiiK - Z Sax)"i FMlF^nr 
The Grjum -iriiri-q iiU 3 j... F. Kjncny s haw 
HiUiiVg.Ai£AP.' , Jr«iCo U- AXAV.iPAA^I 
ti: 4£tA?i H,.\\B/ Fi9- ?6 
PEOPLE ARE CRAZY i j:n, - IV ,* i-UI Jn> 3 

PLEASE DONT LEAVE ME .1- 



Jirn LLC. Ef A'Sai>.'ATv 
M.iESlC'HrlAwiU.ar. 

WAP HL--»"3 



ntEPOHTOf HALL 



...iki i .inu M 
HM\'xa fjl>ji'rru 
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TOR UN SEGUHDO.hr!' , rr .iH.IMil-J.r.j A"....iFi|T 

PRETTY WINGS . " -i 

W. AStJP.^f-ATV'ljwsUC.AiCAP.-MjsiwIl 
ASCAPi H.H100 6?.PEH 7 



0 JE TEIJGO QUE HACER '...II : i-.J 

QUE TE QiJEFUA n ■ M.mdSA .JbC Vill 11 

OUENESUSTEO? I. 

«nJ-(Ai!u Ltd u CJililini iM)U?l 
OUCREIAE TAAS : 



ITitoMiwiUtoriMuar ASCAP.toJIIAiM; 
PuS«rg tnra ti; WJ> s .'m3omDmm>nn 
S.TTT. BW-c.17.rr 'rlLiir.V-.: ^rirrjJimiij n: 
MWli M jar ASMPi CS 35 
REMEP.1BERME Oram' i.uP.tl^m H\1,WEn>!f- 
rj^TiiH^tln-rgi^ EMIV.Ai,' i:.r 
a\l . :t Unnasi rc bf.l J2<r ; L/i ts. 

.' ■■• . -■CJahiTo'ei SES*C.CilDjririCwi.6fA;. 

RIGHT ROUND -f.L^Cn SunrJsy Muse 
ASLAP.Vty AT 1 . "ufn!< LiC .<V£CA a >j^dK>jutAnr/ 
^•ji,-rq I I i ^n.I.iM'c^-Fi/ltJ^tf 

isrirc Go* AWL ASCAF.WB Miac Cop . ASCAP.EM 
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EXECUTIVE 
TURNTABLE 



Send submissions to: execabillboard.com 

RECORD COMPANIES: EMI taps Adrian Fitz-Alan as VP of 
legal and business affairs for its Australasia activities. He was 
VP of international, business and legal affairs and global dig- 
ital business at Sony BMG in New York. 

Stoney Creek Records names Shelley Hargis manager of 
regional promotion for the Southwest/Midwest. She was di- 
rector of marketing and promotion at Mathis Entertainment. 

PUBLISHING: BMG Rights Management Germany appoints 
Fred Casimir managing director. He was Fremantle Media 
Entertainment VP of music for Europe, the Middle East 
and Africa. 




TOURING: All the Worlds, Universal Music Group Interna- 
tional's joint venture company, appoints John Giddings 
global agent and promoter for the new Fl Rocks global live 
music and TV events project. He is a music agent at Lon- 
don-based Solo Agency. 

The Windlsh Agency taps Derek Becker as a music agent. 
He is founder of Satellite Booking. 

MANAGEMENT: Jonathan Wolfson's marketing and pub- 
lic relations company Wolfson Entertainment launches a 
management division. His first clients are Daryl Hall and 
John Oates. 

—Edited by Mitchell Peters 



GOODWORKS 



YELLOW BIRD COLORING BOOK TAKES WING 

The nonprofit organization Yellow Bird Project has part- 
nered with the U.K. -based artist Andy ). Miller to create a 
coloring book that features artwork inspired by such acts as 
Rilo Kiley. Dcvendra Banhart. the Shins, Bon iver, Andrew 
Bird and MTGMT 

YBP founders Matthew Stotland and Casey Cohen were 
inspired to create 'The Indie Rock Coloring Book" after dis- 
covering that Miller had put together a similar project for 
some of his favorite bands. Miller, who designed each of the 
book's 25-plus pages, was inspired by artists who've worked 
with the nonprofit. 

The coloring bookis aimed toward indie rock fans, but it will 
also appeal to a wide range of ages, according to Stotland. "Indie 
rock fans can buy it for their kids, but it's definitely geared to- 
ward people who have a certain understanding of these bands 
and know their music.'* he says. It's also "a fun thing to have in 
your dorm rooms that people could just color in." 

One of Slotland's favorite pages is designed afler folk artist 
Banhart's beard. I lidden within the facial hair outline are 
birds, which the reader is instructed to color yellow. Another 
carnival-themed page designed after the rock act Clap Your 
Hands Say Yeah says to "put your hands together and color 
this crazy carnival! Yeah!" 

Published by Chronicle Books, the book is scheduled for 
online release in early August through Yellow BirdProject.com, 
Amazon and other online retailers. Shortly thereafter it will 
be available in select stores, according to Stotland. 

"We wanl it to be sold in all sorts of specialty and record 
shops, where our fans would shop," he says, noting that spe- 
cific retailers are still being worked out. 

All proceeds from the S9.95 coloring book will be distrib- 
uted to charities that YBP supports. The nonprofit works with 
indie hands to sell T-shirts through its Web site, with money 
raised going to the charity of the act's choice. — Caitlin Bercns 




Robin Thick* Mid Quean Latlfah enjoy dinner at Yellowtail Restaurant at 
Bellagio in Las Vegas prior to Thicke's June 19 performance at the Bank 
Nightclub. Thick© brought along his wife, actress Paula Patton. and his dad. 
actor Alan Thicks; Queen Latifah's guest was her best friend, Jeanette 
Jenkins Standing, from left: Chef Aklra Back and Robin and Alan Thicke 
Seated, from left: Jenkins. Patton and Latifah. photo courtesy of demise trusceu 




UJA-FEDERATION OF NEW YORK 
HONORS BARRY WEISS 

The UJA- Federation of New York honored RCA/Jive Label 
Group chairman/CEO Barry Weiss with the Music 
Visionary of the Year Award June 18 at New York's Pierre 
Hotel. The label group, along with the UJA-Federation of 
New York, raised nearly $1 million to support UJA- 
Federation's annual campaign. Including its Music for 
Youth initiative. Jive Label Group executive VP/GM Tom 
Carrabba and RCA Music Group executive VP/GM Tom 
Corson were instrumental in making the event a 
memorable one where industry leaders and media 
gathered in Weiss' honor, photos courtesy of iarry busacca 

ABOVE: From left: RCA/Jive Label Group chairman/CEO 
Barry Walts. "Primetime Live" and "Good Morning 
America" co-anchor Diane Sawyer. Jamie Foxx and Gayle 
King, editor-at-large of O. the Oprah Magazine 
BELOW: From left: Zomba/Jlve Records co-founder/former 
owner Cliva Caidar. RCA/Jive Label Group chairman/CEO 
Barry Well* Justin Timberlake and Sony Music 
Entertainment CEO Rolf Schmidt-Holtz 



Gloria Gaynor. celebrating the 30th anniversary of "I Will Survive." stopped 
by the Billboard offices in Los Angeles. She will self-release an anniversary EP 
later this year, featuring a Spanish version and various remixes of "Survive." 
From left: Billboard Latin correspondent Ayala Ban-Yehuda. Gaynor, Billboard 
director of special features and West Coast sales Akl Kanako and Billboard 
senior R&B correspondent Gall Mitchell 





NMPA 2009 ANNUAL MEETING 

The National Music Publishers' Assn. president/CEO David Israelite 
delivered the publishing Industry's annual state of the industry 
address at the association's membership gathering, held June 17 at 
New York's Marriott Marquis. The event, which brought together 
music publishers and songwriters from around the country, featured 
a keynote speech by American novelist/journalist Mark Helprin and 
a performance by NMPA's 2009 Songwriter Icon Award honoree 
Kara DioGuardi photos courtesy of gapy a. gcrshoff 



ABOVE LEFT: Kara DioGuardi receives the NMPA's Songwriter Icon 
Award. Former recipients include Jimmy Webb. Neil Sedaka and 
Amy Lee From left: Arthouse Entertainment COO Stephan Finfar, 
Bug Music CEO John Rudolph. DioGuardi and NMPA president/CEO 
David Israelite 

ABOVE RIGHT: Wyclaf Jean (center) was honored for co-writing 
Shaklra's hit song "Hips Don't Lie." David Israelite (left) presented 
the award with Sony/ATV Music Publishing chairman/CEO 
Martin Bandler 
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During "iSPs/Telcos: 
Part of the Problem or 
the Solution?" panelists 
concentrated on the 
issues and future 
relationship between 
rights owners and 
Internet service 
providers. Standing, 
from left: DCIA CEO 
Martin C. Lafferty 
Choruss founder Jim 
Griffin. IFPI executive 
VP of global legal policy 
Shlra Perlmutter and 
PlayLouder MSP 
co -founder/strategic 
director Paul Sanders 
Seated, from left: Cedar 
BV-URA CEO Yvonne 
Looye: Billboard 
editorial director Bill 
Werde, who moderat- 
ed; and SAMRO CEO 
Nicholas Motsatse 



WORLD COPYRIGHT SUMMIT 




From left, at the CISAC All-Star Jazz concert: wBBphdmst Stefon Harris 
SESAC president/COO Pat Collins singer Ann Hampton Callaway. CISAC 
president Robin Glbb. saxophonist Joe Lovano, ASCAP CEO John 
LoFrumento and BMl president/CEO Dal Bryant, photo, courtesy of keith jcwell 



INSIDE TRACK 



A NEW BEAT 

The English Beat's Dave Wakeling is keenly aware that 
it's been a while since he's put out a record. His last was 
General Public's third album, "Rub It Better," released 
in 1995. But with the 2 Tone movement that he helped pi- 
oneer turning 30 this year, he's hitting the studio with 
"a ton of songs" and a plan to bring something out under 
either his own name or the group moniker later this year. 

"I don't know if it's an album; I'm leaning toward the 
idea of some kind of EP at the moment," says Wakeling, 
whose latest incarnation of the English Beat is touring 
with Reel Big Fish 
this summer. "It 
seems to me that 
now songs are 
being used in a 
more creative way. 
A lot of people are 
giving them away 
to the fans who 
keep showing up at 
their concerts. 

"So rather than 
busting my brains 
over it, I figure I'll 
just record songs, 
start in June and 
finish in September when we come back from the 
tour and then look into some creative ideas for ways to 
bring them out." 

Wakeling expects to be road-testing some of the new 
songs this summer, including "The Love You Give Lasts 
Forever," "Said We Would Never Die," "How Can You 
Stand There." "I'll Be There for You, Too," "The One and 
Only," "Redemption Time" and "Every Time You Told 
Me." He's also planning to record some of the shows for 
an English Beat live album that may also come out be- 
fore year's end. 





The International Confederation of Societies of 
Authors and Composers (CISAC) held its second 
annual World Copyright Summit June 9-10 at 
the Ronald Regan Conference Center in Wash- 
ington, D.C. Its lineup featured more than 100 
speakers including CISAC president Robin Gibb 
of Bee Gees fame, songwriter/producer Lam- 
ont Dozierand musician/composer Armando 
Manzanero. The summit provided a forum to 
discuss the importance of copyright protection 
and the distribution of creative works in the 
digital era and attracted attendees from the 
entertainment and technology fields, includ- 
ing executives from the Motion Picture Assn. 
of America, the Consumer Electronics Assn., 
Microsoft and YouTube, as well as key 
government officials and legislators. But most 
of the summit's agenda was dedicated to the 
music publishing industry, which was repre- 
sented by officials from international publishers 
and collecting societies, photos: courtesy of 

MAX TAYLOR (except where noted) 




San Orrin G. Hatch. R-Utah. ranking 
member of the Judiciary Committee's 
Subcommittee on Antitrust, 
Competition Policy and Consumer 
Rights, provided summit participants 
with insight into the American 
legislative agenda and discussed 
issues affecting rights owners. 
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Licensing." 



The second day's program 
featured representatives . 
from the creative arts, 
including US. film director? 
Mllos Forman. 
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"at Billboard Live TOKYO 2009.5.25-27 / OSAKA 2009.5 

her latest album "Human" released after four-year-hiatus, 




Brandy finally came back to Japan and entertained her fans for the first time in 10 years. § 
Starting with the aggressive tune "Afrodisiac", an ideal number for the opening of the glamorous sh&N, 
she performed 15 songs non-stop mixing tier previous hits and new songs from "Human." 
From the start, the venue was filled with an air of excitement 
and many fans were jumping and dancing up and down enthuslaSlllJUIIy* ^ 
And under an intimate atmosphere with the small audience of 300, 

Brandy was undoubtedly enjoying the performance by communicating with Igp fans in Japanese 
like "Arigatour, T5r%sking them "How do you say 'I love you' in Japanese?" 

She definitely gave#ieiAst performance to Japanese fans who had been waiting for it almost 10 years, 
and each and everyone must have cherished the moment and fell, " I want to keep that voice in my ears 



forever..." 
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Marlena Shaw Kenny 'Babyface' Edmonds 
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Booking Contact 
Billboard Live Japan 



5055 Wilshire Blvd, suite 700, Los Angeles, CA 90036 
Tel:323-525-221 2 fax:323-525-2273 
Email: billboardlivejapan@gmail.com 
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